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Yukon Legislative Assembly
Whitehorse, Yukon
Monday, March 7, 2011 — 1:00 p.m.

Speaker: I will now call the House to order. We will
proceed at this time with prayers.
Prayers
DAILY ROUTINE
Speaker:  We will now proceed with the Order Paper.
Tributes.
TRIBUTES
In recognition of Pharmacist Awareness Week
Hon. Mr. Hart:

Pharmacist Awareness Week on behalf of the Houb&hws
celebrated from March 6 to 12 this year. This werls estab-
lished to raise awareness of the pharmacist’s aruale in
managing medication, chronic diseases and self-care

Les pharmaciens et les pharmaciennes jouent unesdle
sentiel a notre bien-étre et a notre santé. lislles compren-
nent bien les divers effets des médicaments qus sout pre-
scrits et savent nous donner de précieux renseigmsmLeurs
connaissances complétent celles de nos médedinfiretieres
praticiennes.

Pharmacists are critically important to our healtid wel-
fare. They understand the effects of prescribedicatidn and
provide us with important information. Their knowtge com-
plements that of the physician and nurse practtion

In Yukon, pharmacists work with other health carevjd-
ers and the Department of Health and Social Ses\icaaise
awareness of public health issues such as the temuer of
immunizations and the best ways of preventing giota

They provide advice and support to patients wittoolc
conditions, such as diabetes, and their profesksonand car-
ing are a great comfort to us in times of stregbikmess.

In closing, Mr. Speaker, | would like to thank theyri-
tory’s pharmacists for their hard work on our béhal

Speaker:  Are there further tributes?
Introduction of visitors.

Returns or documents for tabling.

Are there reports of committees?

Are there any petitions?

Are there any bills to be introduced?
Notices of motion.

NOTICES OF MOTION

Mr. Nordick: | rise today to give notice of the fol-
lowing motion:

THAT this House urges the Government of Yukon to-co
tinue to ensure that Yukoners have access to alathrof
health care that is comparable to the standardthier jurisdic-
tions in Canada by:

(1) encouraging existing medical clinics and piegi to
expand their services and attract more health marfessionals

to reside in the territory in order to improve Yulers' access
to family doctors;

(2) sponsoring the education of Yukon health camrd a
medical professional students and provide incestfoe them
to return and practise in the territory;

(3) encouraging visiting health care and medicatggists
to offer their services in the territory by prowvidi them with
the access to appropriate medical facilities, idiclg office
space and residences, such as the new staff resitiealth
service facility being constructed on Hospital Road

(4) establishing regional health care facilitisotighout
the territory, such as regional hospitals beingstweted in
Dawson City and Watson Lake, in order to providelrlY uk-
oners with access to an appropriate level of health;

(5) utilizing and expanding telehealth care sewice

I rise in the House today in honour of throughout the territory; and

(6) ensuring Yukoners have priority access to headtre
and medical services in other jurisdictions, prifigaAlberta
and British Columbia, for services not availabldha territory,
including covering medical travel and other expsnse

I give notice of the following motion:

THAT this House urges the Government of Yukon teegi
a status report on the 33 “actions to be undertakentained
in the Yukon governmer@limate Change Action Plan

Mr. Mitchell: | give notice of the following motion:

THAT this House urges the Government of Yukon te ex
plain conflicting messages coming from the Prengied the
Minister of Health and Social Services on the sctbjé cuts or
the introduction of user fees to the medical trgregram.

I give notice of the following motion:

THAT this House urges the Premier of the Governnoént
Yukon to add his name to the “| am (Not Steven lddg) Ca-
nadian” petition and instruct the Prime MinisteitGdnada that:

(1) the Government of Canada should immediatehsee
official reference to itself as the “Harper govesmti;

(2) this is not Stephen Harper's government; this gov-
ernment of the Canadian people;

(3) our country is not Stephen Harper's Canads. & de-
mocratic Canada;

(4) we are not Stephen Harper's Canadians; we ara-C
dian; and

(5) we demand that all official reference to then@dian
government continue to use “Government of Canada”.

Ms. Hanson: I give notice of the following motion:

THAT this House urges the Yukon government to ctinsu
stakeholders on developing and expanding innovaibelar-
ships, grants and loan programs to address finaobsiacles
to post-secondary education for low- and middleine stu-
dents in order to:

(1) decrease the debt load of students;

(2) allow part-time students access to grants aadd;

(3) increase the number or rural and single papest-
secondary students;
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(4) encourage the federal government to innovatgr th ing the Harper government to continue funding tolR& The

post-secondary programs by shifting spending franivarsal
expenditures on tax credits and savings schemesdd-based
grants;

(5) eliminate the financial barriers to education ¢apable
students; and

(6) invest in future Yukon knowledge-based accosfpli
ments by investing in our students.

| also give notice of the following motion:

THAT this House urges the Government of Canada to

Minister of Justice has never bothered to call thation for
debate.

Funding this program is a Government of Canada — or

Harper government — responsibility. We agree that Gov-
ernment of Yukon cannot afford to take over evémyet the
federal Conservatives cut a program. It has beanyha year
since the Minister of Justice put a motion on tloerfand then
didn’t call it for debate. Now CAIRS is on the vergf having
to close its doors in Whitehorse due to lack offfag.

The Health minister said they've sent letters. Wbtter

support Bill C-393An Act to Amend the Patent Act (Drugs for efforts has this government made to ensure thatHheper
international humanitarian purposesgtanding in the name of government funds this program?

New Democratic Party Member of Parliament Paul Dewa

Ottawa Centre.

Speaker:  Are there any further notices of motion?
Is there a statement by a minister?

Speaker’s ruling

Prior to Question Period, the Chair will rule opaint of
order raised by the Member for Whitehorse Centr&lanch 2,
2011 during opposition private members’ business.

The member raised a point of order in responsertarks
that the Minister of Justice had made in the cowifsthe de-
bate. The Member for Whitehorse Centre assertetdthieare-
marks were out of order, as they personalized ¢iatk.

The Chair has reviewed the exchange and belieatsrth
this instance there was a point of order. Whilppraciate that
members may feel passionately about subjects treyebat-
ing, | would remind all members to temper theirgdaage when
referring to other honourable members.

Thank you. We will now proceed to Question Period.

QUESTION PERIOD

Questionre:  Committee on Abuse in Residential
Schools Saociety

Mr. Mitchell:
open house and fundraiser at the offices of the rGitt@e on
Abuse in Residential Schools Society, or CAIRS. ofudrs
pitched in and helped raise $9,000. CAIRS is stiingdo keep
its doors open because of cuts in funding by thee@onent of
Canada — or, as it's now officially called, “the tgar gov-
ernment”.

We on this side of the House recognize the impbian-
tribution CAIRS makes to our Yukon community. Tharper
government does not. What efforts has the Minisfefustice
made to convince her Conservative friends in Otté&wvaon-
tinue funding for CAIRS?

Hon. Mr. Hart:
tion on several occasions with the CAIRS Societthwegard
to their funding. In fact, this government has farded letters
on to the federal government requesting additidnating to
suffice the CAIRS Society with their funding towaedabling
them to continue on with their valuable service.

Mr. Mitchell:
Justice put a motion on the Order Paper of thigdlawre urg-

Hon. Mr. Fentie:
with regard to what the Leader of the Official Opjiion has
brought forward. In the first instance, this is motut by any
government. This is a program instituted by a farmiberal
government that had a sunset date of 2012 in ies&hwere
resources provided to the Aboriginal Healing Fotioae and
the Aboriginal Healing Foundation made the decision who,
on an annual basis, received funding from the gbwli heal-
ing fund. In the Yukon, in particular, CAIRS waseoaf those
agencies that received funding. The decision notfuiad
CAIRS was not a decision by government at all bas & deci-
sion by the Aboriginal Healing Foundation itselfthink the
Leader of the Official Opposition should be moretéal in his
statements.

Mr. Mitchell: The Premier can call it what he will,
but the fact is that the Government of Canada fumds run-
ning out. Ongoing support for people who went tigtouhe
residential school experience is making a hugeuffce in the
lives of many Yukoners. Funding this service islaonger a
priority of the Harper government — they have sadaj] they
will not extend the funding.

This Yukon Party government should be making theeca
to Ottawa to ensure funding is available insteatketiing this
side of the House that it is not really the resjuliyy of gov-

On Friday, many Yukoners attended anernment. Instead, the Minister of Justice tabladotion almost

a year ago and then nothing. The Yukon Conserv&amator
has also been silent on this issue.

What has this government actually done to convitee
Harper government to reinstate funding for CAIRS?

Hon. Mr. Fentie: The litany of programs and services
this government is providing here in today’'s Yukibrat ad-
dresses the broad range and spectrum of sociatgmaeg of
health care needs and so on, is very evident. @hell pro-
grams, with the money attached to those progranag, Have
been opposed by the Liberals in this House. Timg time
again, the Liberals have voted against these eXpees, so

Mr. Speaker, | have been in consulta- they have no position on the matter.

Furthermore, the Aboriginal Healing Foundation 8as-
setted. It wasn't created by this government. Ismiacreated
by CAIRS. The sunset date was created by our redltigov-
ernment many years ago. Furthermore, what thisrgovent is
doing is working actively with the federal governmeinclud-

In the spring of 2010, the Minister of ing Health Canada, where there has been a signiifarmount

of money established to deal with programs andeissa this

There are some factual issues here



March 7, 2011

HANSARD

7745

area — working extensively with Health Canada toedactly
that.

At the end of the day, all that we’re doing in tfiekon
and all the investment being made has been oppogetie
Liberals. They have nothing to say on the matigardless of
the program or where it came from.

Question re:  Fiscal management

Mr. Inverarity:
Justice. As a minister, it is her duty to uphold taws of the
Yukon. When laws are not followed and the ministees not
take action to ensure that they are, Yukonersedtéd wonder
why. Recent events demonstrated the minister takeaction
when confronted with proof that legislation has betn fol-
lowed. For example, the Auditor General of Canaglzemntly
reported the Department of Health and Social Sesvigpent
more than it was authorized to spend. It had oessphe
budget by $1.4 million in fiscal 2008-09 and anot$i8.7 mil-
lion in fiscal 2009-10.

As a result, the department is not in compliancth whe

Financial Administration Act The minister has been made

aware of this for several weeks now and has dorthingp
about it. I'd like to know why not.

Hon. Mr. Fentie:
Member for Porter Creek South should be related bhaex-
actly what the Auditor General has reported on ti@matters
as mentioned, especially for the health care deant, it's
right in the public accounts.

The Auditor General had no issues with all matemait-
ters as presented and our books have been dulyeduaind
presented. That's the way it is. It certainly istiie way the
Member for Porter Creek South is trying to present

Mr. Inverarity:
opinion is of the law. This is going to be a mdgsue coming
up in the campaign; the major issue is going torbst. It's the
minister’'s job to uphold the laws of the Yukon. TAaditor
General of Canada said the Department of Health Sowdal
Services is not in compliance with tinancial Administra-

The reference being made by the

Well, we know what the Premier's

NDP governments did, because those kinds of inverstsn
were taking place for years.

Mr. Inverarity: It's very disappointing to see that the
Minister of Justice has refused to defend her acfihere has
been a lot of that lately. The Auditor General @dn@da has
pointed out two separate times that this governnieist not
been in compliance with the financial laws. The iglier of
Justice has taken no corrective action. When wechgke

| have a question for the Minister of Premier why this government wasn't following tEs@viron-

ment Acthe said it was just a benign legality. The Educatio
minister failed to review thEducation Actas required by law,
and the Minister of Justice just sits back and dushking. Vot-
ers will be asking themselves, “Who can | trust?dWill up-
hold our laws?” They have seen what this governrdees and
they will do it again. Why has the minister notéakany action
to uphold our laws?

Hon. Mr. Fentie: For the Member for Porter Creek
South to even infer — to even in a cursory mannggsst that
someone in the House is breaking the law — is vlate
travesty of democracy. If the member has any eweehat
someone on this side of the House has broken theldg the
charges, proceed with the correct and due prodéss those
accused can defend themselves in the arena whisrafipro-
priate. It is about trust. The Liberals are alltitbgether. They
have broken faith with the Yukon public, given tisakcalled
contract they signed. They have broken faith with Yukon
public when it comes to their conduct in this HauBleey have
broken faith with the Yukon public when they haveposed
every good thing that has happened to this teyritorthe last
nine years. They have got the problem. Upholdire ltw is
our job and we've done well at it. The Liberals 'ta@ven up-
hold the commitments they made to the Yukon public.

Questionre:  Yukon College tuition increases

Ms. Hanson: Last week, Yukon College announced a
tuition fee hike of 20 percent. The raise has bemmlemned
by the Canadian Federation of Students. It is tlgbdst rate
hike they have ever heard of. We do realize theisn of

tion Act What was the minister's response? Has she held thEducation will say he doesn’t have control over toiege’s

Minister of Health and Social Services or the Mimisof Fi-
nance accountable? No, she hasn't.

There’s another example that the Auditor GeneraCarfi-
ada has given when this government invested $3Bomiin
asset-backed commercial paper, yet did not meetetaire-
ments of thé=inancial Administration ActShe said it is impor-
tant that the Department of Finance manage thesiment of
public money in accordance with legislation. Why liae Min-
ister of Justice not followed up on this examptaei?

Hon. Mr. Fentie:
very factual to gain the trust of any public anyvend’ll leave
the Yukon public to make that determination on wdam be
trusted when it comes to the facts.

As far as this investment that the Member for RoZieek
South has just mentioned, I'm sure the member weitlall
when the Auditor General reported this governmeiediim-
mediately to ensure that no further investmenthisftype take
place. That's what we did. I'm not sure what forrhéreral or

decision, that it was a board of governors’ pretivgato do
this, and it was. The spin from the college is tlag still
among the lowest one-third of fees in the counémyd that
somehow having low fees raises questions aboufuhéty of
education offered. | think many degree holders fiauntries
in Europe would be surprised to hear that the guali their
education is less because their tuition was low.

The minister signs off on college policies and @iefy has
control over what the territory transfers to thlegge. He must

It is all about trust and one must be have an opinion on this exorbitant raise in cost post-

secondary students. Can the minister explain hasinga tui-
tion fees at Yukon College supports the post-seagneduca-
tion objectives of this government?

Hon. Mr. Rouble: The Government of Yukon has
made significant investments in education in regears and
will continue to increase the number of post-seeoyneé@duca-
tion opportunities available for Yukoners.

When | took a look at some of the funding amouhtsas
quite staggered to see the increases that have ibheplace
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since this government took office. When we firsbkaffice,

the base funding for Yukon College was less thah i#ilion;

today it's greater than $11 million. This year, lwihe addi-
tional planned contributions to Yukon College ire thudget,
we're seeing a $22-million planned expenditure awestment
into the college.

At the same time, back in 2002, we recognized shatent
financial assistance needed to be looked at. Thdtiswe in-
creased it and indexed it at that time, so Yukamdests,
whether they've been going to Yukon College heramuther
post-secondary institution Outside, have seen traint — not
their loan, but their grant — from the Yukon govsemt in-
crease every year.

This government is very proud of the investmenthas
made in education, especially in the area of pesbtsdary
education. We're pleased to see the number of tppities
increasing for post-secondary education here intéhnetory,
and we're very supportive of the work that the Yokoollege
Board of Governors is doing to ensure that Yukoiege be-
comes an attractive, responsible, well-developeckll-w
researched and well-renowned institution for higearning.

Ms. Hanson:
so have tuition fees. The minister will suggesttrinat the
federal government loans are available to studdifts.rise in
tuition fees has been accompanied by unprecedéexets of
student debt across this country. | would remingl thinister
that the per capita personal debt of every Canaldémbeen
severely criticized by the same government thateforstudents
into intolerable debt. The Canada student loang delour-
rently around $14 billion and counting. Averagedsmt debt
reaches nearly $30,000. Potential students arebkxsiuse the
most commonly cited barrier to going into post-setary insti-
tutions is financial. Program completion rates phueted from
59 percent to only eight percent as student ded# mver the
last few years. There is now a law prohibiting bapkcy on
student loans. Students are faced with the sangedfpenalty
on default of loans as those people convictedafdr

Does the minister plan to increase support forestitsl so
they don’t have to go into unmanageable debt tcagetduca-
tion?

Hon. Mr. Rouble: One of the biggest challenges
we’re seeing now is where statistics pertinentrtotlaer juris-
diction are being put on the record as being apyatgp and
applicable here in the territory.

We're certainly not seeing those statistics that ltkader
of the NDP has raised being pertinent or accurateeflect
what’s actually going on here in Yukon.

We've seen increases in programming at Yukon Celleg
We've seen increases in the number of degreesatiabeing
offered there. We've seen increases in the amoluhbuosing
that's available. We've seen increases in the stfugture in
communities with the Pelly Crossing campus andDhg/son
campus being rebuilt. We're seen increases in dppiies
throughout the territory and, as the member oppasitrectly
reflects, we've seen increases in the amount tmatgobvern-
ment has contributed to Yukon College, increasesthi@
amount of responsibility conferred to it and inaes to the

student financial assistance program that the Gowent of
Yukon offers by way of grants, whether it's thedstnt grant or
the training allowance. We've seen increases ih bbthose.

Ms. Hanson: | didn’t quite get an answer to that
question. You know, a New Democratic government ld/ou
invest in the education of young Yukoners. Publigiqy
should grow the knowledge sector of our territorgt make it
more difficult to achieve. With the higher costliefng and the
number of single parents attending college, we hav® crea-
tive and supportive in our post-secondary policiiigher edu-
cation should be equally accessible for all onlihsis of ca-
pacity, not on the level of family income.

We must not be putting financial obstacles in trey wf
post-secondary lower- and middle-income studeniterd are
many good ideas on developing expanding prograrasdoess
the financial obstacles facing students.

Will this minister agree to consult with studensofes-
sionals and other stakeholders on how to develop me-
grams and expand present ones to give reasonappmrsuo
Yukon post-secondary students?

Hon. Mr. Rouble: It is encouraging to hear the mem-

That’s true. The grant has gone up, andoer opposite speak of support for creative solgtidhwasn’t

that long ago when we were faced with a situatiothé terri-
tory where the people involved in organizing then&da Win-
ter Games were planning to spend $3 million andeesp that
for some kind of rental accommodations. InsteadGloeern-
ment of Yukon went to work with that group and istes sig-
nificantly more. We built a residence at Yukon &gk and
additional residences for Yukon seniors that anmiastered
from Yukon Housing Corporation, but we built a desice.
That was a pretty creative solution. We also kthidt appropri-
ate accommodations that had multiple bedrooms spleavith
families from Yukon communities could come in frohe out-
lying communities and have places to live hereimrt.

We are continuing to make these kinds of investmand
continuing to work with the community. | would encage the
member, if she hasn't had the opportunity alreadytake a
look at the labour market framework that was presskimo the
Yukon public and the Yukon Legislative Assemblyliearthis
session, where we went to work and looked at wdrag-term
skills and training we need here in the territond avent to
work with those stakeholders she is referring towerking
with students, labour organizations, employers #&aihing
organizations to ensure we’re responsive in medtiegneeds
of Yukon and helping to prepare Yukoners for Yukgportu-
nities.

Question re:  Mineral staking within municipal
boundaries
Ms. Hanson: Arcturus Ventures Inc. has significant

quartz mineral claims staked along the Yukon Rjust south
of downtown Whitehorse and within city limits. Tieempany
announced recently it intends to run a drilling greom this
month in the hopes of finding copper and gold. €lisra prob-
lem with this plan, though: the company’s claims aithin
and surround the country residential community mfuse Hill,
including private residence property.
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Is the minister aware of this and has he sat dowth w
Spruce Hill residents who are concerned about itspadja-
cent to or on their private property?

Hon. Mr. Rouble: We've had this debate in the As-
sembly many times about the prohibitions in our dtulplacer
and quartz acts regarding staking, whether itsimicipalities
or outside of municipalities. We've gone througkge a num-
ber of times. We've also gone through the numbeassfess-
ment processes that have to be undertaken witlerived ac-
tivities going on in the territory. That's the wiolYESAA
process that has to be followed before activitresumdertaken
on Yukon’s landscape. Additionally, if there isigity that's
being looked at within the City of Whitehorse, afucse there
are municipal bylaws that would also come into éoend ef-
fect.

Ms. Hanson:
times before and we’re going to continue to ratis®cause this
minister and the Minister of Community Serviceslwibt ad-
dress it with the citizens of Whitehorse. I've wadkthrough
the neighbourhood of Spruce Hill and talked witlsidents
who have real concerns. They've seen trees cugdlweir hik-
ing trails. These people have invested a lot obBtand money
into their homes and properties. There is a reseef anxiety
that they could wake up one day with a major dgumlent in
their backyard. We could all wake up to this rgalitaybe
someday the minister will find that someone hakesta claim
on his property because, under our system of fnéy,evirtu-
ally any land can be staked.

Why is this government so committed to a free-esyy-
tem where staking could take place virtually anyxehehen
there are other models that exist that could mimémand use
conflicts?

Hon. Mr. Rouble:
opposite to revisit the Yukon placer act and toisievthe
Yukon quartz act and look at where prohibitions $taking
occur. There are prohibitions that do include thaseas. In
many cases, there were claims that existed withimicipal
boundaries before boundaries were expanded outveA&sen
that situation here in the territory, and we aténg here, liv-
ing with a legacy that was created previously.

We also recognize, Mr. Speaker, that there are iitapb
tools that we have, whether it’s legislation or thtee it's regu-
lation, to address these, to ensure that we hapeoppate,
reasonable, responsible development. That's thelewvpoint
behind our permitting processes and our assesgmMacsss —
the YESAA process — which does look at the socimremic
impacts of projects as well.

Mr. Speaker, I'm confident that Yukon has appragria
regulatory processes in place. | am confident Weatvill have
appropriate mechanisms to look at large-scale gi®jand to
provide appropriate responses to them.

Ms. Hanson:
legacy issues here; we are talking about here,yfodaw.
Yukon New Democrats are committed to providing regypor-
tunities for the growth of a progressive and enwinentally
responsible Yukon mining industry — one that dem@iss a
world-class, best-practice approach. Last yearr @&000

Mr. Speaker, we are not talking about

mineral claims were staked in the Yukon. This iseeord. A
typical year sees about 10,000 to 15,000 claimkedtaThe
backdrop is a free-entry staking system that exsabtineral
staking to take place virtually anywhere and thailsnpace at
which this government conducts land use planningpruce
Hill, Dawson’s Dome Road, the world-class ski sal Mount
Mclntyre in Whitehorse.

We now have three significant areas where freeydrds
led to conflict over land. How many more land usaftcts is
the minister prepared to tolerate before we looshainging the
free-entry approach to something a little moreezuiior mod-
ern times?

Hon. Mr. Rouble: First the member opposite chas-
tised me for bringing up legacy projects and sayigye not
looking at a legacy, we're looking at right now,dathen

In fact, we have raised this issue manyclouded the whole issue by bringing into questioa area on

the Dome Road and the area on the ski trials. Saofirthose
claims date back to 1902. It's always a challergedé¢bate
when we have shifting terms of references goingene.

Government of Yukon is clearly working responsibtya
post-devolution era. We're obviously working witluropart-
ners in developing appropriate land use planningeiiVyou
take a look at the areas under protection in thieo¥uight now
— whether it's in a territorial park, a federal par some of
the other SMA areas — we have over 11.8 percettiefotal
land mass provided with some increased level ofeptmn or
greater conservation. We’ll continue to work up &md up to
our requirements and our responsibilities for appede land
use planning.

We'll continue to work toward ensuring that thesepiro-
tection for Yukon’s pristine areas. We'll also wonkth our
responsible resource industries to ensure that ave lappro-

I would encourage the member priate development throughout the territory.

Question re: Education Act review

Mr. Fairclough: The Education Actby law, must be
reviewed every 10 years to ensure that it is mgdtie needs
of our education system. Reviewing the act wasoanfge that
this Yukon Party government made in the 2006 cagmpplat-
form, but like many promises, they have been brokée have
constantly reminded this government of its obligatio review
the act. The review of theducation Acthas not been a prior-
ity, although it should have been one of the Edanaminis-
ter's main responsibilities to complete.

Why has the Education minister refused to reviesvatt?

Hon. Mr. Rouble: There have been significant
changes and growth in the Department of Educatiomei
sponse to reviews of theducation Act When | speak of the
reviews of theEducation Actl am not just speaking about the
Education Acteview that the previous Liberal government had
undertaken — we all know how that ended up. Alsbemvwe
took a look at the education reform project, theege areas in
the Education Actthat were reviewed there, and many areas
involved changes that can be made without makirsgngés to
the act.

| would encourage members opposite to rememberl Apri
11 to 13. That’s when our next education summit k& held
here in Whitehorse, where we’ll sit down with owrfmers in
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education and provide more information about chartgat are
going on Yukon’s education system in order to beremie-
sponsive to the demonstrated needs that are aet the

Mr. Fairclough: All we heard today from this minister
is excuses. The MLA for Lake Laberge has said &f thinis-
ter's record in Energy, Mines and Resources, uttderminis-
ter, quote: “targets were missed”. He also said ieahas not
provided timelines and the key issues, quote: “ikghput on
the back burner”.

As we can see, the same minister also has the peohe
lems setting and meeting timelines for the Educagortfolio.
When we reminded the minister in 2006 of his oltigyzs to
review theEducation Act we told him that consultation was
important. We also repeated this message in 2008nhwhe
raised this issue again. The minister had five y¢arconsult
with stakeholders on this issue and he still hasvtewed the
Education ActWhy wasn’t this done?

Hon. Mr. Rouble: We've seen a growing trend from
the Liberal government — excuse me, what a nigrenthat
would be — the Liberal opposition, and | expecttths this
session winds down, they will continue their apptoa

We've seen the Liberal opposition be unable to cemm
about the performance of this government. We'verdhélaem
be unable to comment about policy. So what are I with?
Well, they're left with personal attacks. Let'sgigbove that
one. Let’s take a look at the initiatives goinginrthe Depart-
ment of Education. Let’s look at the work that Ne\wrizons
has done to increase curriculum areas to make kehowre
engaging place. Let's take a look at some of tlegymss that
we’ve made in working with Yukoners to ensure tbat edu-
cation system is meeting the needs of all Yukotiesughout
the territory.

Mr. Fairclough:
length about all of the consultation he has dore the ideas
that he has heard. But in five years, he hasn’atgutitheEdu-

cation Actto incorporate anything that has come out of higNh

meetings. I'm sure that all of the hardworking sta#lders
who have attended these meetings would like to kiway
something will come out of this, but so far the isier has
dropped the ball.

In 2006, the minister said, and | quote: “The istieee
isn't legislation specifically, it's the educati@ystem.” Well, |
have news for the minister. It's not for him to decwhether
this legislation is reviewed or not. It's somethitigt the law
says he must do. So why did the act not get re\dews re-
quired by law?

Hon. Mr. Rouble:
from the reviews done in the Education departmenthether
it was theEducation Actreview that the Liberal government
undertook, whether it was the reviews of legiskatimdertaken
by the education reform project, or whether it waes review
by the Auditor General. We've learned a lot anddfiéed from
that and made changes within the Department of &ahre
The member opposite has talked a lot about wartingee
more community input. Well, Mr. Speaker, that's taerly
reflected in the school growth plans, just as axen®le. This
is a way where the local community can work witk gthool

This minister has talked at great

Mr. Speaker, we have learned a lot

to ensure their community-specific initiatives, adeand con-
cerns are being addressed specifically in theioasich

Mr. Speaker, if the opposition wants to see govwerean
action, | would encourage them to come to one e$¢hmeet-
ings and take a look the contributions the comnyusitmaking
with the school growth plans and see the positiveaict that's
being made in Yukon schools today. There are aflgeople
doing a lot of very good work in this area, andduld encour-
age members of the Liberal Party to recognize thisake their
heads out of the sand and to realize what is gaingin
Yukon’s education system today.

Speaker: The time for Question Period has now
elapsed. We will proceed to Orders of the Day.

INTRODUCTION OF VISITORS

Mr. Mitchell: | would just like to ask all members to
join me in extending a warm welcome to a constitzr also
an author, a columnist in the areas of conservatioforests,
fish and wildlife and a sometimes political corresdent, Mr.
Murray Martin.

Applause

ORDERS OF THE DAY

Hon. Ms. Taylor: Mr. Speaker, | move that the
Speaker do now leave the Chair and that the Haszdve into
Committee of the Whole.

Speaker: It has been moved by the Government House
Leader that the Speaker do now leave the Chairtlaaidthe
House resolve into Committee of the Whole.

Motion agreed to

Speaker leaves the Chair

COMMITTEE OF THE WHOLE

Chair (Mr. Nordick): Order please. Committee of the
ole will now come to order. The matter before @mmmit-
tee is Bill No. 24 First Appropriation Act, 2011-12Commit-
tee of the Whole will now consider Vote 54, Depastihn of
Tourism and Culture.

Do members wish a brief recess?

All Hon. Members: Agreed.

Chair: Committee of the Whole will recess for 15
minutes.

Recess

Chair: Order please. Committee of the Whole will

now come to order.

Bill No. 24: First Appropriation Act, 2011-12 —
continued

Chair: The matter before the Committee is Bill No.
24, First Appropriation Act, 2011-12We will now proceed
with general debate in Vote 54, Department of Tsariand
Culture.



March 7, 2011

HANSARD

7749

Department of Tourism and Culture

Hon. Ms. Taylor:
and privilege to rise in today’s Assembly to addrard to pre-
sent the 2011-12 operation and maintenance anthtapidg-
ets for the Department of Tourism and Culture.

I would first like to take a few moments just tcognize
and thank the many individuals who work in the Dépant of
Tourism and Culture for their expertise, for thkirowledge
and their professionalism.

| have very much enjoyed the opportunity to sersehe
minister responsible for the past eight and sonesyd have
very much learned and continue to learn, thankfeoprofes-
sionalism and the multitude of knowledge — the ocoape
memory — housed within the Department of Tourisrd @ul-
ture.

The 2011-12 budget for the Department of Tourisrd an

Culture reflects expenditures of $20.194 milliomda$1.841
million, respectively, all in support of variousggrams and
services delivered by the department in recognitidrboth
Yukon’s social and economic well-being and that chhthe
department contributes to.

The objectives of the Department of Tourism andt@al
are as follows: to generate long-term economic gmoand
revenues for the benefit of Yukon people through dievelop-
ment and marketing of Yukon’s tourism industry;generate
long-term economic growth; and to maximize socittzal
benefits for Yukon residents and visitors throulglé preserva-
tion, development and interpretation of historisaerces, vis-
ual, literary and performing arts and cultural istties in the
Yukon.

Our government is very proud of the investmentshaee
made over the last number of years to grow touiisthe terri-
tory. Strategic investments such as the tourismpeive
marketing fund, Yukon tourism brand strategy, Ttavekon
website, and investments in media relations andymodevel-

opment are but a few examples of how the governnent

working with industry to position Yukon as a deation of
choice.

This government recognizes the value of tourisnouo
territory and has worked to also increase its lefeéhvestment
in marketing the territory with millions of dollat® our key
target markets within Canada, the United Statescuedseas.
Itis, indeed, working. Last year alone, in 201@, were able to
see a 10-percent increase in visitation over tlae pesvious to
that.

One of the mechanisms that we have been able lipeuti
over the last number of years is investments intwie have
coined as the Destination: Yukon marketing campaiga-
cently, the department was able to announce juest $00,000
in funding toward the 2011 Destination: Yukon sumro@m-

paign, aimed at expanding awareness about the Yu&on

southern Canada, mainly in our key gateway citlestified as
Vancouver, Edmonton, Calgary and the Greater Torarga.
Through television spots that ran February 12 dythe
Scotiabank Hockey Day in Canada on CBC, to prirg add
Internet advertising, this campaign builds on thygiity in-
vested previously and on the awareness generatedigthn

Mr. Chair, it is indeed my honour

Canada’s north consortium national marketing cagmpand
2010 Olympic and Paralympic Winter Games markaeitiitig-
tives in Vancouver. It also significantly builds arp the in-
vestments made in 2007, when we were able to wdtk our
two northern territories — the Northwest Territariend Nuna-
vut — on the first-ever pan-north marketing campaigntitled
“Look Up North”.

The 2011 Destination: Yukon summer campaign began i
April and runs through to June. We were also veeaged to
be able to announce in collaboration with the Goremt of
Canada — speaking of pan-north marketing initiaive a
pan-north marketing campaign to carry on what wageted
in previous years with the assistance of CanNorafanulti-
year funding allotment that will be going to theet northern
territories.

Again, this builds upon the momentum that was gache
in 2007 and again in 2010 and the many investntbet¥ ukon
government alone has invested in over the last eigtl a half
years.

Trade and consumer shows are also essential fizasiog
awareness of Yukon as a travel destination to riéneet trade
industry and to potential travellers. In this refjahe govern-
ment is also pleased to continue its investmer@#i7@0,000 in
ongoing annual funding for the tourism cooperativarketing
fund. Since the fund’s inception in 2004, more tB&0 appli-
cations have received support for marketing tounsoducts,
as well as participation at key trade and consushews. It's
an excellent program that has helped leverageandliof dol-
lars in investment to Yukon’s tourism sector, hegpto further
increase awareness of Yukon as a travel destingganround
and, of course, to grow tourism revenues. Our ittguysart-
ners, including the Senior Marketing Committee, ehandi-
cated the value of this fund over the years anil #teng sup-
port for it.

TCMF is designed as a 50:50 cost-share programostipp
ing marketing initiatives and partnerships and ratgsce at
trade and consumer shows. Speaking of consumersshogy
were also very pleased to just recently announeé the
GoMedia Canada Marketplace 2012, will be comingvate-
horse, Yukon, for the very first time ever. In faittis the first
event of its kind that will be taking place northGd. We are
really excited to be able to work with the Canadiaurism
Commission and of course Yukon's tourism sectothos par-
ticular event. It is a coming together of over 3@ional and
international travel trade journalists as well apresentatives
of the tourism industry, Canada wide. It is an opyaty to
network, to tell stories, to come up with uniquerigts for the
coming year and to also partake in pre- and paostharization
tours throughout the Yukon.

We are thrilled to be able to partner with the temrin-
dustry and our respective municipalities to enghed it is in-
deed a great success, as other events have sh@snAoother
initiative that is in this year’s budget is the sicedrives initia-
tive worth $350,000 in annual funding. It's alsonuuitted
toward the implementation of the scenic drives rating pro-
gram — again, an increase designed to target rttiveeravel-
lers to come to the Yukon to visit and to lengthiegir duration
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of stay in the Yukon by highlighting Yukon as aveadestina-
tion and, of course, highlighting our transportatand our cul-
tural corridor assets to potential visitors.

Also contained in this year's
www.travelyukon.com website.
$125,000 for the maintenance and ongoing developofehis
website. It's the key foundation of this tourism rketing pro-
gram and has been around for the past 16 years. tDwgast
number of recent years, we have invested heavithénmake-
over of this particular tool. It has very much beeothe basis
for tourism marketing worldwide and is integral ttee effec-
tive, as well as efficient, promotion of Yukon asravel desti-
nation, which puts us on par with the best of tastb

In addition to Destination: Yukon, marketing opéas in
North America also include expenditures toward jpanticipa-
tion in a tourism north partnership with the Alaskavel In-
dustry Association, Tourism British Columbia andavel Al-
berta to increase rubber-tire visitation from theiteld States.
We are also very pleased to contribute over $lignilto or-
ganizations such as the Yukon Quest, Yukon Coneeriu-
reau, Wilderness Tourism Association of Yukon armifism
Industry Association of the Yukon, to name but w&,f¢o de-
liver key domestic tourism products and initiatives

It was building upon the investments in domestickea
ing and North American marketing. We are very pielato
continue with our efforts to market Yukon overseaaswell. It
was recently announced through the Government ob@a—
through CanNor funding — $2 million over the nesuf years
for overseas marketing campaigns.

These funds are in addition to the marketing opmrat
overseas budget housed within our Department ofiSimuand
Culture of $1.3 million for activities and consunrearketing,
trade sales and media relations. Together, almh&t ®illion
annually will be used to market Yukon in our ovaisenarkets.

| should say that last year alone, in the year 20idta-
tion in our overseas markets was actually up bypéfcent,
which is very good news for the Yukon. Again, ittisbe at-
tributed to the strong partnership that we havengad with
the tourism sector and being very strategic in hesvinvest
our dollars and collaborating on very unique amdtsgic part-
nerships. The Fulda Extreme Arctic Challenge, fareple, is
one of those very initiatives.

This funding coming from the Government of Canada e
ables the department to leverage exposure and tojjias
based on our previous investments. Of course, veavkimnat
our visitor services program is also essentiaktirgy that visi-
tors get the most of their travel experience in Yukon, that
visitors are encouraged to stay longer and thegireduced to
all of our products and services. In this year'sidmt, approxi-
mately $1.8 million is committed to this program.

As | mentioned, over the last 12 months in 2010ses a
significant increase in visitation resulting in p@rcent over
that of 2009, reflecting increases for both borcterssings and
in private vehicle traffic, as well as motorcoachffic. As |
just referenced, we also saw an increase of 16eptin for-
eign visitors and U.S. visitors. We also experiehaesignifi-
cant increase in the use of the Erik Nielsen Wigitsé Interna-

budget is

tional Airport. In fact, we saw an increase of afine percent
over 2009. In fact, since — probably over the fag years,
we have seen more than a 25-percent increase mngland

the deplaning, which speaks volumes to the very impaeeof air
We have approximately access to the growth of the tourism sector andvérg privi-

lege that we have here to be able to work withlocal carri-
ers, including Air North, Yukon’s airline, and imtetional
carriers such as Condor Airlines.

We continue to work with our partners in indusirypar-
ticular with our Senior Marketing Committee and fheurism
Industry Association of Yukon to ensure that alloof dollars
targeting markets are spent in an efficient andatiffe manner
and that they are reported as such on an annu#. Hag
course, it's this ongoing willingness and ability work with
the business and tourism sectors and to be aldedore that
all our marketing programs are industry-led thattdbute to
Yukon’s successful programming on an annual basis.

Investing in culture is also integral to our susces a
travel destination. This investment also contrisutethe well-
being of our communities through public engagensaamt ca-
pacity building. Our commitment to culture is supgpd with
over $9 million toward the arts, heritage resourd@storic
sites, museums, First Nation cultural interpretbentres and
Yukon archives. Heritage resources, for exampld, receive
$866,000 in support of its programming of archeglqepleon-
tology, geographical place names, licensing andnsific re-
search.

| see that my time to end is growing very close, Ibdid
want to certainly hone in on a couple of factss linfortunate |
don’t have the time to give the department its twéldit that is
fully deserved.

I do want to spell out that the department deliveergreat
number of programs and services when it comes varaihg
the stories of the Yukon — whether it's working lwi¥ ukon
First Nation, on co-owned or co-managed histortessi Fort
Selkirk, Rampart House, Fortymile, to name but a. f€hey
are all ongoing, significant investments that hdeen en-
hanced in this year’s budget.

We have approximately $1.5 million in direct suppior
the maintenance and operation of our museums amst F¥a-
tion cultural centres, as well as for some of thpital projects
undertaken by museums.

An additional $350,000 is identified for speciabjects,
safety and security upgrades, and another $1419@oing
toward the implementation of the heritage and caltcertifi-
cate program in partnership with Yukon College &mel Vun-
tut Gwitchin government.

Mr. Chair, moving over to the arts — we recognihe t
very importance of this sector and have worked ridch a
number of programs over the years, as well as dpveew
initiatives over the eight years plus. The touramgst fund and
Culture Quest are two examples of initiatives tiég govern-
ment has created, and they have proven to be ealyesuc-
cessful.

There is support of the Old Fire Hall and Arts Unde
ground as cultural venues, and other initiatives tfave helped
further the growth of cultural industries. For coomity groups
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and organizations, the arts fund will contributenso$500,000
toward art projects that engage people, animatenuarities
and build capacity.

I am hoping that when former Yukoners who live fire t
cities recognize and look at these ads, they wil something
totally different from what we have had in the pdthe min-

Of course, the Yukon Arts Centre and the Dawsoly Citister would like, | could show her one of these.dtslidn’t

Arts Society combined will receive over $1 million core
funding for their operations, to enable them totcure to grow
and deliver innovative and diverse programming he per-
forming and visual arts.

promote Yukon all that well, | thought — and neittigd the
person who was living down in Calgary. The minisaid we
will use everything from television to the Internand that's
fine, and that's good — and also, in the papersdhastill out

The arts operating fund will provide some $668,000there, even though many of them are on-line inctties — the

which was previously $425,000 in years past, tofapprofit

societies engaged in literary, visual or performémtg activities
with annual and ongoing programs, including bothedteping
and long-standing groups.

We have also enhanced the Artist in the School rarag
from $25,000 to $100,000, and this budget seesekpendi-
ture reflected at the same $100,000 — again, emabtiore
communities in the territory to subscribe to antsgpamming
in the Yukon and enriching the lives of a multitumfestudents.

By supporting the promotion and professional dewelo

ment of artists through the visual arts and crsfitategy, pro-
grams includingArt Adventures on Yukon Tinstudio guide
and created-in-Yukon products continue to benefitkofh’s
growing arts community.

| could go on for a long, long time but | will justrap up
my comments and again thank the Department of $uand
Culture and all officials throughout the Governmehtyukon
for their continued support of the tourism industpether it's
waterfront improvements in Carcross, Whitehorseexpan-
sion of the Whitehorse International Airport or irmpements
to our road infrastructure or ongoing investmentenby the
Department of Environment to enhance the stataipfvidlife
and our environment.

I'll just conclude my remarks. | look forward toethup-
coming debate with members opposite on the Depaltroke
Tourism and Culture.

Mr. Fairclough:
and the information she has provided in her operengarks.

| would also like to thank the officials for theivork in
preparing the budget and for passing informatioricothe op-
position parties in the briefings. | do have sonuegtions in
regard to this department. | do not want to spemndhale lot of
time on it. The minister made mention of some & ibsues
that | would like to raise. Perhaps she can giveenttail to
some of these dollar amounts and what the depattséning.
I’'m sure she has that information; she says shealhatsmore.

In regard to Destination: Yukon 2011, the minissaid
that they are spending $600,000 on summer markatidghis
is targeted to Vancouver, Edmonton, Calgary andiitar. I'm
glad to see the department going out and takirngetitiatives
particularly to these cities. The minister saidtthzey'll be
using television, the Internet — which is becomingre popu-
lar these days — and print ads. | also raised sureisvith the
minister in the past about the print ads that cam@n theCal-

| thank the minister for her remarks

four cities that she has referred to. | would ltkeknow how
the impact of the initiatives will be measured. Hawll they be
measured? What is the cost-benefit analysis, if wes done?
What values will Yukoners be getting for this moRey

Hon. Ms. Taylor: I think we have had this discussion
a time or two in the Legislature on the concerrat thvere
raised by the member opposite. | think it was pbbpabout
two or three years ago that the member oppositedathe
campaign in question. Since then there has beenifisant, |
would say, improvements to the way we deliver oarkating
campaigns.

The one thing that | want to say is that, as of faxal
year, 2010-11, we were able to actually bring sgcand sta-
bility to our Destination: Yukon campaign. We hawe,the
past number of years — when we took office thers am in-
vestment of about $200,000 in what was called theewgay
cities initiative at that time. That has grown dabsively be-
cause of enhanced awareness in the consumer mitikes to
the 2007 Look Up North campaign and of course tB&02
Olympic initiative where we were able to get toggthnd con-
tinue our partnership with the two northern terigs. As a
result of that, we have seen our investments grow.

Last fiscal year, 2010-11, was really the firstrydwat we
were actually able to build to our A-base securgoamy annual
funding of about a $5,000 increase to this initiati This is
really key because it gives partners to the Yukamism sector
the ability to participate and leverage that consuawareness.
For example, if we happen to be taking out a haiffull-page
ad in theVancouver Sur— and | just throw this out hypotheti-
cally — it gives the ability of other partners, buas Air North
or other individual tour operators here in theitery, to also
market in tandem. It really just leverages thatheaubstan-
tially when we’re all working together. It has werk success-
fully over the years. The Department of Tourism &hdture
has been working very closely with the Senior Mé&rig
Committee in taking strategic advice as to wheravest those
dollars and how to invest those dollars — whettigrin televi-
sion ads or on-line or print advertising — how muahd at
what time.

The advertisements that we just recently launchethe—
summer campaign — so, in other words, people aritiy
about finalizing their vacation plans for the sumniéhis cam-
paign was launched on February 12 — my son’s kaghd
which happened to be Hockey Day in Canada. In fantnot

gary Sun ad how, perhaps, we should be moving away fromsure if members opposite had the opportunity tosseee of

that type of ad and presenting Yukon as an exgitiegutiful
place to be.

the 10-second clips that were aired on CBC telemisirhey
were really well done. They were very short andy\arccinct
and highlighted the cultural diversity and also thiéderness
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strengths we have here in the Yukon. Everythingrigen to
our website. | just mentioned earlier in my introthry re-

marks thatwww.travelyukon.comhas really become our main

source of driving individuals to the site in orderobtain addi-
tional information or to book directly with a Yukdaur opera-
tor. It has worked very well.

| also articulated earlier in my remarks that etldng that
we do in terms of our marketing plans in all of &ay markets,
whether it's North America, United States, Canasdagther it
is overseas — what we're doing in product develapnoe in
the research unit.

Everything is articulated, outlining recommendationade
by our Senior Marketing Committee, the departmeiptes-
formance targets and what we are trying to lookderms of
gualified responses and return on investment.

There are specific targets that are included inawual
Tourism Yukon Implementation Pldn fact, we are just work-
ing off the2010-11 Tourism Yukon Implementation Pl&hen
at the end of the year we are able to report pesgire a report
card. | applaud the department for being very oged very
forthcoming. In fact, it's a well-deserved expeidatby indus-
try that we're able to show that we are deliverargtheir key
strategic advice. Evaluation and implementatiomrmairketing

programs are based on numbers and on research. arbey

market-driven and industry-led at all times.

So this recent initiative, which was just launched
Hockey Day in Canada, will go until June and thatrks our
summer marketing campaign. Then we will launcharyefall,
targeting the winter marketing campaign — targetthgse
individuals looking for winter travel experience.eWill be
launching that — | can't tell the member oppositaaly when
that will be.

The summer marketing program is to the tune —riktlit
was just over $618,000. It is marked by a serietelavision
ads, such as what we just saw on CBC, which wasalyr
great response — very much so when one takes adbthe
inquiries made on the Travel Yukon website. It wasedible
to say the least. When Hockey Day in Canada airethé
Yukon on February 12, | believe | had heard remgbiteat it
was actually the most popular Hockey Day in Canedée
reported on and to be received by Canadians at.|dfgat was
really great to hear, because those individualsldvalso be
watching our ads being aired. Of course, in tandéth that,
we will also have dollars going into on-line andnprdvertis-
ing, whether that is newspapers or magazines, @afatth.

| would say they're first-rate, first class. I'veen a draft
of them and | will be happy to showcase or sharth e
member opposite some of the draft ads. | thougéy there
very well done.

| also wanted to make clear that this does nouielthe
recent dollars we just received through the Govemtrof Can-
ada’s CanNor program for pan-territorial tourismding. This
is really great news for the Yukon; it's great ndassCanada’s
north. On February 11, the day before Hockey Daga&mada,
we were able to announce $3.4 million for the cardtion of
Canada’s north marketing campaign, which will targey
market segments within our gateway cities of Vaweou

couver, Calgary, Edmonton, Toronto and Montrealr oy
next four years.

As | mentioned earlier, it's building upon that memum
garnered over the last number of years, such asdbk Up
North campaign in 2007 and the 2010 Winter Olymaid
Paralympic Games in Vancouver.

It'll focus on advertisements and promotions witle &aim
of driving “more bums in seats”, as the tourismteetikes to
make reference to. In fact, our first territoridl will begin air-
ing on March 18 for a period of three weeks, sg ttaed and
look out for that. The campaign, very much like @estina-
tion: Yukon, will also drive individuals to our tral website.
The incremental building and investing in marketinigiatives
such as Destination: Yukon, will now be enhanceéroiched
through the addition of the continuation of the jpamth mar-
keting campaign. This bodes really well for the ¥ok and
we're really thrilled that the Government of Canddess seen
the very importance and the results of previousketarg ini-
tiatives, and we’re very pleased. It is the firgbstantive in-
vestment made by the Government of Canada for nraapy
years since the last economic development agreeneslieve
it was, which expired probably in the mid to la@80s, if I'm
not mistaken.

We're working with Nunavut. We’re working with Nt
west Territories and their territorial tourism ¢iets throughout.
It is a campaign being managed by Nunavut Touri€f.
course, | just remind members that in 2007, the ovugov-
ernment led that initiative and the Northwest Teries led the
Pan North Marketing Consortium in 2010. So, now Nuna-
vut’'s turn. We're very pleased to be able to enkagxpendi-
tures in that regard. Then, of course, there is atiditional
funding for overseas — but I'll just keep my renmdpecific
to domestic.

Mr. Fairclough: That's a lot of information for the
minister to provide. | asked the minister about$660,000 for
summer marketing to Vancouver, Edmonton, Calgary Bo-
ronto using Internet, television and print ads had the initia-
tive’s impact will be measured and what cost-berefialysis
was done. The minister said that the last fiscar ye- what
we've seen in the territory was a lot more secuaitg stability
in the marketing.

The minister went on to explain part of that. Are then
going to be seeing a stable number of dollars goavegard
summer marketing in the budget? Is this part ofstadility in
keeping the interest here in the territory? | knibv minister
explained part of it, but it wasn’t completely aleahat she
meant by having both security and stability in nedirkg as of
the last fiscal year. I'll give her that opportynit

Hon. Ms. Taylor: The expenditure | was referring to
earlier was $618,000 for the summer Destinatiorkofumar-
keting campaign. Unfortunately, | don’t have theedfic
breakdown of how much is going to television, Inty print
and on-line advertising, but it is all-inclusive.é\iiave built-in
performance measures and evaluation tools for edchur
marketing programs, and that which is reflectedun annual
tourism implementation plan.
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In fact, just in our report card for 2009-10 — libee all
of this is posted on-line, if the members oppoaite interested
— there were significant performance measures ainchurse,
reported for the 2009-10 fiscal year because wenatequite
complete this current fiscal year. In all, it waga@od overview.
| could certainly go over it word for word, butHibhk members
opposite can take a look and see what the perfaenareas-
ures are and how we performed, relatively speaking.

You know, when it came to 2010, it was significand at
the end of the day — and | have to go back a feavs/because
| have said this time and time again. Over the diestade, the
tourism industry has been hit by a number of hdpdsh—
some global, some local. If there is anything tHeve learned
in my tenure as minister responsible for Tourist's, that this
industry is anything but stagnant. It has learreté resilient
and it is 100 percent due to the efforts of induatrd the gov-
ernment working in partnership, specifically thep@gment of
Tourism and Culture, to be strategic in where weegt our
dollars and to evaluate those dollars and say, “Moow, that
wasn’t a good decision. We need to go back or veel ne fine-
tune the expenditures here.” That's why all thes®mmmenda-
tions are reflected in our implementation plan.

We haven’t had that. It hasn’t been that way in plast
decade. The Senior Marketing Committee was firsbduced
through the Tourism Industry Association of the ¥nlka num-
ber of years ago, and it has grown and really acb@mand be-
come very strategic in its deliberations, not oaty how we
implement or introduce but how we evaluate all programs.
| would just encourage the member opposite to géinenand
see specifically how we are evaluating each ofppagrams.

Likewise, at the upcoming annual meeting of the rison
Industry Association is when | would assume the @&pent
of Tourism and Culture, in collaboration with intiys will
launch the tourism implementation plan for 2011-TBat is
really key to making it known.

The long and short of it is, because we have baategic
over the years, and because we have been abledgniee the
impact of global events such as the economic remgsgola-
tile — whether it's financial, fuel, stock marketsars over-
seas. We have been able to look at the impactsoskton our
performance and our revenues. It is these eveatdhdve pro-
vided the incentive to be collectively more strategnd more
efficient and integrated into how we develop, inmpéat and
evaluate the marketing, product development andekearch
programs.

I would just like to thank the Senior Marketing Cwmiittee
who has been and continues to be fully engagedtabkshing
our goals and objectives for the annual plan. | ldqust re-
emphasize the key role they play in tourism mankgetby
providing that meaningful contact with the tourisndustry
and communicating the industry priorities for tcumi
marketing in the Yukon.

Mr. Fairclough: I'd like to move on to the initiatives
that tourism has taken in Germany. Last Septentherminis-
ter and industry representatives went to Germargntmurage
Yukon tourism and to encourage people to come eoteiri-
tory. | would like to know what was gained from timaeeting.

Should Yukoners expect an increase in German tsuas a
result of that meeting?

Hon. Ms. Taylor: That was some time ago, but for-
give me. | will try to provide an overview. At thine, it was
really an opportunity for us, in collaboration withe members
of the Yukon Tourism Industry Association and thédétness
Tourism Association to go over and to meet with Bgrman
overseas travel trade representatives, as welieasitline car-
riers, such as Condor Airlines. It was a great ojymity to
meet one-on-one with the sector and be able toegarmeflec-
tion or a better sense of their reaction to Cordldime’s deci-
sion to — how do | put it? — readjust their schedfdr the
upcoming season. | just wanted to ensure that \ae dlieectly
from them in terms of what we need to do as a soursector
and Government of Yukon to ensure that visitationtioues to
be strong to the Yukon from German-speaking Eurtipéact,
last year was another significant year in termewafrseas visi-
tation. We received about a 16-percent increasiase key
target markets overseas. Germany makes up abopér2gnt
of that target market. It was very valuable to hdvese meet-
ings to be able to strategically plan for the yahead and en-
sure that we were all on the same page.

At our meeting, we had representatives of Conddintis,
for example, together with the top seven or eigbtn@an travel
trade representatives and representatives of tiparbeent of
Tourism and Culture, as well as representative¥ wfon’s
tourism sector. It was a great session — it wasrees of dif-
ferent meetings we had — to garner a better uratedstg of
what faces us going into this year's season and Wwewcan
further grow these key markets that we have beém tabgar-
ner. The good relationship with the Department @fifism and
Culture, through their officials, has lent greatsess. Through
CanNor’s overseas tourism funding, this bodes yea#ll for
us as well.

Currently, the Department of Tourism and Culturersis
just over $1 million per year. It will now bump thfanding up
to about $1.4 million to carry out a four-year netikg and
awareness initiative to overseas markets, whicludtec Ger-
man-speaking Europe, the United Kingdom, Franoe,Nkth-
erlands, Australia, Japan and South Korea.

Mr. Fairclough: It was a bit difficult to hear over
some of the conversation that was taking placetHmiminister
did answer a portion of the question.

On the agenda was the changing of the flights froamk-
furt, Germany to Whitehorse, to once weekly fromicev
weekly. This is to take place during the summeR@i1, this
coming summer.

Will the change be taking place, as | understangili®
Will there be an impact on the Yukon tourism opers®

Hon. Ms. Taylor: The changes — | don’t have at my
fingertips the actual schedule for Condor Airlinebelieve it's
the end of May. I'm sorry, | don't have that at ringgertips,
but it will go until mid-September, if | am not réden.

The changes to the 2011 flight schedule is bagidedim
two flights per week, to one flight per week. It&ally impor-
tant to bring clarity to this issue because | kreot of indi-
viduals have said it's a significant reduction. Whi is a re-
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duction in the number of flights, there is stiletibapacity that
we have continued to receive year in and yearroagning that
the flights that will be coming over from Frankfu@ermany to
Whitehorse, Yukon once per week during the summenths
will be geared to Yukon and back to Germany. Theiteno
longer be a double-drop flight. That is, what weégradition-
ally experienced and enjoyed over the last numbgears is a
flight from Frankfurt, Germany over to Whitehorgedahen on
to either Fairbanks or Anchorage, Alaska. That willonger
be the case. So that one flight will now solely dmund for
Yukon and then solely back.

There are a couple of advantages to that. Oneaisvib
think that direct flights will likely result in aditer overall ex-
perience for individuals coming to the Yukon forsit@tion
purposes, as the passengers will no longer havectg the
transit time, for example, associated with the axtop in
Alaska and also the need to clear U.S. securityiammdigra-
tion.

So, based on that information, Condor Airlines m#ue
decisions to reduce their flights to be able tooawmodate one
flight directly. When all is said and done, thend tve the same
number of seats available to individuals comingrofrem
Germany as we have previously enjoyed becausef atheo
seats will now be solely dedicated to the Yukon. tBose
changes are proceeding. Those changes were araublast
fall by Condor Airlines. We know that the DepartrhehTour-
ism and Culture has been in contact and contiruestk with
the Yukon tourism sector to work with any of theaaity is-
sues that may come up during the upcoming seasmaube
there are significant numbers. There will be a ificgnt in-
crease in the number of passengers deplaning frond&®
Airlines flights into the Yukon once a week vershe double-
drop flights previously. So we shared a lot of thpsissengers
with Alaska.

| hope that is clear enough. It's a bit complex;, Wwe feel
pretty optimistic about the upcoming season andyitey on
our good relationship with the German travel traddjch
works very closely with the tourism sector and apsd the
most bums in the seats, when it comes to flyingha particu-
lar airline.

Mr. Fairclough: | asked the minister whether there
will be an impact on the Yukon tourism operatordolunder-
stand, and | think the public does, too, that theile be the
same number of people coming over, even thougte tiseone
fewer flight weekly. From what | understand from attthe
minister is saying, this could benefit Yukon mohart how it
was arranged in the past. If the minister can ektboon that
— what does that mean? Does that mean we’ll bengeebre
rubber-tire traffic going from Whitehorse to sontetloe com-
munities and a longer stay, which would mean mommey
being spent in the territory by the German touists

Hon. Ms. Taylor: In terms of impacts felt by industry
by this change in schedule, as | referenced eatlierYukon’s
tourism sector feel — of course in communicatiorthwour
own Department of Tourism and Culture —that they ban-
dle the capacity. They are up for the challengeitisdup to us
to make it work. We are very thankful that CondadrliAes

continues to make Yukon a destination of choice. ak&eper-
haps the smallest — if not the smallest — jurisdicin North
America to receive direct flights such as this. \afe very
thankful because, as the member opposite just gmiott, in-
dividuals specifically coming from overseas maskeind to be
a high-yield market. That is, they tend to spenderdollars.
They also spend more time throughout all our conitias

They are a great contributor to the fly/drive besis
which is contributing to RV rentals or pickup trdc&mper
rentals and individual car rentals. In turn, theersd a signifi-
cant amount of time in each of our communitiesytteeones
to go into rural Yukon and spend a lot of time. Tiwareally
good news.

We are working with the tourism sector and we’lhtioue
to work with them and pay close attention to hovindb
evolve.

When it comes to Condor Airlines | was just givae ex-
act dates — their flight schedule begins May 18 amds
September 14. At the same time, we know that, fearking
with the German travel trade, they too want to emshat this
remains a successful story for the Yukon. Havinights
international direct air access does help raiseswmer aware-
ness of the Yukon and Canada.

We also recognize that significant opportunitiesitoue
to be made available in the shoulder seasons, lhasvilarough
our own regional local carrier, Air North, for expla, in tak-
ing advantage of working on the first couple of ke&é May
or the second couple of weeks in September andrsio, fout
also throughout. There are significant opportusjtend we are
keen to work with carriers such as that as well.

Mr. Fairclough:
amount of money to increase international cap#sliat the
Erik Nielsen Whitehorse International Airport. Navat we
have the German flights set to decrease, it iDofesinterest to
the public. | heard the minister say, though, thathad a nine-
percent increase at the airport this past year. Afleenier also
said that Edelweiss Air is looking to set up charteom Zu-
rich, Switzerland to Whitehorse beginning this sugnm

I might have gotten that pronunciation wrong. Wivgh
this start and how likely are these charters tcenltze?

Hon. Ms. Taylor: I would first just like to clarify: it's
Edelweiss from Zurich, Switzerland. In fact, we knthat they
have been working to initiate service to the Yukmoge a week
also. In fact, they have been promoting those faresistomers
since last October, if I'm not mistaken. As fanvas know, they
are scheduled to begin service May 30, with theflagt Sep-
tember 12. Again, this is really good news for ¥hekon. Just
to make things a little bit more complicated, Edsbg will be
providing not only a direct flight to the Yukon, tathey will be
going on to Alaska. It's what we consider to beoallde-drop
flight, similar to what Condor Airlines has beenrdpup until
this year.

When we talk about the expansion of the Whitehdnse
ternational Airport, that's really critical becauyseithout that
expansion, the United States — for example, HonteB@cu-
rity and CBSA, our own border security agency hirr€anada
— would not be able to clear individuals coming i flight.

The government has invested a large
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For example, when individuals come en route fromictuto
Whitehorse, everyone has to get off that planeandigss of
whether or they're going on to Anchorage — if I'mtrmis-
taken — in order to clear. Before that wasn't theec

Now everyone has to get off. They have to haveldimg
or a transit lounge, a secure holding area. Thatspacifically
one of the requirements made by the security agenttiat
clear these individuals. That is why the governnoemistructed
a holding area to ensure that clients such as Eiktwvould
be able to continue to use the Whitehorse IntewnatiAirport.

Again, it is a good-news story for the Yukon. Itllwust
enhance the level of visitation. They will be comim on a
different day than Condor Airlines, which is alsery good
news. | know that industry is very excited as wellreceive
visitors coming off of Edelweiss Air.

Mr. Fairclough:
ernment knows, as far as the minister knows, thi$ lve
happening. | asked the minister when this would,séad she
says May 30, and it ends September 12. How likedythese
charters to materialize? Has the minister beenngithe word
that, yes, this is actually going to happen? Ordege’'t quite
know yet, but things are scheduled and these arsdhedules
that we may see?

Hon. Ms. Taylor: I know that when we are working
with our own Department of Tourism and Culture amanuni-
cation with the Government of Canada, it is ourarsthnding
that Edelweiss Air has been working with the progahorities
to obtain the necessary paperwork to approve fliglits com-
ing in.

At this time, I'm saying that, according to infortian
provided through the Department of Tourism and @elt as
far as we know or at least the information providedus is
saying the flights are coming, but | haven't sdenéxact sign-
off, nor would | on the respective paperwork fromn@da.

Mr. Fairclough:
tourism businesses here in the territory are taaipewithout
having that knowledge, or are they actually plagnio have
Edelweiss come over and a bigger number of peopiles ter-
ritory, and accommodate them through their busiesas ha-
ven't heard that from the minister. | know she sthat we're
basically waiting for the signing off of whetherighs even
going to materialize or not. I'm just wondering htve tourism
operators are going to gear up to be able to hahi¥iéncrease
in number of tourists in the territory?

Hon. Ms. Taylor: According to the Department of
Tourism and Culture, I'm not awarkdon’t have the informa-
tion at my fingertips on exactly who has been wagkin col-
laboration with Edelweiss. We have been workindweitir key
overseas target trade — | suppose the proper teitheiover-
seas travel trade. We know there is a Swiss whieledar ex-
ample, that we have been working with for yearseyrlare
working with Edelweiss, to the best of my knowledgbat is
the best update | can provide at this time.

Mr. Fairclough: I'm sure the tourism industry would
welcome the increase in the number of people cormirgy to
the territory. I'd like to ask the minister aboutagher thing:
Great River Journey. The government invested alargount

of Yukoners’ money into this venture. It was ab&afL8,000
from Tourism and Culture and about $577,000 frororteenic
Development.

Now, | know the minister made an announcement @ th
past and had high hopes for this project. She djdtsat she
was confident that this would be a success storg,ibwas a
flagship enterprise. Since then, Great River Jouimes gone
bankrupt. | think Yukoners are interested to knokeve things
are going to go. Have there been impacts on hownrtinéter
reviews projects and the allocation of funding? @sesult of
this bankruptcy, what are the impacts on the tauirsdustry?

Hon. Ms. Taylor: We have gone through this at great
length in previous debates. Again, as | tried t@alate to the
members opposite last sitting, | believe it was, filnding that
was received by Great River Journey was applicaned. It

The minister said that as far as gov-was made available through programs such as thistowo-

operative marketing fund.

It was also available through familiarization t@ssistance
that we provide to industry. Of course, funding wéso0 made
available through the Department of Economic Demelent
through their funding mechanisms. But again, tbrsdfing was
applied for and it was received. | should also #uat it was
also endorsed by the Tourism Industry Associatinrfact, at
the fall TIA Roundup, | believe it was, the chairtibe associa-
tion did state that he believed and that the TlArdobelieved
that the government support was appropriate and faumber
of reasons. First and foremost, the monies weteudsed from
funds that are available to any operator. In fatten it comes
to criteria there is criteria when it comes to TCMke tourism
cooperative marketing fund, one of the funding naeitms
that was made available to Great River Journeyrélfsea re-
view committee made up of representation from tkepadt-
ment, from TIA, from Wilderness Tourism Associatiofithe
Yukon, the Convention Bureau, First Nations Touriésso-

Does this mean that at this point the ciation, and the chair of the Senior Marketing Cattes.

They have all had a hand in providing recommendatio
the department in the establishment of criteriatfi@r tourism
cooperative marketing fund. Likewise, the departrsefam
tours — there are protocols in place, which thei@edarket-
ing Committee has also recommended and approved\zrd
sees mechanisms such as this.

Again, | have outlined the significant value of tim@irism
cooperative marketing fund. Of course, for everyladoput
forward, it is leveraged by a dollar put forward titwe tourism
sector — by the private sector. | just wanted tptbat when it
comes to the tourism cooperative marketing fund hether it
is Air North, for example, that leverages dollarada available
through the tourism cooperative marketing fund tmroagh
assistance made available through our fam tourg deesn’t
just solely benefit the one industry or the oneirtess of Air
North. By having Yukon front and centre, it alschances the
consumer awareness many times over.

| just wanted to put that forward. Again, the funssre
made available to Great River Journey, just as'tbeyailable
to many other individual organizations and compswnie fact,
there have been over 500 applications made andosepp
since TCMF was approved back in 2004.
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We do have protocols; we do have criteria in pltt
have been developed, approved and wholly endorgethédo
tourism sector.

Mr. Fairclough: Great River Journey is now bankrupt
and is not a success story. | would like to askntister an-
other question. There may be several questionskpbat | do
want to go through this, and it's in regard to &xé surveys.

The tourism product development and research anites
out exit surveys of tourists in the Yukon every rfdo five
years.

The last results that we have are for the year 2B0April
of 2010, the Member for Porter Creek South askednine
next one would be completed. The minister's repgthat she
expects to do one in 2011. | would like to ask wttat plans
are for this. The minister also said there wouldhbesurveys in
2010 because, in her words: “We chose not to dofonéhis
year for the very reason that we wanted to coriauit mean-
ingful way with industry, tour operators and theriem asso-
ciation across the Yukon to ensure that, when wgalout and

That's where we're at with this. | understand, veeyone
out to a request for proposal for the implementatind design
of this visitor program.

I can't tell you exactly what that looks like — wthe end
result is. That work has yet to conclude, neverdsitart.

Mr. Fairclough: So there will be an exit survey done
at the end of this tourist season?

Hon. Ms. Taylor: What is being envisioned here is
coming up with the building blocks for implementimgpro-
gram. The timing has yet to be determined becasséunder-
stand, it will be looking at reviewing what otherigdictions
do but looking at conducting an airport assessnoergtudy,
visitation, highway-based study, enhanced re-corgaaly to
facilitate visitor-spend, and profiling data. Thsateally critical
because it’s not only about the number of visiwesreceive,
but the revenue that is derived by Yukon businesses

So it's coming up with a new, modernized way otkiag,
measuring and monitoring that really capitalizesoon visitor
volumes through our visitor information centresaesdl. Again,

spend dollars — | know the last one we did was #&bouas | understand, it is out for RFP right now andsheuld hear

$500,000.” In her words, “It is a fairly large anmtwof dollars.
We want to ensure that the information that we p®\s
timely, that it is accurate and that it is relevant responsive
to the needs of industry.”

Those were the words of the minister. Has that wltas
tion been completed? The minister also said thay'té look-
ing at not doing a single survey every four yeaus ginssibly
smaller segment-oriented surveys each year.

Is this still in mind and have there been stepsgnak this
end?

Hon. Ms. Taylor: Further to what | had stated previ-
ously in regard to the visitor exit survey, it ivery important
survey. It is one that requires a lot of resoumesvell, to the
tune of anywhere from $400,000 to $600,000 in itsrent
state. What we have talked about over the lastleonipyears
is that in order — before we actually go out toadwisitor exit
survey, what is really required is to ensure thiaatsver we do
is relevant, is timely, is effective, efficient atitht meets, more
importantly, the needs of the tourism sector. WhatDepart-
ment of Tourism and Culture has been undertakireg the last
several months is a number of consultations with thurism
sector Yukon-wide.

| believe if consultations haven't just wound upey are
near winding up. That also includes going out toREP. In
fact, it's being advertised, if I'm not mistakem the papers
right now and is for the creation and implementatiaf a
Yukon tourism visitor program that would look atricaus op-
tions going forward for conducting a visitor exitrgey.

As | tried to articulate earlier, it may be thategy four
years is not good enough; maybe we need to do bargebi-
annually; maybe we need to do something on an afrasss.
We also need to look at our airport, for examplese¢e how we
can conduct surveys on those individuals planirdyageplaning
at our airport, seeing the significant 25-percemrease over
the last five years alone at the Whitehorse Intesnal Airport.

the outcome of that particular contract sometinie $bmmer.

Mr. Fairclough: The minister did say there is much
work to be done in designing this exit survey. $Sidn't say
yes — that it will be done at the end of this teugeason or
not. Is there a likelihood that this exit surveyymt be done
at the end of this tourism season?

Hon. Ms. Taylor: | really don’t want to pre-empt the
outcome of who wins the contract and what comesrotérms
of the development and implementation. Althougthimk that
it is the intent to go with a pilot project, forample, to evalu-
ate that pilot, and hopefully this year. | thinleyfre looking at
this season and then going live with a full tragkiprogram
including reporting on all those programs.

Mr. Fairclough: | thank the minister for providing in-
formation to this side of the House. | am goindguim it over to
the Third Party for questioning in this departmdrthank the
minister for her answers. | may come back and askuple
more questions in regard to the department.

Ms. Hanson: | also would like to thank the Depart-
ment of Tourism and Culture’s staff for the brigfithey pro-
vided recently. It helped orient me to some of #letvities of
what | consider to be one of the most exciting dydamic
areas of the Yukon. When we think about tourism and
iconic landscapes and Yukon as a destination, dsaweulture
— and I'll come back to that in a minute — | thithat any of
us who travel outside of the territory — if we hathe oppor-
tunity to travel across this country or outsidette country —
we realize how very, very important the tourismustly is and
the huge potential that this industry has for theagh of this
territory in a sustainable fashion long into thaufe.

When you think about culture, just the depth of #nes
community in this territory — and you know, the ffas we
celebrate it today because of the amazing taleat {hat we
have presently in this territory. I've travelled myaplaces in
this world and whether it is in eastern Africa arCGanberra,
Australia, one of the first things you hear wheogle ask you
where you're from and you say “Yukon”, they'll imaiately
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start talking or reciting something from Robert \Beg, and
you think, where does that come from? It comes ftloenabso-
lute identification that people have and have dgved with
this territory as a very unique place and it's stiimg that we
need to treasure and build on.

| stayed at a bed and breakfast three years aginje-
town. The fellow had never ever been to North Aeggribut
the one place he knew in North America was the Yukde
knew it because of the Yukon Quest. This gentlematched
and tracked the Yukon Quest every year on therstet think
we have a huge understanding and ability to trarstee bor-
ders of Canada, of the north, and build on the labdy fun-
damental appeal that this landscape and this laisd We've
known this historically, First Nations have knowmnbhistori-
cally, and now we have an opportunity, | thinkptdld on that.

I'm interested, when | look at the budget of thigkgn
government, in where we put our investments. ke lio talk
with the minister a little bit this afternoon abadme of the
approaches being taken by the government and gehse of
strategically where we are going here. What | woliktd to
hear from the minister is, first of all, what ass®eent has been
done in terms of the net contribution to Yukon —e thross
domestic product of both the tourism and cultuesitars to the
Yukon GDP — the number of jobs that have been edeat
Then | would like to step back and ask: what is @lssessed
potential? We have done an awful lot of work on tbgource-
sector side in terms of assessing the potentiatiéwelopment
in this territory, and | would be very interestedhiearing: stra-
tegically, are we doing similar assessments anceldping
scenarios for growth and capacity of this territaiiyh respect
to the growth of both the tourism and cultural eex? I'll step
down from that. Just one point with respect to:thdten | talk
about the comparative data — it is interesting ®that when
we take away the federal transfers to the teratagjovernment
for contaminated mine sites, the investments thatave pre-
pared to make on the resource development sideesmiirce
extraction side are more than double what we aepared to
put into the tourism and cultural sectors in teisitory.

That's sort of the backdrop as to why | am intexdsin
pursuing the questions with respect to the assesstahtial,
the net contribution and the scenarios for growtt develop-
ment in this territory.

Hon. Ms. Taylor: | am very proud to represent a gov-
ernment that has been very supportive of this dejesant,
whether it is the tourism sector or the culturalustries. You
know, one of the first things that we did upon tekboffice in
2006 — upon being re-elected, | should say — whs #alook
at the cultural industries. One of the first thinbat we did at
the onset of our early mandate was to take a ladkeapro-
grams — those that were working and those that weably
needing to be enhanced or enriched. | think thha# already
been said, but the arts play an important rolelincommunity,
for example.

We all know this. We know an enhancement in resssirc
made available for artists and artist organizatiensures their
success in a wide range of activities. The artsaaremportant
contributors to our economy. They contribute to ouell-

being; they contribute to our communities throughoioe
Yukon and we all benefit. That is exactly why thsvernment
went ahead and introduced a major investment ineased
funding of around $568,000 for arts and culturetoldk the
form of enriching and enhancing the Artist in theh&ol pro-
gram from $25,000 to $100,000. We established atoeving
fund. We have seen performing and visual artistiureaover
the last number of years. As a result, they are looking out-
side our borders to export their wares and to He abalso
along the way help promote the Yukon and all thdtais to
offer.

The touring artist fund has proven to be a greatess. In
fact, | was just able to speak to one of the redifs of the last
round of funding through the touring artist funddahhas en-
abled this one particular performing artist to béedo leverage
other funds through this fund. It has helped hirarop number
of creative doors in enhancing his tour, for examph Ger-
many, and there were many other countries thatithdevsee-
ing along the way. In turn, that's good for himatls good for
his business, but that's also good for the Yukooahse the
Yukon, in terms of adding to our capacity, in terofighe per-
forming arts and very much in terms of promoting tukon
as a destination — as a place to visit, to invest,also to live
as well.

I've had more comments on the touring artist funant |
have on just about any other program. We have labén to
enhance the arts fund by enhancing funding madiabieto
the Yukon operating fund. That fund was around $200. We
have been able to enhance that to just over $666G;00 think
it's more than that, if I'm not mistaken. That pides the sta-
bility to a multitude of arts organizations to figeite the grow-
ing needs and expectations of Yukon artists. lésywvell re-
ceived, because they're also able to provide thatilgy of
ongoing annual funding and able to concentrate bere the
needs of the artist community are.

We have also been able to enhance funding throligh t
Dawson City Arts Society. In fact, when we tookicdf in

2002, it was around $100,000. They now receive tbou

$400,000 and do incredible work on behalf of thekdtu arts
community — the establishment of the School of ¥is@rts,
for example, through the Department of Education.

They've done a great job as well. It's the firstedited
offering of a first year of a fine arts degree tigb this institu-
tion north of 60. They have established — througgirtwork
and through the Yukon College and others — tranafgee-
ments with the Northern Institute of Arts and Crdtuand
Emily Carr, for example. So, again, that’s just theo one ex-
ample of how we have chosen to invest in this paldr sector.

We know that, according to Statistics Canada, Yu&pn
joys one of the highest, if not the highest, pgiteafunding for
arts and culture in Canada. We're very pleasedetalile to
build upon those enhancements. Likewise, when libe to
heritage — our budgets have grown substantially tive last
number of years in investing in operations budfmtshe mu-
seum community, of which there are 18 by last check

Not only have we been able to increase the numberue
seums eligible for museums programming, but we restab-
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lished a new program and ongoing operations, stipgod
maintenance for First Nation cultural centres tigioaut the
territory. We are also in partnership with two sgifverning
First Nations — Kwanlin Dun, and Champagne and iig&h
— and we are working on some really unique parhipss The
combination of a new community public library wikwanlin
Dun cultural centre on the waterfront — which wergvable to
take a tour of just recently. It is magnificent ani really go-
ing to be a very unique facility that not only hessor show-
cases the history and the heritage of the Kwanlim people,
but will be able to tell the many stories, as othlg people of
the Kwanlin Dun can, and the importance of theitf-se
governing First Nation, their evolution in termsgidvernance
and their continuing contributions to the developief our
economy, as well as the social economy here today.

In terms of Champagne and Aishihik cultural centre
again, the construction of a brand new visitor infation cen-
tre, in collaboration with that cultural centréslanother very
unique opportunity that will see increased revefaughe First
Nation, in terms of visitation, but also increasadnbers be-
cause the two will be housed in tandem with eabkrot

That doesn't include expenditures we have made ther
years in Culture Quest, which was first initiatad2D03 to pro-
vide those lasting benefits to both the tourism eniture sec-
tors as a result of having the Canada Winter Gaamgsthe
2010 Winter Olympics and so forth. We've seen gteatgs
coming from this unique program, which was fundedtibe
department and delivered through the Yukon Artstfeerit’s
to initiate new programming and advance the devebog of
the arts and heritage in the Yukon. It has helpetease capac-
ity in the cultural sector. It has provided manstiiag legacies,
whether it's through the Canada Winter Games orQhgn-
pics. They are two major iconic initiatives.

The majority of individuals who performed duringeth
Winter Olympics, for example, up on the internatibstage,
first were recipients of the Culture Quest progr&wo.that pro-
gram has in fact met the litmus test that it ieefifre, and it
has also helped strengthen ties between our cootamypand
our traditional cultural heritage.

When it comes to programming, in addition to thevBan
City Arts Society, we have also been very pleasdoktable to
work with Yukon Arts Centre, which has been doingander-
ful job over the last number of years in workingmeéommuni-
ties Yukon-wide to nurture and to grow capacity aodyrow
the arts community. Indeed, as the member opppsterticu-
lated, the arts community is in fact very much flshing —
continues to flourish — and the Yukon Arts Censeimajor
contributor to this successful growth over the lasmber of
years. From when we took office, the funding areangnt
with the Yukon Arts Centre has grown from about %890 to
— | believe it’s just around $750,000 today.

In addition, we also partnered with the Yukon ABsntre
on the growth of the cultural sector through catwenues,
such as the Old Fire Hall. We've entered into aticbution
agreement with the Yukon Arts Centre of $150,006hegear
over three years. That's in addition to their meame funding
program. As | mentioned before, they also help adtér the

Culture Quest on our behalf and they've done anzarggob
in that regard.

Those are just some of the examples. | could gatgneat
length about the other investments the governmastdhosen
to enhance over the years when it comes to hissigs and
enriching some of the funding mechanisms we haweyTare
working. When it comes to tourism, | was just on fagt not
long ago talking about how each expenditure is nozmh
evaluated and reported on, housed within our animple-
mentation plan. We're very pleased to see the tethuls far.

We have endured a number of challenges, both gl
local, over the last number of years but, by amgelawe have
been able to do very well. Last year we were ableutper-
form if not every, just about every other juristbct in the
country when it came to visitation. We are veryagked with
those results, especially when you compare thetinetmational
results. We just received just over a one-peraerease over-
all in visitation.

We recognize that challenges will always be betwdut,
by working in collaboration with industry, it is portant to be
able to continue that long-standing partnershiphawe that
understanding of the return on investment, to comtito
evaluate where our programs are working and to rtgpo-
gress to the Yukon public on all these programsraacke.

| also wanted to say, when it comes to the arts, oy |
haven't taken the opportunity to thank is the Yuldots Advi-
sory Council, which provides a jury on the Yukonvem-
ment’s behalf for many of our funding programs, arttink
they do a great job. | would just like to commeheérh and
thank them for their ongoing work.

Ms. Hanson: Mr. Chair, | was hoping that we could
move this into an actual exchange about ideas mpdoive on
something, | think we all agree, is a really impottarea —
tourism and culture. | will say, at the risk of hgirepetitive,
when you are talking to the Yukon New Democratictyya/ou
are preaching to the converted. We do supportsoyrive do
support investment in culture. My concern whenided it, and
the question | asked had to do with the contributio the
Yukon gross domestic product from these two sectarkure
and tourism. | think it's really important to belatio build the
case to say why these are so important and whynip@rtant
for the Yukon government to invest in these areas.

The minister has repeated again the contributibas this
government has made to a number of groups througheu
territory, but Mr. Chair, when | look at things éikhe Dawson
City Arts Society, the number is static. 2009-10$400,000;
2011-12 — $400,000. There has been no change athiess
board.

When | look at the issue of the touring artist fuitchas
gone from $121,000 in 2009-10 to $100,000. Wheaookat
the Artist in the School program, $132,000 to $000, When
I look at just any number of them here, they juségk going
either static or down. | raised this question ia briefing and
I'll raise it again. In terms of determining howetlyukon gov-
ernment’s Department of Tourism and Culture makesdeci-
sion with respect to investment — because my egpes is
that costs don’t go down. The operating costs fidustries or



March 7, 2011

HANSARD

7759

organizations, or non-profit organizations, dond down be-
cause the cost of living doesn’t go down. Whend setic or
lower amounts of money for key areas of our tourisdustry,

the $3 million plus investments in the Carcrosserfabnt ini-
tiatives, all of which are contributing to the sacand eco-
nomic regime of this territory, and it is workingm very

like the Yukon Convention Bureau funding going from proud to be part of a government that works veogely with

$300,000 to $200,000, the Wilderness Tourism Asgimei

going from $274,000 — a minor decrease, but a dseraone-
theless — to $264,000, Tourism North from $136,000
$110,000, Yukon Quest being static — Yukon Quest,alt

know, has faced significant challenges. So, howvddo that,
and how do we work together to ensure that the grroprest-
ments that we assert that tourism and culture myafisant

areas of importance for this territory and thatrveed to invest
init?

One of the areas — this is why | threw it out te thinis-
ter at the outset — was to be able to demonsthatsignificant
contribution that these sectors make to the Yukconemy.
So, that’s the underlying premise of my questiom. mot try-
ing to be argumentative. | really am trying to fiwdys that we
can work together to make sure that we're putting tight
amount of investment into these two very imporsattors.

Hon. Ms. Taylor: At the risk of sounding repetitive, |
had tried to do my best to outline some of the wegny ex-
amples that this government has invested in theaeent of
Tourism and Culture. | will point out for the memlmpposite
that when we look at the budget document, we lookfmains
to mains. When you look at mains to mains, then wdlisee
that expenditures haven’t gone down. Expenditurag remain
the same. But again, it was this government thaiadlg in-
vested, early on in our mandate, in a $300,000=am® in the
Dawson City Arts Society. I'm very proud of that.

It was this government that introduced the touramgst
fund not long ago. We were also the first governirtenin-
crease the Artist in the School program from $28,00
$100,000. It was this government that took the ‘Yuldats

the tourism and the cultural industries. | go autiany FPT —
federal/provincial/territorial — ministers meetingad they are
often deliberating and talking about the challengefiow to
make these two industries work. You know, | thihkttwhen
you take a look, for example, at the Old Fire Halll keep
coming back, but it's a wonderful initiative.

It not only was the opportunity for our governmémtre-
furbish, to rehabilitate that historic building, Was this gov-
ernment that did that through the community develept
fund, which, by the way, we also reinstated. Tresd &also pro-
vided millions over the last number of years inan of the
growth of the tourism and cultural industries. Wlitecomes to
cultural venues like the School of Visual Arts betOld Fire
Hall, it's not only driving visitors to experiendhe cultural
presentations made available at the Old Fire ltah, bringing
the waterfront to life. It's also helping revitatizhe downtown
core, which is something that the Main Street Sgdias very
much wanted to do over the years — investmentisahuenue,
Arts Underground, new investments in arts operatingls to
provide that sustainability to arts organizatioNsew, I'm not
saying that's as far as we go. There is always rdomim-
provement, and | agree. | want to say that | gethts govern-
ment does get it. That's in fact all the reasony wiis gov-
ernment continues to invest in infrastructure ipprt of the
tourism industry, whether it's airport expansiontla White-
horse International Airport, whether it's investrtein other
airports and runways to facilitate the growth of @t service,
courtesy of Air North.

Also, when it comes to meeting the demands of rubibe
traffic, having good highway infrastructure, and ofurse,

Centre contribution agreement from $499,000 to som&hen it comes to a multitude of other infrastruetneeds and

$760,000, | believe it is. It's this governmentttiatiated the
Old Fire Hall funding agreement, a three-year apeg —
$150,000 over three years. | believe that's a $MED,
investment — a great partnership with the YukonsACentre
as well as the Whitehorse Chamber of Commerce.

It's this government that enhanced the investmenbur
museums, inclusive of community interpretive cemtiad First
Nation cultural centres, for which, by the waystigovernment
has also introduced a new program in support.dt) fhais gov-
ernment has invested significantly into museums.

| believe at the time we took office, there wereaity
funding programs for the Tr'ondék Hwéch'in Firstthda cul-
tural centre, for the Selkirk First Nation or foittle Salmon
Carmacks First Nation. There was no funding for Treslin
Tlingit Council; today they receive $100,000 in [Mesand
Dawson City, for example — each for their ongoing@tion
and maintenance budget.

We also introduced a capital fund for the museuom-c
munity of $350,000. We also introduced a heritaggning
fund. There are so many initiatives to talk abaot,to mention
the millions of dollars, the $20 millions plus inet Whitehorse
waterfront. We have made significant investmentuive of

services, this government is working across thedaa sup-
port of these industries. | just want to make miygety clear to
the member opposite that it is reflected in the daid The
budget may not reflect a direct increase, but & tyoks over
the last several years, they will see millions oflats in in-
creased investment in these sectors.

Ms. Hanson: The question I'm driving at here is that,
as time goes on and as the Yukon becomes the fooat of
many competing interests, it becomes more and imgrertant
for the minister responsible for this importantaad tourism
and culture to be able to assert very clearly #tecontribution
to this territorial economy of these two sectors.

The minister is clearly aware of a memorandum afeun
standing that was signed a few years ago — I'msnot of the
exact date; | didn’t write it down — between thekén Cham-
ber of Mines, the Klondike Placer Miners Associatend the
Tourism Association of Yukon. One of the thingstteauck
me when | was looking at it was the principle ttregy raised.
They're both resource industries that are dependerdccess
to land in order to create wealth from the Yukdaisd base.

It is increasingly important that the values tha ascribed
to a healthy tourism industry are going to be wed#lpected.
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The minister is no doubt aware of a report that dase by the
Tourism Industry Association called the “Land Askantifi-
cation and Analysis Project”.

One of the areas that was noted in that reportasigeria
theme 10, “Conflict with Industry”. It says, andl iuote: “An
often-repeated concern of Yukon tourism operat®ngotential
and actual conflict with resource industry openagio The min-
eral exploration industry, in particular, has bdgghly active
in recent years and operates across the territbtglicopter
traffic and landscape damage are the primary inspacttour-
ism potential. Forestry and the oil and gas indestare also in
potential conflict with tourism. The assumptiontiis theme
is that a prospective operator would prefer to teda areas
where conflict with these industrial land uses iisited.”
They're talking about potential operators, in teraigourism
operators, and that speaks to the issue aboutt@rdegtor be-
ing willing to invest in tourism if they are jeoplized in that
potential investment by unplanned and unregulaxgdoeation
and other industry development.

So my question to the minister: what link does glag, as
the Minister of Tourism and Culture, and what rdiges the
department play in proactive engagement in landoles@ning?

Hon. Ms. Taylor:
continue to do is to make resources available withe De-
partment of Tourism and Culture, and we do haveessmta-
tion at every level when it comes to contributiogahd partici-
pating in land assessments through YESAA. We doulii to
land use planning exercises, tNerth Yukon Regional Land

The Silver Trail region is also showcased in ouruat va-
cation planner. In addition to that, resources as® made
available through our funding mechanisms, whetiheough
our product development partnership program throtigh
Product Development branch or the tourism cooperatiar-
keting fund, which we were also able to introdund anhance
in last year's budget to approximately $700,000.

In terms of individual expenditures, | can say thgpendi-
tures have grown. Many of these are applicant dri@®me are
not. But in the Mayo region, for example — | wastjlooking
back in the fiscal year of 2002-03, the year thatfirst took
office. | think expenditures were about $15,000tHis fiscal
year, 2010-11, it's almost $110,000. Just somédo$e expen-
ditures in the fiscal year for 2010-11, which weinebut we're
not talking about, include the contributions fore ttBinet
House, the interpretive centre.

That's one thing that this government did. When tal&
about how we increased the eligibility criteria tbe family of
museums, the Binet House actually was receivingpingtin
terms of annual funding. We changed that earlynoour man-
date. Likewise, we also included the Watson LaketiNon
Lights Space and Science Centre, as well as tharalicen-

What we have done and what we tres, which I've already alluded to.

We also included Miles Canyon Historical RailwaycBo
ety and others. | know that in this current fisgaar, | believe
that the Binet House will have received $35,000. Wso
helped fund the kiosk that one will find at Stew@&rossing
through our Stay Another Day funding initiativesdatinat is

Use Plan which was approved not long ago. We contributed t almost $8,000. Through the historic properties shtasce —

that process — as we did with the Peel watersheds—€id
other departments, such as Economic DevelopmetiteoDe-
partment of Environment and so forth. We are makiag
sources available so that Tourism’s interests epeesented at
every table.

There are a number of different planning exercisiess
not just land use planning, but it is forestry pieny, it's park
plan planning. The Department of Environment hasnbeon-
tributing to several planning processes over tlsenamber of
years on a number of habitat protection areas,ja@p®aanage-
ment areas, territorial parks coming about. Soiradhese are
all very important planning processes that we doute to,
providing technical advice, providing the infornmatirequired,
and providing that corporate memory to many diffiefédes.

Ms. Hanson:
the opportunity in travelling about the territoxy travel down
the highway — well, it is no longer really a highyva- but the
road to Keno City. The first question | will asketiminister:
over the course of the last eight years, what messuhave
been provided for tourism and tourism-related datis for the
Silver Trail leading to and including Keno City?

Hon. Ms. Taylor: It's a good thing we have time.
First of all, | want to say this is a really impamt area. The
Silver Trail region is one of several key destioas within the
Yukon. We have dedicated resources through thécderes
initiative. It's an electronic way of driving trallers, potential
visitors, to the website. It has worked very well.

which, by the way, we also increased from $25,000
$100,000 in our mandate — they have also receivedifig of
$13,000 and an additional $17,000.

| believe under the arts operating fund, there\amgous
recipients of $5,000. My mistake, actually: the &irHouse
will be receiving $65,000. It's a combination of evpting
funds and support for artifact inventory catalogliheritage
attraction site support and so forth.

As | said, some are applicant-driven and some ateln
the past, we have issued funding through other ar@shs as
well. | don't really want to go through all thesgpenditures,
but it has grown incrementally. When it comes tading in
Keno City, for example, we have also helped funel Keno
City Mining Museum management and operation. | tbave

Over the last couple of years | have hadthat number at my fingertips, but | believe it'®and $30,000

or $38,000 in annual funding. It's a wonderful faygj it helps
tell the tales and the stories of the heritagehefdcommunities
along the way.

We have also helped with the production of infoiorat
brochures for the museum and the visitors who baginfor-
mation. We have helped support the restoration esftdge
initiatives, such a¥he Loonand Wernecke House within that
area. We have helped in past years with new ouéhstrsic-
tures. | could go on, but | think the member opfeogets a fair
idea, anyhow. We're very pleased with the investisenade;
they are an important part of the tourism sector.

Ms. Hanson: Those are interesting and useful back-
ground tidbits. Of course, we all know the Binetude is a
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lovely little place to spend some time. They havetaof his-
tory there — particularly the medical doctor ang Family.
That and the Keno City Mining Museum are reallyradit to
the people in those communities who worked harset® them
come to fruition, which is why | think it's realiynportant that,
as we talk about tourism as an important industrthe Yukon,
we look at how we balance the competing pressilifeat’s the
gist of the question I'm trying to get at with thrénister, here.

We know that Keno is one of the oldest communitiethe
Yukon. Over the last thirty-some years that | hgoee there,
I've always been charmed by the fact that you cdale this
community — that it just shows you how hard the ingnwas
at the turn of the last century and the survivallslof many
people and the ingenuity — you know, the bottleseand all
those kinds of things. So, Keno and the people e-l1thor the
23 or whatever it is in terms of population — whalthere are
very committed to this area.

The minister says that a financial commitment hasnb
made over the years and continues to the miningeomsand
to Keno itself, but | guess one of the concerns tHaave in
travelling there last summer was the competing esliHow
are tourism values being protected in the facehefrhine and
mill development that is going on there? If you gdriving up
and you read the historic information and the tsuinforma-
tion, you would be thinking you were coming into @d min-
ing area where you are going to be seeing somieiofurn-of-
the-century stuff — and actually some of that isréh— but
now you have deposited right in the middle an djregamine
that is very loud.

The road into Keno is scary. What role does theidtin
of Highways and Public Works play with respect tsuring
the safety of these tourists who want to ventur¢heape to see
Keno Hill, to see the butterflies that Keno is wedhowned
for? It is an important issue because, if we aHertg about
tourism, we need to talk about tourism as it batanwith the
other industries, the other sectors of our econdniyave put
forward the case this afternoon that | think touris an in-
credibly important aspect of our economy.

What I'm looking for from the minister, is does stleare
my concerns that, unless these issues can be addres for
example, fixing the road so it is safe — that yoayrn fact see
a decline in tourists going to Keno City over thear and the
coming years? I'd be very interested in knowing tmude the
Minister of Tourism and Culture plays with resptrensuring
that the investments that she through her depattraed this
government through her department, have made snhiktoric
area of the territory are protected and that wesmma future
growth for tourism in one of the most beautiful tsaof the
territory.

I think we would all agree that the Wernecke Mourga
and those valleys are beautiful and they deserdeetshared
with tourists from around the world.

Hon. Mr. Lang:
over the resources that we are committing to theeSirrail or
the road between Mayo and Dawson, there are memirees
going into the road from Mayo to Keno City. It'srta@nly be-
ing monitored on a daily basis to make sure thataveedoing

the work we have to do with the increase in tradficthat road.
The mill has been put into production.

The corporation built a road to access it separdteim
the road that goes into Keno City, so it's indepartbf Keno
City. To correct a statement the member oppositdemthe
noise is minimum to Keno City. There was a quesébaut the
loudness of the operation and it is minimum to cbexmunity
of Keno City, and the corporation is also monitgrthat.

We are working with Keno City; we're working with
Mayo; and we're expanding our strength there bexaues all
know that over the next four or five years therd & an ex-
panded interest in that area, whether it's touridm, explora-
tion industry or a producing mine, which Alexcdaslay.

I remind the member opposite that the area wasnnmi
area. Keno City was built because of its accesthdse re-
sources. It doesn’t diminish the fact that the camity of
Keno is a very historical community and is certaimorth
saving because it is unique. The Minister of Tourand Cul-
ture is very concerned about keeping that parthefdrea to
remind people of bygone days.

Certainly, I'd like to compliment the people who rkadn
Keno City on a daily basis, whether it's at the pum or
working inside the community, delivering water atming the
things you have to do in a small community.

As a government, we are monitoring the road actetse
town itself and also investing some money to impréhvat ac-
cess for everybody who works in that general diaemind
the member opposite that there is also a use bfdlad by the
outfitting industry. A lot of their horses are takento
McArthur Lake there and trailed into different himgt conces-
sions. It's an important part of the territory, ddgy many us-
ers. Certainly, it will be expanding over the ngear if, in fact,
exploration expands the way it looks at the mome&his gov-
ernment is resourcing some improvements to the asadalso
monitoring the road to make sure it's safe fortlad travelling
public.

Chair:
cess for 15 minutes.

Recess

Chair:
now come to order. The matter before the CommiteBill
No. 24, First Appropriation Act, 2011-12We will now con-
tinue with general debate in Vote 54, DepartmenTadirism
and Culture.

Ms. Hanson: | just have a few more questions.
don’'t want to take up too much time this afternoon.

Following up briefly where we left off with the Mister of
Highways and Public Works or the Minister of Comrityin
Services, whichever hat he was wearing at the timith his
undertaking to ensure that the road to Keno Cityldidoe

In addressing the member opposite passable this year, which is, I'm sure, wondergiva to those

both in the resource extraction industry side a#i as those
who live in Keno and those who might like to veetup there
as tourists.

Order please. Committee of the Whole will re-

Order please. Committee of the Whole will



7762 HANSARD March 7, 2011

| would be happy to hear from the minister, if stoaild
please: the number of visitors to Keno; the nundferisitors
to Southern Lakes/Carcross — because | always Wmse
together — the Southern Lakes region. Most peoplégit at
one point, when they are making that journey, inc@sss; and
thirdly, the number of visitors this past year tavizon City.

Hon. Ms. Taylor: | just wanted to follow up on a
guestion that was raised earlier by the Leadeh@fThird Party
and that was with respect to tourism and tourisierests.

| just want to point out that when it comes to girmmyvtour-
ism, it's not just something that falls on the sldewus of the
Department of Tourism and Culture. | think that, adseady
articulated by my colleague, the Minister of Higlysaand
Public Works, it is our responsibility to work tdber, to work
with industry and to work with other governmentsgtow the
tourism sector. I've been very proud of the actitaisen by
industry and all governments working together fog interest
of growing tourism in the territory, as well as ialdlustries.

| just wanted to say that one of our key mandatesviery
department is to work strategically through intg@@akemental
cooperation. | think it's really critical to poimtut how we do
work. We work with Environment, we work with Econimm

Development, we work with Community Services, Emgerg

Mines and Resources, Highways and Public Worksathdrs
on many projects and many planning processes.

We contribute toward and we participate within YESA
whether it is providing the technical expertiseté depart-
ment officials, whether it's from the tourism pegsfive or
whether it's from the heritage perspective. As Intraned al-
ready, we contribute to land use planning in thratoey. We
contribute to the park planning processes — Idisi# a num-
ber of them — and we have made significant stridethat
regard. | thank the department officials, just likéhank the
Department of Environment officials for the worlathihey do.

Of course, we have been working with Economic Devel

opment. You know, that's one department that | havamade
too much mention of today, but Department of Ecoicobe-

velopment also continues to identify and suppastsgic op-
portunities in the tourism sector. That is a dapartt that was
re-established after it was removed by the previbieral

government, just like the Department of Tourism &hdture,

because of the very significance of that department

First off, within Economic Development, | know thahen
we looked at previous years, a whole host of fupdias made
available for strategic initiatives in support ¢fetgrowth of
tourism through the strategic industries developnfiend, en-
terprise trade fund, the regional economic devekuniund,
the community development fund and others.

Of course, | know that perhaps some of the membjers
posite would take issue with some of those fundimgcha-
nisms, but if you were to talk to industry, theywbareat acco-
lades for many of these things in support of fugdihat has
been made available in support of our museums —Ythen
Wildlife Preserve, for example. When it comes teremaking
funding available for the Sourdough Rendezvousedpcivhen
it comes to waterfront revitalization — the listegoon. There
is a multitude of different examples.

Also housed within the Department of Economic Devel
opment is the Film and Sound Commission. That'sething
that this government undertook to work on with istiy and
brought to fruition. It has been working very weélhey are a
very effective team of professionals working toltbwiapacity
in the film and sound industry. They're doing gréaings. |
was just saying over the break that for the fiistet ever,
Yukon will be hosting the Western Canadian Music akeis
this fall.

What a great, amazing accomplishment for Yukon and
Yukon artists to be able to host a significant éxarthat mag-
nitude. Of course, that is also in support of temriand draw-
ing positive attention to our territory. Likewidast summer, |
recall being in Dawson for meetings and eventshatdame
time and they were filminghe Big Year— Steve Martin and
Owen Wilson and Jack Black and all of these hedttgrs in
Hollywood. It was great to see a place like the Bstane Ter-
ritorial Park being used for that purpose, andaareness that
is being generated as a result of using that locat+ that natu-
ral landscape — is great. Indeed, it's very great.

Those are just some examples of this government's i
vestment in cultural industries such as film andngbas well.

When it comes to working with the Department of Gom
munity Services — | think | mentioned it before —aterfront
development investments.

We have been able to invest substantively overlake
number of years in major investments in both comitiesof
Whitehorse and Carcross, which has created empluywigile
making a contribution to Yukon’s tourism, retaildasupply
sectors. In Carcross, for example, the First Natiaving shed
was completed, the walking bridge, the viewing ddoéach
access was completed, the public dock and the laoach,
landscaping, signage, and road drainage work duseptevi-
ous year.

Another exciting project is th8S Tutshimemorial in Car-
cross. What a wonderful idea. | credit the Depantintd Tour-
ism and Culture for this great idea to come up itimemorial
— a framework — and they have brought that to ifbnitbe-
yond anyone’s expectations. It has the full suppbthe com-
munity, and that in itself is a tremendous accoshptient by
the Department of Tourism and Culture working itlatmora-
tion with the community — the local advisory coundghe
Chamber of Commerce, the Carcross-Tagish FirstoNand
others.

In Whitehorse, we have seen a significant transétion
of the Whitehorse waterfront. As | mentioned, thé&ethe
Kwanlin Dun cultural centre. We're investing ovel@million
for that facility, with a new public library. It Wibe a main
centrepiece and anchor for the ongoing developroérthe
Whitehorse waterfront.

When it comes to the environment, we recognizevatae
the important relationship we have with Yukon’s dacapes,
wildlife and the environment. For example, | alrgaatticu-
lated — | won't go into further discussion — howralepart-
ment works on the wildlife viewing strategy. Redgnabout a
year and a half ago, our two departments came hegeind
revitalized and enhanced that strategy. That's aignificant
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because the investment in interpretive signagdouytgl, and
even to the outhouses — that is all helping tottedl story of
Yukon history and heritage.

Whitehorse International Airport terminal buildingad we not
proceeded with that expansion, Yukon would no longeve
been able to facilitate receiving internationagfilis, which is

This government has enhanced its investments signifan important point to mark.

cantly through the scenic drives initiative, foraexple. About
$200,000 of that is allotted each and every yeanterpretive
signage for restoring older signs and also bringiogether
signage plans that were developed by previous gowvents
but were sitting on the shelf collecting dust. Thato longer
the case. We are slowly putting those plans to waoré en-
hancing the traveller's experience along the highve& which
the Silver Trail is but one of those areas.

We were able to establish the Tombstone Territd?ealk
visitor interpretive centre, which opened in thik #out a year
ago. This is a tremendous accomplishment, and laagpthe
Department of Environment officials for their woik, collabo-
ration with the Trondék Hwéch’in First Nation. $ta beautiful
facility. It's designed to maximize solar energydamatural air
circulation for the purposes of heating and vetitita the
building. It has become a focal point and an oppuoty to help
tell the story of the Tr'ondék Hwéch'in, as well e natural
landscapes that the Tombstone Territorial Parkdasfer. We
work very closely with the Department of Highwaysla&Public
Works each and every year. Road infrastructurebsolately
integral to the growth of the tourism industry, drapplaud the
many public servants and the many individuals wiwwkwday
in and day out every year enhancing and improvitegstatus
of our highway network. We are fortunate to be abldave
partners, such as Alaska, when it comes to thenmemaent of
the Alaska Highway, for example. We've also made pitch
to the Government of Canada to enhance dollars rasdi-
able for the Klondike Highway and the Dempster kgl in
terms of national highway programs — at least hguinat
realization and having access to those dollars.

We are making strides and | will again stress thate is
always room for improvement. But one thing thas thovern-
ment has been able to do is to be able to growetrenues, and
one way of doing that has been to invest in owatsgic indus-
tries, and that is inclusive of tourism and culture

I'm very proud of the investments that have beerdena
There is always ongoing work — with needs pressidut
this government has been working on them increnigraad
strategically, such as working on the expansiothef White-
horse International Airport facility. Now, | knovhére was a
lot of debate and some opposition raised by the Ineesnof the
opposition. That's truly unfortunate because theyvienpor-
tance of air access is absolutely integral to tlsvth, not only
of tourism, but all sectors in the territory. Lastar alone, we
saw a nine-percent increase to those planing apthuieg at
the Whitehorse International Airport. As | saidlesr much of
the success can be attributed to the collectivartsfbf industry
working to grow tourism, both on the domestic antkina-
tional front. We are very pleased to be able tddoon the
monumental initiative of expanding the Whitehordepat
terminal building. It started with enhancing theway. Previ-
ous to our government, it also, of course, werd eXpanding
the amount of parking available, to the actual esjgn of the

We did see, last year alone, a nine-percent inerdast
about a 16-percent increase in overseas visitétoon our key
target markets. Overall, as | mentioned, we weréQpercent.
We out-performed pretty much every jurisdictiontlie coun-
try. Compared to the national average, which Ikhiras just
over one percent, that speaks volumes. I'll againbgck to
making those strategic investments in marketingjatives,
such as pan-north and working with our two teriétbcounter-
parts. That was something that was very new forgineern-
ments to do, but it worked and it worked very wélfter the
Look Up North campaign that was launched in 200 saw a
very good increase in visitation coming from Caaadito the
Yukon. They're a great market, especially with magvdirect
air access to the gateway cities, such as Vanco@adgary
and Edmonton.

This all bodes well for the Yukon. Of course, wadgito
implement a new program, the tourism cooperativeketang
fund and expanding that program — just like weddtrced the
scenic drives initiative, we introduced a new temori brand
initiative. We introduced new dollars for media féarization
tours and invested in a newww.travelyukon.comwebsite.
These are all very important initiatives in suppafrtthe tour-
ism industry. As a result, we have fared relatiwell in com-
parison to other jurisdictions over the last numdfeyears. I'm
not saying that challenges are far from gone, ey do teach
us, and they do remind us of the very importanceartner-
ships and the need to work smartly and strategicaith all
levels of government and all orders of governmant] work-
ing with industry in particular to identify, devedaand imple-
ment and evaluate our marketing programs. | am pesyd of
the Department of Tourism and Culture’s initiativasoss the
board. We are very, very pleased to be able toirmoatwith
these investments as is reflected in this yeartgbtthat we're
discussing here today.

Ms. Hanson: Mr. Chair, sometimes more is less.
simply asked a question with respect to the nunobersitors
to three tourism destinations in the Yukon: Kenardfoss and
Dawson. The purpose of asking that question wasusec|
was hoping the minister could then elaborate hosgehnum-
bers influence her strategy as Minister of Touramad Culture
vis-a-vis investments across government. | apptecénd |
think it's wonderful that we see this cross-sectorpss-
department collaboration between Tourism and paatity
Economic Development. | guess we won't get to tRather
than belabour the point, and in view of the timeyadnted to
come back to and applaud the officials. The ministentioned
the tourism and film industry, or the film assomat— what-
ever the directorate there is — and their kind wifky and |
would say kind of corny, but potentially very effee cam-
paign that they're running right now — tieikonicone that is
being displayed across, | think — | don’t know wkia build-
ing is in Times Square in New York.
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| took the time yesterday to look at all 13 of thdwo-
minute episodes and it's yet another good examjbierevyou
have the creativity of Yukoners unleashed. It feeguclearly
two potential investors or those who are lookingse®e the
Yukon as a destination to film commercials, featfims. It
also features, in quite humorous ways, the camgasriumber
of Yukoners whom many of us will recognize. | havaumber
of questions with respect to this initiative by ttepartment.
The first point | would like to make is that | thint's a very
interesting and innovative approach. I'd be intex@ésn know-
ing if this is a one-off. Are there plans to berdpthis in other
cities or other venues? What was the total cothis? How are
they measuring the uptake or the success or theesttthat it
may be generating? The last part of it is, as thmster pointed
out — the people who came here to Dawson Citylto fhat
feature-length film, the people who come herelta fommer-
cials, whether they be for vehicles or other typsommercial
products — they come here because of the view-sdhpe
landscape, because they cannot find that kind afityeelse-
where. | had asked her earlier what — the impogasfcmov-
ing forward with land-use planning and ensuring tioairism
values are factored into that. Ironically, the isiveent by the
Yukon government into something liRéukoni¢s display in
New York has the potential to backfire if we're meally care-
ful, as Yukoners, to ensure we have those valuesigplay
when people actually get here. As | mentioned eaiti my
guestions to the minister, people driving up tHeeBiTrail will
be expecting one thing and they're going to seeetioimg very
different from what the tourism brochures say, wttey get to
Keno City.

Hopefully she has taken some notes about the guesti
I'm asking. I'm very enthused about the ideas afowative
approaches to marketing the Yukon, but I'm intexdsn the
methods of assessment of the success of thesehavtibey're
one-off, and the costs. | guess I'll find some otivay of get-
ting the information | was looking for with respegotnumbers
of visitors and how that influences the Yukon goweent’s
Department of Tourism and Culture strategies feestiments
in those regions.

Hon. Ms. Taylor: Just going back to tourism per-
formance, I'll just draw again the 2010-11 Tourisfkon
implementation plan and that is posted on our wepsibe-
lieve. This is something that we have come up witer the
years. It has been enhanced; | think it has corfeng way,
especially since we were initially elected wherr¢heas noth-
ing. This document — and | know | am not supposetdld
up props, but here it is — is a really great docatm®f course
the cover looks great, but more importantly thetents outline
our roles and responsibilities, the objectives,dtnategic focus
of industry and how we market Yukon. It goes riglatvn to
talking about our brand, the “Yukon: Larger tharfelj each of
our market segments, to whom we promote the Yukon;
whom we go after — in a good way — and sustaingbili
talks about the recommendations made by induster dve
previous year. It talks about performance tardgetslks about
the strategy map from hereon forward.

| think that perhaps it was, once upon a time, thatMin-
ister of Tourism and Culture would perhaps sitheit office
and dream away all kinds of ideas for marketing afukbut
actually the marketing branch has come a long Wame thing
where I'm very proud of our government is in thédligbto be
able to work with industry, and that is through tlevelopment
and creation of the Senior Marketing Committee,clutis part
of the Tourism Industry Association of the Yukorhelr role is
to provide that strategic analysis of our tourism@rketing pro-
grams in the development, in the implementation &mel
evaluation and this is a really great documentioks outline
all our key markets from North America, whetheisitin Can-
ada, United States and the various programs thatave in-
troduced and that have evolved, including Destimatlukon,
the joint Yukon-Alaska program. When it comes te thnited
States, as the member opposite may not know, ttk@rygov-
ernment has had a long-standing partnership wihState of
Alaska. In fact, working with Alaska has been ayyeery pro-
ductive and strategic and very cost-effective whpromoting
Yukon.

Likewise, we have continued investments in Tourism
North and our joint Yukon-Alaska program. We alsorkvon
enhancing meetings, conventions, incentive traweiugh the
Yukon Convention Bureau and work with entities bayoThe
plan goes through trade sales, goes through meldigons. As
| tried to articulate for the Member for Mayo-Tateh famili-
arization tours — the nurturing of media relatitvas proven to
be yet another effective and yet very cost-efficieay of mar-
keting the Yukon. The recent announcement that Yiukon
the bid to bring GoMedia Marketplace in tandem witk Ca-
nadian Tourism Commission speaks volumes to theoluk
evolving as a competitive destination. This willthe first time
it has ever been held north of 60 and it will bringether up to
300 different journalists and representatives eftthde so they
can participate in familiarization tours, productade available
through our tour operators. They will see first-theand write
about those experiences. It's that unpaid mediariding that
works well for the Yukon. We don't have the largess the
marketing budget that perhaps Travel Alberta hag,aurism
British Columbia, but we have made very good, &ffit use of
our resources by partnering.

That's one thing | attribute our success to. Wenking
more closely with industry than ever before inalr market-
ing programs, whether associations or the privateos — for
example, Air North, White Pass & Yukon Route, andath.

Our tourism strategy has and continues to be dpedldn
partnership with industry. It's a sound one; it'semsonable
one. We are continuing to invest in markets with blest prod-
uct/market match and the greatest likelihood ofirreton in-
vestment.

We're partnering more than ever with our neighbpurs
whether it's the State of Alaska or whether it's gister terri-
tories in Canada’s north, which is reflected in teeent an-
nouncement of the pan-north marketing initiativejusft over
$3.5 million over four years. That funding will fpeknhance
the increased investments we've made in Destinatfarkon
and others. We're investing in areas where we seeth op-
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portunities. As | just mentioned, on the domestinf it's with
Destination: Yukon, through the tourism cooperativarketing
fund that’s leveraging our investment in partngushkith indus-
try. For every dollar put up by industry, in keepiwith our
target markets, in keeping with our implementatxen devel-
oped by industry, we’ll match that. We've been aolénitiate
and increase dollars to TCMF.

We are continuing to invest in infrastructure — just
made reference to that — whether it's our airpouts, high-
ways, our parks, wildlife viewing opportunities,témpretive
signage, and the list goes on.

When it comes to performance, | know we issuedtouir-
ism report card recently. | believe it was justret end of last
year.

We know that in 2010, when it came to visitatidnyas a
good year. We were up 10 percent and it was 1dghktra
months of growth in visitation to Yukon, which isry good.

When it came to air arrivals and departures, weewgy
nine percent for travellers planing and deplanittha airport.
We also saw an increase in overseas, as well asvigifrs,
whether by private vehicle or motorcoach.

When it comes to the 2009-10 Tourism Yukon repartic
which is the last one we just published, it reporsall the de-
partment’s core marketing programs in our key targarkets
and through our cooperative marketing initiativathvpartners
like the Canadian Tourism Commission, the Alaskavé&t
Industry Association, our travel trade partners smd opera-
tors.

We are able to measure that, to track that, are table to
highlight that. The numbers are recorded in themepard. |
could go over a lot of this, but here are some @tasa We
were able to generate over 139 million impresstbnsugh on-
line marketing activities. The lion’s share wasNarth Amer-
ica and the rest was overseas. We were able temgsit co-
operative marketing initiatives with a consumercteaf over
122 million. Again, the lion’s share was overseathiat regard,
with the remainder in North America. We were abl&ost 136
media journalists from our key target markets. €heere 69
from North America and 67 from overseas, which getesl a
media advertising equivalent value of almost $2lfioni. What
this means is that we did not have to pay for dathements,
but by being able to host travel journalists froor &ey target
markets, we were able to generate written artifdesured in
publications with a circulation of approximately QL@nillion
people and generating on-line over 22.5 million iegsions.

We were able to host nine trade familiarizationrsouep-
resenting 71 travel trade and meeting plannerdrat8 North
America and 28 from overseas. We were able to gémer
233,329 qualified responses, and those are reqgfsedtsurism
information through our marketing programs, whicarevful-
filled either through the Yukon vacation planneosir lure
piece or oulNorth to Alaskarochure.

We were also able to generate almost 270,000 uniigite

was the very point of tourism marketing. We wersoable to
enhance the level of content by providing it inrfele, German
and Japanese, if I'm not mistaken.

When it came to the Olympics, in partnership witin two
sister territories, our marketing activities duritige Olympics
alone generated more than 40 million impressiorsutih paid
advertising, more than 27 million impressions tlylowearned
media, with a value of more than $147 million. Werg also
able to generate enhanced awareness of the nodingth the
215,000 visitors plus who went through Canada’s tiNon
House, as well as over 15,000 contest entries aiadgs
Northern House during the Olympics. We were alde &ty on
Yukon Day — | believe it was February 20 — durifget
Olympics we partnered up with industry and wereedbl pro-
vide a familiarization tour to Whitehorse, whiclclimded 53
media from nine countries including Canada, U.Sern@ny,
Switzerland, Australia and so forth, which genatasa esti-
mated media advertising equivalent of over $150,@@derat-
ing over 2 million impressions.

That is pretty detailed information. It is outlinedour re-
port card for the Department of Tourism and Cultuvkich is
published every year on-line. When it comes to Fiim and
Sound Commission, I'd just like to remind the membppo-
site, as | was making reference to the commissias,housed
in the Department of Economic Development. It hasrbfrom
the very beginning. Of course, | don’t want to geiohow we
work with Economic Development, but certainly, thebi-
sodes that have been airing in New York City’s TsnSguare,
and other initiatives that the department is deirgwve work
with them, we applaud their initiatives. Again, extling that
they're doing, everything that we're doing, is altremental
success. We garner a great number of visitors fdaw York
and surrounding area each and every year. In (A&, visita-
tion was up substantively last year alone. | thinas about
16 percent, if I'm not mistaken.

We are very pleased to be able to continue to waitk
Economic Development. We applaud their work and ape
plaud the work of the film industry and how muckeyhhave
built capacity over the years, and how we are nbie o at-
tract increasing levels of investment by not ordgional film-
makers, but also international. It's great to dmrause every
time the Yukon is showcased, whether it is in @ filn an ad-
vertisement, whether it's in a marketing campaighether it's
through an article written by a travel journalisgll bodes well
for the Yukon and there is no lack of stories ald# for tell-
ing — the story about the Yukon and all that weeh&y offer
as a travel destination.

Chair: Is there any further general debate?

Mr. Fairclough: | do have a few more questions for
the minister, just to follow up on the ministersnament about
the increase in travel here in the territory, whibke minister
says results in an increase of tourism in the Yukon

How does the minister come up with this number tuisl

tors to www.travelyukon.comand our associated overseaspercentage? Is she looking at the increase in th@1Y popula-

landing pages. Something we were able to do waarmehthe
Travel Yukon website by modernizing it and makingniore
user-friendly, making it more applicable for indystwhich

tion? Is this domestic travel or is it as a resfithe population
increase in the territory that we're seeing moewet — for
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example, in the mining industry, where they areding work-
ers in from B.C. and so on? Can the minister ekaiecon that?

Hon. Ms. Taylor:
flecting upon are housed within our year-end refanrtyukon
visitor statistics. It is something that is put étiger on an an-
nual basis and has been for many years, so weanabhase-
line from which to compare year-to-date and yeaevipus.

They are a reflection of the border crossing dietisat all
our border crossings, in collaboration with the & Border
Services Agency. If one looks, we're able to trélskse who
come in by private vehicle and motorcoach, those \ahe
United States citizens and Yukon citizens, those ate Cana-
dian citizens — aside from Yukon citizens — anddlse oth-
ers, who are from overseas. They are tracked thalllifferent
border crossings throughout the Yukon, and theyraade on a
yearly basis. We also track visitation numbers digtoeach of
our Yukon visitor information centres and those also
tracked and reported as such, but it is sometliagwe have
used for probably decades. It is a good baseligecfrtourse
enhancing that are exit surveys that we also ¢darough.

Mr. Fairclough:
with the minister is in regard to the marketing dhe market-
ing campaign for the Yukon, whether it's in the faities that

Another question | have to follow up

I think we've touched on this question before, #&ndas to do
with the pullout stops around our highways. | knihve High-

The statistics that | have been re- ways minister perhaps could answer this too.

I know the minister in the past has been on tohisfissue
of the pullout stops and signage and the outhoyseticularly
the wheelchair access. The minister has alludesbhee of the
outhouses — not all — in the campground areas lgavimeel-
chair access, but this is not the case along gimways. We do
promote the Yukon by having trails off these pultguand |
can refer to one, say around the Braeburn Hill-pffll for ex-
ample. They do have trails you can follow to loolree effects
of the fires, and so on.

It's not a pretty scene and | think there couldrbprove-
ments there. What influence does the minister hetke high-
ways and trying to make improvements, as far agthieouts
and the outhouses that are located on these paflout

Hon. Ms. Taylor: When it comes to interpretive sign-
age and pullouts, I'm pleased to see the membeosiigphas
acknowledged the good work that's performed by Depart-
ment of Tourism and Culture.

| believe that we're making good strides in thigaedl. As
one can appreciate, this is an ongoing initiativs. a really
important one, however. It is something that weuddertake

the minister mentioned earlier or whether it isrgeas and that to work in collaboration with Environment, and Higéys and

is with the ads and what is in them? | know theadpents
help in looking at how to design and what to puib ithe alco-
hol and drug services. But does the minister prewry of the
ads that are promoting Yukon? Does she approveoérile
ads, or are they left up to the department?

Hon. Ms. Taylor:
agency of record in collaboration with the Senioarkkting
Committee and the Department of Tourism and Cult®e
they are the ones who come up with what is to lmevshsed
and what’s not to be showcased. They're the expEntisnot
the marketing expert. | wish | could be, but I'mt,nand that’'s
not my role. So, in fact, the product — | shouldg,she crea-
tive is compiled in collaboration with industry,ethlepartment
and the agency that is hired to undertake the im@igation
and evaluation of these programs.

Mr. Fairclough:
does not see any of the ads before they go outfeTs@o ap-
proval by either the minister or Cabinet? Is it jire marketing
branch that does this, and the minister has nottongo with
it? Is that what I'm hearing?

Hon. Ms. Taylor:
posite is getting at here. | do have the opponuoitsee adver-
tisements that are going out, and that's greatet@file to see
that, so that when individuals ask | can at leassbmewhat
knowledgeable about what is going out the door., Bgtin,
it's created in collaboration with the agency thas been hired
to undertake the actual development and implementain
collaboration with the Senior Marketing Committeedathe
Department of Tourism and Culture.

Mr. Fairclough:
tion, which | don't really want to ask, but it's tio with this
department’s collaboration with the Department adHivays
and Public Works, and it is about painting a pietfor Yukon.

I'm not sure what the member op-

I'd like to move on to another ques-

Public Works, and our own department. One of thbs®gs
that our department did, and I've alluded to in faest, is we
initiated the scenic drives initiative a few yeardack; it was
quite a few years ago. That was approximately ¥E¥Dto
promote each of the several scenic highways throutgthe

All the ads are developed by our Yukon as destinations. A large lion’s part of tieatoward in-

terpretative signage. In fact, it's just over $2WW every year
that we provide in direct expenditures for intetime signage.
Of course, there are also dollars allotted towardkind re-
sources and staff made available and so forth.

This year, just for detailed expenditure for 2021-%+ or
the year coming up, | should say — there is a winlst of
different initiatives coming up.

For the Alaska Highway, we're developing a walkingjl
along the Yukon River, just from the Yukon Riveidge. At

So is the minister saying that she Jake’s Corner, we're designing and producing signfag the

kiosk there, doing some landscaping and instakiogne small
signs.

We’'re installing a panel at Mendenhall Landing; ave in-
stalling picnic tables at the Kluane Lake overlo&aqldier’s
Summit; we're upgrading the panels and doing sanddcap-
ing at Burwash Landing. We are replacing postsiastilling
panels at the Kluane River overlook; we're instgjlia new
pullout at White River, including panel design gmdduction.
We're doing some landscaping at Dry Creek; we'rgtaeéng
some of the sandblasted signs along the Alaskawdighin-
cluding Teslin Lake, Kluane Lake viewpoint, KluaR&er.

At the Haines Summit, we have a new panel going in

along the Klondike Highway south and the Tagishiroa

It's inclusive of the Carcross desert; we're builgliand in-
stalling outhouses. At Emerald Lake we're moving thd ki-
osk, installing a new kiosk and signage. We’re agdgrg exist-
ing signage panels for Robinson Roadhouse andiradsailing
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new natural history panels. We are providing materpretive
panels at the Carcross Cutoff. We're designing @reaiucing
new panels in Tagish. For the Klondike Highway hovte are
installing a picnic table at Fox Lake burn; upgragipanels,
restoring sand-blasted sign at Montague Roadhats&win
Lakes we're designing and producing new panels;ravei-
stalling new interpretive panels at the StewarteRioverlook.
We are installing panels at the Frances Lake sign&guth
Canol Road, again, we’re designing and producing panels;
Quiet Lake we're installing panels, designing amddpicing.
We are designing and producing new panels agaMisaitlin
River, Sidney Lake, Lapie River Canyon, Lapie Riiidge,
the Hoole River Canyon, Macmillan River.

We are also designing and producing a mad trappeelp
on the Dempster Highway. Again, we are restoringeof the
sandblasted signs on the Dempster Highway and tbedike
Highway junctions. We are designing and producifgsigns
for the Yukon River sites. We are installing outses: as well
on the Yukon River sites. We are installing signage the
overland trail. We are installing upgraded pandn@ the
Klondike gold fields loop. We are upgrading thrddlee pull-
outs along that loop as well. We are restoring sigas:
Dawson ridge road, upper Bonanza road, Callisoustidl
subdivision. That just about concludes the work 26d.1-12.
This is just one small snapshot of the work tha baen done
since we have increased initiated investments ritarpretive
sighage. We have spent well over $1 million on srenves
interpretive signage. That doesn't include the witv&t High-
ways and Public Works also does and the Departofehvi-
ronment. It is a collaborative effort and | applatmurism and
Culture officials — in particular one | can think, dor all of
her work over the years. It's not an easy job tptha least but
she really makes it look really easy, and she dofése job at
that. | hope that provides a little bit of inforruat. Keep in
mind that over the year, for the last several yeaeshave in-
vested in all areas and continue to invest in edlag where
there are plans. | believe every area in the teyritloes have a
signage plan. We're working to fully implement thadf
course, it's an ongoing effort just to revitalizgrs as a result
of weathering and so forth.

Mr. Fairclough: The minister didn’t answer the sec-
ond part of my question. That’s in regard to théhouses and
whether or not there is handicap access and whaelabcess
to them and how much influence the minister had wte
Highways and Public Works department on these ptihoeas.
That has been brought to my attention and maybéihester
of Highways and Public Works can jump up and ansivat
guestion. Another is that the design of the outboymrticu-
larly the toilets, are lower down and some senf@age come
and approached me about whether or not the goveitnocaam
install grab handles so they can get up properly.

I'll just leave that question for the minister tosaver.

Hon. Mr. Lang: We in the Department of Highways
and Public Works are responsible for the pulloats] we do
maintain the toilet facilities in those locatioi&ut, as you no-
ticed, we continually upgrade those facilities. Yo take a
bit of maintenance because of the nature of wet &ne. If we

were to get a letter or some kind of corresponddraa any-
body who did have questions about how we could awgr
them, we are certainly open to dialogue with anybatio has
a better idea of how these things could be improved

Mr. Fairclough: The minister just heard first-hand
about some improvements. | asked about wheelcloagss; |
asked about grab handles in the outhouses. Whéhte iminis-
ter going to take this? The minister said he’s oasble for
maintenance of the highway pullouts. These arealeas tour-
ists use, and walking trails are part of thesecpud!. Is the min-
ister going to take these issues and try to mak@daements
to the outhouses, including maintenance?

Hon. Mr. Lang: I would recommend the member
opposite bring that up when the Highways and Pullarks
portfolio is on the floor, when | would have indivials here to
work with issues. We work with Yukoners and tryitoprove
our facilities. They have done a great job up tanbut there
is always room for improvement. When Highways aniblié
Works is on the floor, | recommend the member ojed®ing
that up and we’ll answer the question. The indisiduvho will
be here will be able to follow through with the seamenda-
tions or suggestions of the member opposite.

Mr. Fairclough: I'm hoping we’re able to get answers
then and not have the minister refer it back toNheister of
Tourism and Culture, who is in charge of campgrauand the
facilities there.

I want to ask the minister another question. | Héwar say
several times this afternoon that she works clogetly indus-
try and with her colleagues and partners, thatairs closely
with the Department of Environment and the Depantaf
Economic Development.

There’s a big issue out there that’s very muchhennbinds
of Yukoners right now. That is the whole issue vé Peel. |
want to ask the minister what influence the mimidtas in
promoting tourism in the Peel with her colleagued how are
those influences being recognized in the governipesition?

Hon. Ms. Taylor: | believe this has been addressed on
a number of occasions. As | outlined before in ey de-
bates, when it comes to land use planning, the éggacy is
housed within the Department of Energy, Mines armg R
sources, which oversees land use planning. Thatsamsay
that Energy, Mines and Resources has the monopolyhzre
things go. In fact, all relevant departments ctoiie to the
land use planning process, including our Departnoéritour-
ism and Culture — just like we contribute througeSAA and
land use planning, whether it's the Peel, whetltsr north
Yukon, or whether it is other planning processasterms of
protected areas and park planning. | believe | rmafiFence to
forestry.

We do have resources within the department. Theyrde
vide the technical expertise, the information aatal# garnered
in collaboration with industry. As the member og&nows,
this is a process that has yet to conclude. In fabtlieve it
was the chair of the commission that said the ottegr that
we're about halfway through. There is a great adalork to
be concluded, including consultation with affectsmmmuni-
ties, but of course the response that has beendeby the
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Government of Yukon and by the affected First Naijoas
well, is now within the hands of the commissioneylare also
provided with some direction under the letter oflerstanding
that was signed earlier this year between the taffieEirst Na-
tions and the Yukon government.

We remain very committed to meeting our obligatitmet
are outlined in chapter 11 of the collective Fixstion final
agreements. We look forward to the outcome of gratess
but, as | said, there’s still more work to be domeluding
more consultation with stakeholders and receivingupdated
plan from the commission.

Mr. Fairclough:
this question. The general public is quite intexdsto hear
what the departments have to say and what the teigise-
sponsible for those departments have to say. Wenrtialreard
anything from the Minister of Environment. What \meard
today is really nothing from the Minister of Touris— nothing
at all on this.

Rather, she did say that the minister responsiieEto-
nomic Development, the Energy, Mines and Resounuess-
ter, doesn’t have a monopoly on this. How does fhblic
know, when the Minister of Tourism has nothing &y svhen it
comes to the position of the department or hertjposon what
is to take place in the Peel?

What | heard the minister say is that lots of wizrkto be
done yet on the draft plan. Why would the minisiet voice
her opinion or position in the department and tie# general
public — because the department has no problenssiridus-
try has no problems in saying that they supportetbing like
this. The minister says she works closely with iheustry.
Why is the minister silent on this and why is shecentent to
let another minister take this on — the positiorthad depart-
ment?

Hon. Ms. Taylor: I'll just outline again for the mem-
ber opposite that the Government of Yukon remaéry wmuch
committed to meeting our obligations. As outlinedchapter
11 of theUmbrella Final Agreement —final agreements of the
affected First Nation governments — as has alrdabn ar-
ticulated, we have a way to go in that process.r8heas a
joint letter of understanding that was signed bg #ifected
First Nations and the Yukon government on the Reérshed
planning process. It was to confirm the joint cotmant by
the parties to the Peel land use plan, to establisindinated
processes for responding, following the processtified in
the final agreements.

We are working with the affected First Nations. \Afle
following the letter of the law. We recognize thésea way to
go when it comes to the outcome of this process.régpect
everyone’s opinions and the integrity of the preced/e do
remain committed to following the process, and’thathere
we are. We're in the middle of a land use planmireress.

| would just draw to the attention of the membepagite
that, even the other day, the Leader of the Libeeaty was on
one of the radio outlets. Even that member saiditie’'t want
to prejudge what the commission was going to coauk lwvith,
because all the parties have asked the commissioawork

that plan. That is exactly where it is. It is b&fdhe commis-
sion, and the parties have asked them to condidérihput.

Now in terms of the Department of Tourism and Qultu
that is why we have officials who have informatidhat is
what they work with on a day-in and day-out basid # is
their role to provide that input into land plannipgcesses —
YESAA — whether it is providing input into the lange plan-
ning process, or the forestry planning processinto other
individual land use plans. Théorth Yukon Regional Land Use
Planwas approved by the respective parties.

Again, there is a significant amount of work thastbeen

There’'s a reason I've been asking undertaken already and we applaud that work, bateths

more. | appreciate the members opposite may wistave this
work finalized today, but we are obligated by tae | by chap-
ter 11 of theUmbrella Final Agreementand we are committed
to following our obligations, as set out in the lalWs also
guided by the letter of understanding, which waseail by the
affected Yukon First Nations, the Gwich’in Tribab@hcil and
the Yukon government on how we wish to proceed Witther
consultations, some timelines for consideratiom amgoes on.
In fact, | believe that the letter of understandisgutlined on
the Department of Energy, Mines and Resources tehifi
I'm not mistaken.

Seeing the time, | move that we report progress.

Chair: It has been moved by Ms. Taylor that Commit-
tee of the Whole report progress.

Motion agreed to

Hon. Ms. Taylor:
sume the Chair.

Chair: It has been moved by Ms. Taylor that the
Speaker do now resume the Chair.

Motion agreed to

I move that the Speaker do now re-

Speaker resumes the Chair

Speaker: | will now call the House to order. May the
House have a report from the Chair of Committeethof
Whole?

Chair’s report

Mr. Nordick: Mr. Speaker, Committee of the Whole
has considered Bill No. 24&irst Appropriation Act, 2011-1,2
and directed me to report progress.

Speaker:  You have heard the report from the Chair of
Committee of the Whole. Are you agreed?

Some Hon. Members:  Agreed.

Speaker: | declare the report carried.

The time being 5:30 p.m., this House now stands ad-
journed until 1:00 p.m. tomorrow.

The House adjourned at 5:30 p.m.



