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Yukon Legislative Assembly
Whitehorse, Yukon
Wednesday, April 17, 2013 — 1:00 p.m.

Speaker: I will now call the House to order. We will
proceed at this time with prayers.

Prayers

DAILY ROUTINE

Speaker:  We will proceed at this time with the Order
Paper.
Tributes.

TRIBUTES

In recognition of Law Day and the 31 > anniversary of
the Canadian Charter of Rights and Freedoms

Hon. Mr. Nixon: | rise today to pay tribute to Law
Day and the 31 anniversary ofCanadianCharter of Rights
and FreedomsLaw Day is celebrated nationally on April 17.

Law Day recognizes the anniversary of the proclamat
of the Canadian Charter of Rights and Freedosigned on
April 17, 1982. It was indeed on April 17, 1982atQueen
Elizabeth Il and the Prime Minister signed t@barter. I'm
going to come back to the signing ceremony in a sr@m

In honour of this milestone, the Canadian Bar Aggmm
introduced Law Day in 1983 as a means to comme@dhat
Canadian Charter of Rights and Freedqgmshich built upon
the foundation of the Canadian Bill of Rights brbtuéprward
by Prime Minister Diefenbaker in 1960. Today's tetgion is
also about educating the public about the legakgays

Prime Minister Diefenbaker stated that a bill afitis was
needed to take a forthright stand against discation based
on colour, creed or racial origin. The Canadiar Bil Rights
protects numerous rights including the right telifiberty and
security of person, freedom of speech, freedometifjion,
equality rights, rights to fundamental justice ahé right to
counsel. These rights are reflected in @anadian Charter of
Rights and Freedomsvhich we are celebrating today.

The bill of rights also included the right to enjognt of
property, which is not enshrined in ti@harter. | mentioned
the Diefenbaker bill of rights because of his goveent’s im-
portant commitment and contribution to the Canadights. |
also want to note that Canada was able to advaurceonstitu-
tional development through peaceful dialogue argbtiation.
This is one of Canada’s greatest contribution$iéovtorld: the
commitment to the peaceful transfer of power.

As we watched the funeral for Prime Minister Maegar
Thatcher, | was reminded of her legacy. | admir whlling-
ness of her government to agree to the transitigpower from
the United Kingdom to Canada. That signing ceremamy
celebrate today is a reflection of Canadian ideals values of
Canadian rights and freedoms.

Law Day is marked by projects and activities destyfor
the public to learn about the law, the legal prsif@s, and the
legal institutions that form the cornerstones of @anadian
democracy.

Law Day is organized nationally by the CBA and lbca
by the association’s Yukon branch. | encourage yavrer to
visit their website and watch the interesting viaggdhe sign-
ing ceremony.

Law Day’s purpose is to educate and inform Yukoners

about the role and importance of law, with a patic empha-
sis on access to justice. This government continaesnsure
that access to justice remains a priority for allk¥ners

through funding to Legal Aid and alternative coustsch as the
Community Wellness Court and the Domestic Violemoeat-

ment Options Court. This year the Government of ofuks

involved in a special campaign to ensure that sohcair most
vulnerable citizens — children — are provided wattcess to
justice through a national Cybertip campaign.

Internet crime, particularly crimes against chiltrés on
the rise throughout the world. We need Yukonerseport
these crimes througlwww.cybertip.caor your local RCMP
office when they are discovered. As adults, we nalsb take
the time to teach our children how to use the heeappropri-
ately to help them avoid cyber crime and cyberytingd before
it occurs.

To help celebrate Law Day, the™®annual Law Day char-
ity fun run and walk will take place on Friday, M&yat noon.

Not only will | start the race behind the Whitet®Misitor
Information Centre, along the Millennium Trail, bluam par-
ticipating in the walk/run along with Whitehorsé¥ayor, His
Worship Dan Curtis. | urge all Yukoners to taketpar the
run/walk as the proceeds raised will go to a vevgdycause:
the Learning Disabilities Association of Yukon.

LDAY’s aim is to enable persons with learning dititibs
to reach their maximum potential. This is a gregaaization,
making a very valuable contribution to Yukon. Th®qeeds
from this year's Law Day run will be used to helpupg Yuk-
oners from low-income families to attend Camp Rawehere
they can improve their social skills, build selfe=m, and ex-
press creativity and have fun. | would like to tkaand con-
gratulate the volunteers who make the Law Day théih run
possible.

Ms. Moorcroft: On behalf of the Official Opposition,
| rise today to pay tribute to the 8anniversary of th€ana-
dian Charter of Rights and Freedom®n April 17, 1982, Her
Majesty Queen Elizabeth 1l signed into law t@anadian
Charter of Rights and Freedomf®rming the first part of the
Constitution Act, 1982

The establishment of th@onstitution Act, 1988id several
things. Notably, it created a document that coditiee funda-
mental rights and freedoms that Canadians havehfoagd
struggled for since Confederation in 1867, andhitenched the
principles contained in th&niversal Declaration of Human
Rights.

Law Day is a national event celebrating the sigrohghe
Canadian Charter of Rights and Freedon@riginated by the
Canadian Bar Association and first held in Canadd 983,
Law Day is aimed at educating and informing theljgudbout
the role and importance of law. Since many peophketa lim-
ited knowledge about the law and how the legalesgsivorks,
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Law Day empowers the public at large. It providesacellent
opportunity for the profession to educate the muhblout the
vital role that lawyers and the judiciary servegimaranteeing
an open, independent and unbiased judicial system.

On the occasion of the anniversary of @tearter, | would
like to note its impact in Yukon in two particulareas. Section
35 of the Constitutiomnd section 25 of th€anadian Charter

of Rights and Freedontontain clauses protecting the aborigi-

nal and treaty rights of Canada’s aboriginal peaphecording
to Renée Dupuis, former chief commissioner of tididn Spe-
cific Claims Commission, the recognition of abonigis as

priately to also celebrate the signing of Canadziwrter of
Rights and Freedoms

Today, April 17, 2013, marks the Shnniversary of the
patriation of the Canadian Constitution and theatioe of the
Charter of Rights and FreedomiEhis opened a new chapter in
Canadian history and the emergence of an impoitdience
on Canada’s development.

Canada first received limited autonomy in 1867 tigio
the British North America Agtwhich became the first Cana-
dian Constitution until 1982. The first Constitutiof Canada
did not delineate the inherent rights of Canadigizens, but

peoples in th&harterand in the Constitution directly referred did imply that Canada would be a free and demaraiciety

to international law and indigenous peoples’ rigtds self-
determination. It sent a very important message.
Yukon First Nation rights that are establishedtia tym-

with freedom of religion, freedom of speech, fremdof as-
sembly and freedom of association for all. Tenadian Char-
ter of Rights and Freedom$iowever, specifically outlined

brella Final Agreemenand in 11 final land claims agreementsthese freedoms, and others, in the Constitutioriglwhuaran-

are constitutionally protected, and government nmset a
high test in respecting the intent and contenthefsé agree-
ments. The duty to consult with First Nations metra arbi-
trary decisions taken in the past can no longeunoks a re-

tees every citizen extensive rights under the law.

As the first Commonwealth nation to adopt a bilkights,
Canada has influenced other former British colordssthey
create or revise their own constitutions. TenadianCharter

sult of theCharter, governments now have a duty to consulthas been influencing not just Canadian law, busjuudence

aboriginal peoples when resource development amer gfov-

ernment changes greatly affect them. It ensurest Nations

will be able to participate in the process. Ther8ope Court of
Canada upheld government’s duty to consult wittHitations

before infringing on aboriginal title when landsaiched by

First Nations are proposed for developmentDiglgamuukw

the court heard and recognized the validity of tiatory evi-

dence from First Nation elders, who took the chartk to how

they had practised their laws to protect the laanut$ resources
long before the first European knew they existed.

Another legacy of th€harteris the recognition of the les-
bian, gay, bisexual, transgendered, queer commusityce
1982, court decisions across Canada have externped ights
to lesbian, gay, bisexual and transgender Canadians

and the drafting of constitutions around the wolddael, Hong

Kong and eastern European countries have also drawnthe

Canadian example. From the enactment of the BiRights in

1960, through the dawn of the 1980s, the overalbal consti-

tutional trend was one of increasing similaritytihe Canadian
Constitution. OurCharter, with its significant global impact,
serves as an example to the world. Tlearter has been a
driving force of change and progress. It has shapedmpor-

tant aspects of our identity and the affirmatioroaf society’s

values.

The Charter has had a major impact on the promotion and
protection of human rights in Canada and what weCanadi-
ans, believe is necessary in a free and demoatiety. We
must take time to pause and to reflect on the gtersi human

As a result of theCharter, the culture has changed, and rights challenges that still continue worldwide. Adlions of

there is far greater acceptance of the LGBTQ conitypimour

society. TheCharter of Rights and Freedomeminds us that
we must continue to work on inclusion and affirroatiin

Yukon, particularly of LGBTQ youth. We must shovadker-

ship in demonstrating tolerance and acceptanceuinschool

system toward gay and lesbian youth so that theykthey

are equal members in our society.

Today, as New Zealand passes its marriage equality
recognizing gay marriage, here in Canada we cdkel3a
years of theCanadian Charter of Rights and Freedoasone
of the first countries in the Commonwealth — indegdthe
world — to formalize equality rights for all of itsitizens.
Thank you.

Mr. Silver:
cus to pay tribute to Law Day and to tBanadian Charter of
Rights and Freedoms

Law Day was originated in 1983 by the Canadian Bsr
sociation to raise Canadians’ awareness of out kggjats and
obligations. More recently, Law Day has been chosgpro-

people are protesting for basic freedoms and wheardr of
having their democratic rights and civil libertipsotected, we
in Canada have thgéharter of Rights and Freedomgsiarantee-
ing our fundamental human rights.

As Canadians, we can be proud of our country foareea
nation that believes in the rights of its citizefbe promise of
fairness, justice, and opportunity is a beacon agehthat has
drawn millions of new Canadians to our shores goehed up
Canadian societies to greater diversity.

We take this opportunity to thank and recognize el
work done by our Yukon Human Rights Commission #rel
Yukon Human Rights Board of Adjudication in defamglithe
rights of many Yukoners. We would also like to rgeize the
acknowledgments of many human rights workers arcined

| rise today on behalf of the Liberal cau- world in their struggle fighting for freedom and fdemocracy.

Thank you.

Speaker:  Are there any introductions of visitors?
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INTRODUCTION OF VISITORS

Hon. Mr. Kent: During what everyone knows as
Education Week, | feel privileged to introduce #relasses
from Whitehorse that have joined us here todaytistawith
Madame Colgan’s grade 4 class from Whitehorse Ei¢ang
School. Many of the students in attendance wrdterketo me
when we were seeking advice for setting the schal@ndars,
and | thank them for their input into that proce8kso joining
us today are two classes from Porter Creek Secprigfrool
— Mrs. Renate Schmidt’s grade 10 social studiessclas well
as Mr. Tim Falkenberg’s grade 11 social studiesscla

As has been the custom here lately, | would ineite
members who are able to join me after QuestionoBeri the
members’ lounge to meet with the students, to doAsahis
time, | will ask everyone to welcome them to thesémbly.

Applause

Mr. Silver: I'd like to also introduce today in the gal-
lery a vital member of the EMS community, a guigad and
also a longtime Yukoner, but from Antigonish, NoSaotia
originally, Mr. Gerard Dinn.

Applause

Speaker:
bling?

TABLING RETURNS AND DOCUMENTS

Hon. Mr. Cathers: | have two documents for tabling
today. The first is the current protocol betweea thinister
responsible for the Yukon Development Corporatiorme-—
as representative of the Government of Yukon, aedchair of
the Yukon Development Corporation as representativéhe
Yukon Development Corporation.

| also have for tabling the 2013 shareholder leiferxpec-
tation from the minister responsible for the YukbDevelop-
ment Corporation to the Yukon Development Corporsti
signed by me and the chair.

Speaker:
tabling?

Are there any reports of committees?

Are there any petitions to be presented?

Are there any introductions of bills?

Are there any notices of motion?

NOTICES OF MOTION

Mr. Silver: | rise to give notice of the following mo-
tion:

Are there any returns or documents for ta-

Are there any other returns or documents fo

QUESTION PERIOD
Question re: Music programs in the schools

Mr. Tredger: Mr. Speaker, this week we are fortunate
to be able to listen to and applaud the effortgaafng Yukon-
ers performing during the Rotary Music Festivaudying mu-
sic develops areas of the brain involved in languagd rea-
soning, encourages persistence, and provides ehildith a
means of self-expression.

However, less than half the schools in Yukon hassigl
nated staff to provide music as a subject. Whyis the case
when there is so much research indicating the itapoe of
music to the learning success of students? Iteiaralve need to
provide teachers with training on music educatind @ae need
to recruit and support staff who are trained asionteachers.
What is the minister doing to ensure that all priynstudents
have access to learning and exploring music on resis@nt
basis?

Hon. Mr. Kent: | appreciate the question from the
member opposite. | know that there are a numbaéanitiditives
underway in many Yukon schools that encourage mussc
mentioned, we are very fortunate this week to bertained
during lunch hour by participants in the Rotary MuBestival
from 12:15 to 12:45 all week. We also have a nundfestu-
dents who provide us with entertainment during @eistmas
season as well. When it comes to teacher traiiagnembers
know, we have moved from 14 different calendarsmo com-
mon start dates for the school year. At the frard ef those
common start dates will be two teacher instituteerhaps
that's an opportunity for us to introduce musicirirg to
teachers.

| guess the other aspect is trying to group sombefural
schools into rural hubs and perhaps have sharediness be-
tween communities that are in close proximity, jded their
calendars align. We have just received the finlrdar start
dates for many of the schools. We'll look to incangte some
of the ideas brought forward by the member oppositen
we're able to cluster those schools. | couldn’teegmore —

Imusic is an extremely important part of what wedlde to of-

fer to our students as far as their learning dearaknt and be-
coming good citizens in our society.

Mr. Tredger: I would like to hear more on music
education being provided to students living outsidéVhite-
horse. Research shows that the benefits of incatipgr music
into the daily education processes are many. twallfor a
strong connection to local culture and traditioRgst Nation
culture has long been transmitted through songdamde. Mu-
sic accesses different learning styles. It connes students

THAT this House urges the Government of Yukon to@nd can provide them with success that they mightbe ex-

move energy planning in-house, away from the Yukaergy
Corporation, to allow for broader public policy @anns to be
part of the decision-making process.

Speaker: Is there a statement by a minister?
This brings us to Question Period.

periencing in other subject areas. Music educascexperien-
tial education.

While rural schools present special challengesiettaze
solutions. What is the strategy for ensuring thiaYakon stu-
dents, particularly students in rural Yukon, havasio offered
to them in a consistent manner?

Hon. Mr. Kent: | guess, in addition to some of the
programs that | mentioned in my opening resporseretare
also enhanced resources to the Artist in the Sghmgram of
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$100,000 per year. | know I've been fortunate terat many,
if not all, of the All City Band Society concertsat have taken
place, and that program is an award-winning progtaattrav-

els Outside at least once per year to differenticrfestivals —

a very well-run and successful program.

a fossil fuel. This commitment to fossil fuels waade despite
the Yukon Party government’'s promise to implemdrat én-
ergy strategy. All last week, the minister failedanswer our
guestions based on the energy strategy, specifiealland |
quote from page 4: number one, “increase renewabérgy

As mentioned again in my opening response, when upply in Yukon by 20% by 2020”; and number twajgport

comes to delivering education in rural Yukon, Inthiwve have
to look at innovative ways to do that. Clearly, ean't afford

to have a music teacher in every school, but perbgpsetting
up rural hubs that gives us an opportunity to shiesmurces
among communities that are in close proximity. Bhare a
number of different options that we can exploreqd arlook

forward to doing just that as the rural strategy dime rural
action plan develop over the coming months and esoak to

offer new programming, and look to have those ehsstor
those hubs, of schools identified that have chaseadopt the
same start date and are in close proximity to edoér.

Questionre:  Renewable energy strategy
Ms. White:
lack of direction shown by government on renewabiergy.
Yukoners patrticipated in good faith in the enerdparettes.
They like the softer language of the Energy Corpona—
language that hinted at flexibility, with words diKtransition”
and “option”. | have for tabling the Yukon Energpr@oration
background paper entitledNG Transition Option

The Yukon Party’s true colours are showing. “Tréoal’
is now “replacement”. No options, no cost-benefialgsis.
The minister is directing Yukon toward an increaseliance
on and consumption of fossil fuels, oil and gasaetion, pipe-
lines, offshore development. This is the Yukon Yardirec-
tion on energy, as it is found in their 2011 electplatform.
It's not evidence-based,; it's political.

When will the minister provide this House with asto
benefit analysis and timeline for replacing diesith LNG, so
that Yukoners can compare it with the cost assediatith
renewable energy options?

Hon. Mr. Cathers:
tunately all too common in the House, the membke, mmany
of her colleagues in Question Period, is quite §impong and
does not have her facts correct. | would referdret all Yuk-
oners to theenergy Strategy for Yukomhich is available on-
line. It is something that is not only signed by ar&l commit-
ted to by this government, but in fact it is refered in the pro-
tocol and letter of expectation that | just tabtbdt is the cur-
rent protocol between the Yukon Development Cormma
and me and the letter of expectations for the YuRewelop-
ment Corporation and its subsidiary.

It does make reference to the pursuit of and sugpode-
velopment of renewable energy, but as I've explaite the
member in the past, unlike her love for wind as pheferred
source above all others, our primary focus is enguthat
when the development of new energy sources ocitisrslone
so in a manner that is responsible and does noe@a undue
burden on ratepayers or taxpayers.

Ms. White:

sources and the public utility to long-term increghseliance on

Yukoners are very disappointed in the

and demonstrate renewable energy projects in coritiesioff
the electrical grid to reduce diesel use.”

Why won’t the minister share his plan to suppod dem-
onstrate renewable energy projects in an off-goichmunity, if
he has one, and what is the minister’s plan toea®ed renew-
able energy supply by 20 percent by 2020?

Hon. Mr. Cathers: | would remind the member, if
she looked at thdcnergy Strategy for Yukothat she just
quoted from, whose signature is on that documéstmiine.

That is something that this government remains cittadh
to. | see the assistant heckler in chief is stgrtip from the
NDP benches again. | would point out to member&adt, that
we remain committed to the pursuit of renewableges. We
are currently working in support of feasibility dtas in a num-
ber of areas.

The specific project that the Member for Takhiniger
King stood here and asked me to commit to is aeptdjhat
will be assessed on its merits, but we’re not gacgngage in
commitments to support specific energy projectsspgcific
proponents here in this House. They will be evadain their
merits. They will be evaluated by staff of the Ene€Corpora-
tion and, of course, by the Policy branch in Enefdines and
Resources. Also, as members may not know, bechesdDP
seems to often have a very loose understandinfpeoffacts,
there are also requirements under Bublic Utilities Actfor
the review of projects, and projects over certaie fiave to
have approval by the Yukon Utilities Board befdneyt can be
added into the rate base.

Ms. White: I am sure Yukoners are confident now
that they know the minister's signature is guareintg their
renewable future. A lot of good departmental worktbe po-

First of all, as has become unfor- tential of renewable energy has already been dohave for

tabling a list of projects largely abandoned by thdvernment,
to be replaced by LNG, a fossil fuel.

Also, apparently, to be replaced with LNG is a 2Q2&-
territorial commitment to develop an inventory afrent and
future renewable energy sources. Under this mifsstirec-
tion, Yukon will lose out on the opportunities asisted with
diversified renewable power. Wind energy is on¢hef fastest
growing energy sectors, but the Yukon Party prefleesfossil-
age approach.

Where is this government’s commitment to the loswgrt
development of our hydro resources? The ministeaigng it
takes a lot of time, but the Yukon Party has beepadwer for
over 10 years and Yukoners have had enough waitlag.the
minister tell this House what progress it has maib long-
term hydro power planning?

Hon. Mr. Cathers:
aware of it, but in fact the largest single fedénalestment in

. Yesterday in this I-!ouse, the Minister of developing renewable energy north of 60 was thestnaent in
Energy, Mines and Resources committed Yukoners,réhe

the Mayo B energy project. However, the timelines tiydro

The member does not seem to be
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projects are quite significant. They are multi-ypasjects. We
do have a number that have had some work doneewn that
the Yukon government has inherited from the NCPGxtiern

Mr. Silver: I'm glad that it's finally stable, but the
Yukon Party government has spent more than $7500008
student tracking system that was dead on arrivantbts of

Canada Power Commission. There has been interndk womine compare it to operating with a hammer. It ahgady

done. Yesterday the Member for Klondike criticizbd Yukon
government’s interest in working with the StateAdéska on
the possibility of the West Creek hydro project. Weve made
clear in our 2011 election platform our commitmemtdevel-
opment of renewable energy, including and espgcigivel-
opment of hydroelectric projects. As | explainedite member
yesterday, the best way to characterize the uskqoéfied
natural gas is as a replacement for diesel’s rotee system.

Diesel generators and diesel-produced electricidyeh
been part of the Yukon Energy Corporation’s mix afukon
Electrical’'s mix for years. Both utilities are Idak at moving
to liquefied natural gas, because the capital stfa@ture is
roughly the same cost for a generator, and the af#iel is
roughly a third of that of diesel, plus the carl@missions are
lower.

Question re:

Mr. Silver:
issued a very critical report of the Yukon Partwgmment's
handling of education.

In her report, it emphasized the need for a congrsie
student information system. The government took réqmort
and bought a system from British Columbia and dailierSIS,
or the Yukon student information system. At thediih was
purchased, there were already problems with it ritish Co-
lumbia. In 2011, B.C. scrapped it altogether. Trev&nment
of Yukon has now been forced to do the same thing.

Student information system

Why did the Yukon Party government buy a systent th

was already being boycotted by teachers in Briistumbia?
Can the minister confirm that over $750,000 wasnspa a
program that never actually worked properly?

Hon. Mr. Kent:
tem, or YSIS, has been stable this year.

Teachers are more proficient and comfortable usig
system. Many of the problems have come forth, @aleily in
rural Yukon, with respect to the connectivity agpeand we’re
working with the provider to address those as well.

When it comes to the replacement of that systerhag
become necessary because the developer, Pearsool Sgi-
tems, is going to be decommissioning YSIS. It wied to be
replaced by early 2016. We're working with the BMinistry
of Education. They've sent out an RFP, and the Yukas
been included with B.C. in that RFP. So we areniglproac-
tive steps in looking to replace YSIS.

The Yukon student information sys-

failing in B.C. and the government was warned by Yukon
Teachers Association not to buy this product.

The government went ahead anyway, and they did't
ten. The Yukon Party likes to brag about good fissanage-
ment — the centrepiece of this year’s budget ish@ig-million
bailout for the Yukon Hospital Corporation. Thisilbat is
necessary because the government allowed the etigroto
borrow money that it could not pay back. Now, ofh¢he big-
gest capital items on the Education budget, isxara &750,000
to replace YSIS with a new program.

Does the government think that having to replace a
$750,000 tracking system only two years after uding good
fiscal management?

Hon. Mr. Kent: Perhaps the member opposite didn’t
listen to my first response, where | said it hasdnee neces-
sary to replace the system because Pearson Schs@En®
will be decommissioning YSIS, and it needs to b@aeed by

In 2009, the Auditor General of C"’lr""‘d""2016. Again, during my early time as Minister ofugdtion

doing the community tours and talking to staff aschool
councils and students, particularly in rural Yukbmas able to
address and listen to concerns about the YSISray#te men-
tioned, it is providing us with very valuable daBome of the
data | have referenced in the House with respestudent at-
tendance has been derived from YSIS, and we'réngetbore
accurate information. Again, this spring, a comeatbf stake-
holders will meet to assess the strengths and vessks of the
current system and determine requirements for amystudent

%nformation system.

The price of that new system will be dependent betiver
or not we select the same system as B.C. or chodspend-
ently. We’re working hard to meet the requiremeAigain, we
aren’t decommissioning YSIS — it's the system owriggar-
son School Systems. We're looking forward to aaepinent
by early 2016, and that’'s precisely what | wandtb— con-
centrate on moving forward and providing a system dur
teachers and our educators that is user-friendiygives us the
data that we need.

Mr. Silver: It's a good thing that the company finally
has given us an out to move away from this systmoause it
didn’t do those things that it was supposed toTde Govern-
ment of Yukon didn’t plan properly for the purchaskthis
new tracking system to begin with. In 2010, it bbugome-
thing from B.C. that didn’t work properly and thats pretty
archaic. They spent over $750,000 on it, and nokoviers are

In my initial tours of community schools upon being paying again — another $750,000 for a new produgrovide

named Minister of Education, that was one of thgd® | ad-
dressed with staff in many of those schools. Wtiiikre have
been some problems with the system, | do belieigenteeting
some of the requirements that were addressed bydldéor
General in providing us with good statistics anddjinforma-
tion. Again, we look forward to the replacementtsys and
look forward to engaging the education communityd@ing
that.

the same service. This is poor planning. This isrpitscal
management.

I can only hope that the government does a beaitenjth
the new system than it did with the old one, amdally hope
that the minister is involving teachers, schoolrwls and ad-
ministrators and making sure that they are involfredn the
beginning before we select it.
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Can the minister tell Yukoners when the new systéh
be up and running in our schools?

Hon. Mr. Kent:
answers that | gave in my previous two responsesrs®en
School Systems will be decommissioning YSIS amwdlitneed
to be replaced by early 2016. That's in responsetien that
system will be in place.

With respect to his question about involving staktdars,
as | mentioned earlier this spring, a committestakeholders
will meet to assess the strengths and weaknesgbe clirrent
system and determine requirements for any new studor-
mation system. We are working with British Columlsight
now, we’re part of their request for proposals,nsany of the
guestions raised in the final supplementary arestipres that
I've already answered, but I'm always happy to egpayself
during Question Period for the benefit of the menmdpposite.

Questionre:  Alaska Highway corridor functional pl

Ms. Moorcroft:
transportation hub of Yukon. The traffic streamnfraown-
town Whitehorse has increased dramatically over ytears
with the development of new country residential dsuvision
lots east of Whitehorse, from Mount Sima Road thloto the
Cowley Creek subdivision. There is heavy traffiorsj the
Whitehorse Alaska Highway corridor with Marsh Lakéount
Lorne and Carcross commuters travelling to and fkbimte-
horse daily, as well as from Porter Creek and rmghhoods
west of Whitehorse.

an

In spite of the extensive development, the Whitsbor

Alaska Highway corridor stretch of highway hasnftanged
much to accommodate the increased traffic. The Wukov-
ernment needs to create a long-term comprehensdare tp
improve safety and traffic flow for the Whitehorgdaska
Highway corridor from the Carcross Cut-off to thewy Road
Cut-off.

When will this government be tabling its plans Adaska
Highway improvements along this high-volume tratiiea?

Hon. Mr. Istchenko: As | rise today, | just want to
thank those who do work for us keeping our highwsgfe and
secure. This morning is a good example of a biswfrise
from Mother Nature, and | heard our maintenancepleeaere
out there.

Addressing the member opposite, that's exactly winat
are doing. We have a corridor study that we’re goitis not
finalized yet; when it's finalized, I'll be tablinigin the House.

Ms. Moorcroft:
would anticipate having public consultation on tA&aska
Highway corridor functional plan in the fall of 2B1There
have been a number of fatalities on the highway twe years.
A look at safety and accesses is overdue. Nones afant to
drive by any more of those roadside shrines thainhgpup
when a traffic death occurs.

There have been many developments over the yeamg al

this stretch — intersections and lights. Some pedyplve re-
ported safety concerns, about which | have writtetihe minis-
ter. The intermittent turning lanes that have bdeweloped to
provide access to country residential lots and isigidns are

To repeat for the member opposite

The Alaska Highway corridor is the

hazardous. Mr. Speaker, the current conditionsiarsafe. We
need a better plan.

Once again, | have to ask the minister: Where ésldhg-
term planning? Why has the minister not put a higireority
on planning highway improvements along the Whitshor
Alaska Highway corridor section?

Hon. Mr. Istchenko: Like | alluded to earlier, | will
be tabling that when it's done.

| wanted to get the point across here that we didk wiith
the City of Whitehorse on this; it's within the gitimits. A
good example of one of the things that we do i$hte pro-
ponents of the Meadow Lakes Golf Course. When e
built, we worked with the city and worked with theoponent
to put in the lanes that were required there féetgal figured
that at some point in time | was going to get astjoa on the
KMA Speedway from the member opposite. There isteof
different stuff that we do — MacKenzie RV Park atmbir
development — we’re looking at access routes fat.th

We’'re also looking at the big picture and that's thhole
corridor from cut-off to cut-off. When that comelrdugh,
there will be a lot of different facts that comeaingh from
working with the city. Whether it is ambulanceswdrether it's
the city maintaining it or us maintaining it, we tkowith the
city on it, so it's important that we do this thaghly and we
engage people. When the corridor study is finishedl| bring
it to the House and we’ll probably debate it.

Ms. Moorcroft: The minister said that the govern-
ment worked with the City of Whitehorse in provigiaccess
to the new subdivision by the Meadow Lakes Golf Seuand
he referred to the proposal to turn the KMA Speediméo a
recreational facility for the Yukon Horse and Ril&ssocia-
tion. The minister, however, has not agreed with ¢tity to
work to provide access from the existing accessh& old
KMA site. So again | ask why there is such a delif? the
minister commit to providing a safe access to trenEr KMA
Speedway site so that it does not have to disrgpiet cul-de-
sac in the area?

Hon. Mr. Istchenko: I'm just going to quote from the
letter that | sent the Member for Copperbelt Sotithghways
and Public Works confirmed that this intersectiomesl not
meet current Transportation Association Canadatysafen-
dards” — that's why we’re doing a highways corridsiudy
too, by the way — “The posted speed limit is 90 anchini-
mum site distance of 305 metres is required in llitéctions.
Site distances at this access are approximatelyn2&ies to

Last year, the minister said that theythe south and 265 metres to the north. Given thecticondi-

tions, this access is not safe.”

That's why | said we're working with the City of Wé-
horse. | talked to the two proponents and theijeots — be-
fore their costs are accommodated, we’ll work wiitlem on
that, and if they decide to go in there, they'réngao have to
provide the funding themselves, as did the Meadakek Golf
Course and MacKenzie RV Park.

We work with the city; we address where the issares If
the city is proposing a subdivision, we’ll work tvithe city on
giving exactly what | just read in my responsetie Member
for Copperbelt South — whether it meets tax stagglar not.
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We’'ll work with the city to make sure it's safe ftire travelling
public.

Question re:

Ms. Stick:
emergency medical service workers and communitgesirOn
the front lines, EMS workers and community nurses the
first responders. If it is their opinion that aatment needed is
beyond their scope of practice, they call the madeloctor to
get orders to proceed.

If a physician is needed to attend to an emergéancyral
Yukon, it is the medevac doctor who travels by nvedeor by
ground ambulance. The Minister of Health and Sds&lvices
mentioned in June 2012 that the medevac fee fosiplays in
the territory was negotiated out of the last phgsi@agreement
but that he was currently having discussions aniisue.

Can the minister tell us if the medevac program
maintained, or what options to replace and prodsential
emergency services to rural Yukon communities aiagbcon-
sidered?

Hon. Mr. Graham:
will be maintained in the Yukon. The only item ssue is how
it will be paid for. As | stated earlier, the onliciee that was
paid to physicians at Whitehorse General Hospifasame
$764 a day, | believe, to be on call to the medesystem, was
negotiated out of the contract. It was an agreerbebiveen
doctors and the government. Unfortunately, what nitas
clearly articulated is what would follow, and theathat we are
in the process of doing now. To suggest that we't\man con-
tinuing the medevac system in the territory isaudibus.

Ms. Stick:
be a medevac service in the Yukon. | was askingniméster if
he could tell us what the options are that aredeonsidered
so that people in the communities, and workers, ldvémow
what they can expect. Front-line responders prosigévalu-
able service to all Yukoners. Emergency respondedsnurses
need to be safe and supported on the job. Froatiarkers
have training and liability that extends as fartfesr scope of
practice and no further. As first responders, tfame difficult
dilemmas regarding the scope of practice in an gem&y.
That's why they need backup and support in an eemeng |
was asking the minister what this government’s {tsrgn plan
is for supporting the local and rural EMS workensl zommu-
nity nurses.

Hon. Mr. Graham: Well, Mr. Speaker, we're all too
aware of how important our emergency medical sesviare
across this territory. That's one of the reasoms the Minister
of Community Services recently had a large incrdasthat
budget, because we do appreciate the job theyrdesfo

As | said to the members opposite some time agoaree
currently discussing — not only with the medicahwounity
and the Emergency Measures community — what fonweat
will use in the future, but we are hoping to conpewith new
and innovative features. We all know that the aafshealth
care in the territory is increasing at a dramaditer and what
we're looking for are not only solutions that wiflovide the
current service, but perhaps to provide it in ddvetvay, per-

Emergency medical services

haps at a lower cost. Those are the things thareeurrently
looking at.

There is nothing that says EMS or services provided
rently by physicians in the Whitehorse General Htaspannot

A medevac doctor is on call to support thebe provided by physicians in other parts of theittewy or in

other parts of the country.

Question re:  Dawson City recreation centre

Mr. Silver: Before the spring sitting began, | at-
tended a Business After Hours meeting in Dawsoreratthe
Premier announced a new capital construction prof¢e be-
gan by saying it was a project that was champidnethe for-
mer MLA for the Klondike. At that point, people’sis perked
up because the building that the former MLA champibwas
the new recreation centre. He even held a sodrgroere-
mony with the former Yukon Party Minister of Comniiyn
Services, but alas, the Premier's announcement agaslly
about the McDonald Lodge being replaced.

The long-standing Yukon Party commitment to build a
new recreation centre in Dawson seems to havenfalfethe

Of course the medevac systemtable since the last election. This year's budgsitains no

funding and nothing is mentioned in the long-tedangeither.

Will the minister admit that plans for a new rediea cen-
tre in Dawson are off the table?

Hon. Ms. Taylor: I'd like to thank the MLA for
Klondike for raising this important question. Acliyal had a
number of discussions with the City of Dawson — tiesvly
elected mayor and council — on this very issudabi, during
a recent visit back in the month of January, earlyhe new
year, during my community visits in the territotyagain had

| was not suggesting that there would notthe opportunity to discuss this issue and had gpodunity to

certainly take a look first-hand and review whatrkvbas pro-
ceeded at the recreation centre, the issues that with the
recreation centre, and to talk about options with hayor and
council and the community on a go-forward basis.

So there are dollars included within this year'siget, as
there were the last number of years. In fact, weelextended
our agreement with the City of Dawson, which wiintinue
with the $4.5 million, | believe it was, in ongoingork in
structural upgrades and repairs to the currenlitfaci

In the meantime, we look forward to hearing frone th
community of Dawson in terms of their prioritieg fecreation
on a go-forward basis.

Mr. Silver: | appreciate the minister's answers. I'm
very well aware of the meetings that they've had #e fund-
ing that is allocated for the existing buildingever, the min-
ister didn’t answer my question, which is abouesvracility.

The Yukon Party candidate in the Klondike during th
2011 election campaign told voters a newly electedkon
Party government would build a new rec centre. Reep-
pected the government to live up to that commitmant it
looks increasingly like this is not going to happ&here is no
money in the budget for it to happen this year aathing in
the long-term plan either.

The Yukon Party has broken its promise for a nesilifa
and instead wants the municipality to try to fie thld one. The
City of Dawson recently submitted its phase 2 reporthe
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minister, as the two parties try to determine & thuilding can,
in fact, be saved.

Why has the Yukon Party backed away from its prenhis
build a new facility in our community?

Hon. Ms. Taylor: Again, just to correct the record for
the member opposite, we are carrying on with omnroidment
of a $4-million contribution agreement with the yCaf Daw-
son. In fact, that agreement did expire at the @hithis fiscal
year, but we have honoured our agreement at theeségf the
City of Dawson to extend that agreement for a nurobgears
to carry on with structural upgrades and/or repafrthat par-
ticular facility. So there are dollars containedhin this year’s
budget, as there have been in the last numberar§ye

There is an oversight committee comprised of repres
tives from the Department of Community Servicesywadl as
representatives from the City of Dawson. In faegytare put-
ting together their annual plan to determine theeexlitures on
a go-forward basis with respect to this facilitys Aunderstand
it, there is an engineering assessment, and thiatelp us find
and determine ways to make the best use of thktyaand to
identify ways to improve recreation infrastructunethe com-
munity of Dawson.

So again, we are working with the City of Dawsor are
working with the community, and we certainly loakard to
doing that in the year to come.

Mr. Silver:
Yukon Party held two sod-turning ceremonies for twepital
projects. One was the F.H. Collins Secondary Schehich
has undergone extensive changes since the annoentcémut
appears to still be on the agenda for this govemmghere
will be a new F.H. Collins Secondary School.

dike Institute of Arts and Culture. This governméked for
and found specialized asphalt to put on Front Sti@enini-
mize the erosion from permafrost. To find a solutibat works
in Yukon, we had to have that asphalt brought amfiEurope.
This government continues to support the Klondikespite of
what this member has to say.

Speaker:
elapsed.

ORDERS OF THE DAY

The time for Question Period has now

GOVERNMENT PRIVATE MEMBERS’ BUSINESS

MOTIONS OTHER THAN GOVERNMENT MOTIONS
Motion No. 380

Clerk: Motion No. 380, standing in the name of Mr.
Hassard.
Speaker: Itis moved by the Member for Pelly-Nisutlin

THAT this House urges the Government of Yukon to-co
tinue to enhance marketing of Yukon as a qualiyet desti-
nation through research-based, market-driven camnpaespe-
cially in relation to Yukon’s primary markets ofeHJnited
States, Canada and German-speaking Europe; segomdar
kets of Australia, the United Kingdom and Japam #okon’s

Mr. Speaker, before the last election theemerging markets of the Netherlands, South KorelaFaance.

Mr. Hassard: It gives me great pleasure to rise today
to speak on behalf of Motion No. 380.

In 2012, the Yukon hosted over 320,000 visitorsluding
nearly 34,000 of those visitors being from oversd¢as2012,

In Dawson the sod-turning orchestrated by the formethere was a four-percent increase in visitors @&@&k1, and a

MLA and the former Minister of Community Servicesasvas
far as the new recreation centre has gone, andeins like
that’s as far as it’s going to go. It's clear thatew facility has
been taken off the table and that the governmestbiaken a
major commitment it made to voters during the 2election
campaign.

Let's turn the page. What is the cost for that ifitation
mentioned in the engineering reports for the curfadility in
order to make it fully functional and also ablehave an ice
plant installed?

Hon. Mr. Pasloski: Indeed, to start off where the
member opposite began his question, | would likadknowl-
edge the former MLA for Klondike, Mr. Steve Nordjdkr the
work that he did in ensuring that something so irgt to the

two-percent increase in foreign visitors alone.

Each year, tourism generates approximately $200omil
Over one-quarter of the businesses in the Yukoemgea some
of their revenue from tourism. More than four paitcef the
Yukon’s GDP is directly attributed to tourism. Thysar we
have seen a record 294,000 passengers travellinggih the
Erik Nielsen International Airport, and it was tfoairth straight
year for growth in Yukon air travel.

Germany continues to be the Yukon’s largest oversea
market, representing approximately 26 percent. &hiargely
due to Condor, which brought over 4,000 visitorsh® Yukon
this year. They contributed approximately $8 millio $10
million to the Yukon's economy. We had more thad(0B,
Japanese visitors to the Yukon this year, mostrafrw came in

community is erected, because what we had — Mc@obnalthe winter to experience the northern lights.

Lodge — is timing out. We will go forward with aweseniors
nursing home for that community, which will also lzeger.
We will be able to facilitate a broader scope dditieservices.
| would like to acknowledge and thank the formemmber for
the work that he has done.
But talking about investment in Dawson City recgrtt if

| just do the quick math — this government has &ted over
$75 million in Dawson City in the last few yearsnew health
centre that is almost completed right now; the measte-water
treatment plant; the district heating system; KIABe Klon-

Why do people come to the Yukon? Well, | believeyth
come for the beauty, the culture and the histooy. 2013, the
Lonely Planetisted Yukon as a top 10, must-visit travel desti-
nation. Subsequent global media coverage genetetatkn-
dous exposure for Yukon and expanded awarenesskairvas
a premier outdoor travel destination.

Following media familiarization trips led by the mat-
ment, bothReader’s Digesand Outsidemagazine have high-
lighted Yukon as a must-visit Canadian destinatlighlight-
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ing some of the exciting new visitor experiencesdfu has to
offer.

Visitor information centres in six Yukon commungipro-
vide travel information and visitor services to pw&81,000
visitors. They inform visitors of opportunities ¢xperience the
culture and history of the region. The Yukon goveemt has
installed interpretive signage panels at over i3 ©n scenic
routes and points of interest throughout the Yukorterms of
the culture, Yukon government provides $1.2 millitm 13
museums, seven First Nations cultural centresgregent our
culture and history to over 100,000 visitors eaghry

and Kwanlin Dun celebrated two special Yukoners vidund
some ancient bison and reported them.

Our history is interesting and compelling. Visitdos our
territory want to experience our culture and ouwstdry. The
government co-owns and co-manages three histdgs siith
the Vuntut Gwitchin First Nation, Trondék Hwéch'and Sel-
kirk First Nations. Yukon historic sites inventolgts over
3,500 records of historic resources such as gra#gsngineer-
ing features, buildings and structures. The govemtmrhas
worked with the Tr'ondék Hwéch’in First Nation toroplete
an archaeological survey of the Blackstone Rivel tanlocate

Last year, the Government of Yukon added 10 wodks tand identify unmarked graves in the Moosehide cerget

the Yukon permanent art collection, which is nowuea at
more than $2.5 million, with 370 pieces featured?# public
government buildings throughout the Yukon. Lastrydhe
government provided $80,000 to support 22 advarantidt
projects that contributed to artistic and commurdgvelop-
ment.
$100,000 of funding was provided to support 20 Yuko

artists and ensembles to tour creative works nallipmand in-
ternationally.

Seven locations across the Yukon have been desijraatd
protected as territorial historic sites under tHistoric Re-
sources ActThe government has improved visitor access and
interpretation at three of its major sites throagtil and bridge
improvements at Fortymile, enhanced interpretivailfties on
Herschel Island, and a third interpretive buildiagFort Sel-
kirk.

The government is leading a $479,000 archaeologital
inventory and predictive modelling project suppdrtey Can-

Last year, the government, through the Departmdnt d\or. In partnership with the local First Nationsistproject will

Tourism and Culture, provided $2.4 million in fundito 62
non-profit arts organizations and collectives. Thisding en-
abled over 100,000 audience members to enjoy miuaa t
1,000 arts events.

The Culture Quest fund has been established asguing
funding program with $157,000 annually for projettiat ani-
mate our arts and culture.

assist the placer mining industry in meeting reguia and
YESAA requirements.

In June of 2012, the government co-hosted the Rroze
Pasts — Third International Glacial Archaeology $@sium
with the Kwanlin Dun First Nation. The symposiumptxed
Yukon’s ancient cultures and our changing enviromime

The palaeontology program continued to provide an e

The government provided $345,000 to the Northerir Cu hanced presence in the Klondike goldfields and;ooperation

tural Expressions Society in funding to supporcisving pro-
grams that help emerging artists develop the extisbcial and
business skills required for personal success.

A $200,000 contribution from the department heli@ed
Yukon performing, visual, literary, culinary andsfaon arts to
be showcased at the Northern Scene, which is aag@estival
in Ottawa featuring established and emerging arfistm here
in the north.

In terms of marketing, Yukon artists shared thalerts
with fellow Canadians and with audiences abroadustralia,
Denmark, Germany, lItaly, the Netherlands, Norwaye&en,
the United Kingdom and the United States througtistance
by the touring artist fund.

The new Haines Junction visitor information cemhb@ated
within the D& Ku Cultural Centre in Haines Junctihrowcases
the work of 41 Yukon artists while providing travieforma-
tion to Yukon visitors.

with placer miners, seasonal staff acquired oved®new fos-
sils for the Yukon palaeontology collection.

The department’s historic properties assistanceyrpro
distributed $90,000 for 12 projects to preservéohis places in
Dawson City, Mayo, Keno, Carcross, Whitehorse ang m
hometown of Teslin.

In May of 2012, the Heritage Resources unit’'s papak-
chaeology publication,The Frozen Past. The Yukon Ice
Patches received national recognition, winning a publanc
munications award from the Canadian Archaeologhsalocia-
tion.

Some Yukoners may not be aware of how much the Nuko
has to offer. How does the government market th&ovi@
Well, Tourism and Culture is implementing the oeas travel
destination awareness project to mitigate the ptssiffects of
the global recession on Yukon visitors. SupportgdClanNor
funding, this project is intended to market Yukos a year-

The Yukon government’s Beringia Centre and theround quality travel destination to overseas matkétvest-

MacBride Museum are without a doubt the Yukon’s tmos
visited museums with over 20,000 visitors per year.

How does the Yukon support and protect these alland
historical sites? We have identified and recordedr @3,900
archaeological sites and maintain a collection wéro47,500
artifacts.

In collaboration with the Klondike Placer Miners shgia-
tion, over 3,000 new fossils were collected for plageontology
program last year alone. Recently, the Governménfuion

ment made through this project has resulted ingaifsgant
increase from Japan and Australia and investmembunism
packages by Korea's largest tour operator. The rtimpat’s
marketing project with CanNor resulted in an insea higher
yield overseas visitors, which has offset an apditgdd decline
in visitors from the U.S. and other countries thet suffering
from depressed economies. In October 2012, thergment
entered into a three-year marketing project withidta Amer-
ica for $50,000 a year to support joint effortptomote cruise
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tour product that provides significant revenue badefit to the
Yukon tourism industry.

including the film by the National Film BoardRicturing a
People by Tlingit director Carol Geddes. Visitors carewi a

The government organized the Canadian Tourism Comt940s-era radio building exhibit, stroll prepareall$ or picnic

mission GoMedia marketplace in May 2012, hosting iter-
national and domestic media as well as 170 touiissastry
members. A few of us here were involved with theMadia
thing that was here in Whitehorse, and it was vetgresting
and very educational.

at the interpretive rest areas.

The Teslin Tlingit Heritage Centre welcomes visitdo
participate in the day-to-day life of the Tlingie@ple whose
traditions are reflected in every aspect of thdifpcThe strik-
ing building on the shores of Teslin Lake houses @reat

Also in 2012, the Yukon government signed a tworyeaHall, home of the clan governance for the Teslimdit people.

$150,000 cooperative marketing agreement with Ftddaro-
mote the event in Yukon. Each year the Fulda Chg#egen-
erates European media coverage valued at over i6rmin
2012 the government helped celebrate the Hannoeersz
Yukon days event, which included goldpanning, mussnc
entertainment and other activities designed to aguzoo at-
tendees on the Yukon.

Overseas visitors to the Yukon generally stay lorayed
spend more than Canadian and U.S. visitors, wHighsawith
our strategy to attract high-yield customers to Yéon. The
primary targets for these initiatives are Germangt 8witzer-
land; secondary are U.K., Australia, and Japaniendtnerging
markets are identified as France, the Netherlaadd, South
Korea.

Visitation from Australia has increased to overtake
U.K. as Yukon’s second largest overseas marketnbeGier-
many. Visitation from Japan for both fall and winturora
viewing has grown more than tenfold in the past ywars and
Japan is now a secondary market for Yukon.

The Department of Tourism and Culture is undertglan
strategic assessment of its investment in tourisanketing.
The marketing program assessment will measureffbetiee-
ness and the efficiency of marketing investmenis/gied in
Yukon’s domestic, U.S. and overseas markets. T98sssment
will be undertaken annually to guide Yukon’s toarisnarket-
ing strategy and allocation of the marketing budgéis work
is being done in response to a 2011 recommendayidiA, or
the Tourism Industry Association of the Yukon, thatkon
undertake a review of its global marketing invesitae

The marketing program assessment will assess thenre
on investment for all geographic markets. The datathe
marketing program assessment will be drawn fromddxor
crossing statistics, air arrivals, the 2012 Yukdsiter tracking
program and other relevant studies and surveys.

The motion talks about the Yukon as a quality trahessti-
nation. Well, 1 can tell you about a couple of dgtyatlestina-
tions in the riding of Pelly-Nisutlin. One is thee@ge Johns-
ton Museum. The George Johnston Museum and HerRade
is a must-see Teslin attraction named after thagitlielder,
trapper, fur trader, entrepreneur and especiallytq@rapher.
George Johnston’s photographs, his 1928 Chevy ahr,
painted and white for hunting wolves on the laked ¢he col-
ourful exhibits of Tlingit ceremonial regalia andaditional
artifacts tell the story of the Inland Tlingit dsey met rapid
changes of the first half of the 2@entury.

It has interpretive displays featuring masks artifaats that
explain two centuries of Tlingit history and cukuof the
Inland Tlingit people. Feel free to stop by anditvibe gift
shop and the gallery, and maybe purchase some uwfown
authentic Tlingit art.

The Campbell Region Interpretive Centre is a gptate
for tourists to get information and interestingplié's on the
Campbell region’s history, geology and wildlife. Y@an get
information on the Faro Crane and Sheep Viewingtivas
which just happens to be coming up two weeks from,iViay
3 through May 5. Everyone is invited, but pleadéataead and
get a room because once you get there, you arealpisogoing
to want to stay for a day or two. Unfortunatelyeréh has been a
lot of snow this year, so don't bother taking yaalf clubs
because there is a little too much snow for thiataryone
would like to get any more information on the Cramel Sheep
Viewing Festival, you can check out ti@e Frozen Mukluk
which is Faro’s newsletter, and you can find ittbe town’s
website. For those people interested in hikingpousd mention
the Dena Cho Trail that connects Ross River and.Hais a
trail that was traditionally used by the Kaska gedpavelling
to Mount Mye.

Tourism and Culture recognizes cooperative margetin
tiatives as a strategic tool to significantly irese its global
marketing reach and impact. Yukon businesses caly ap
this fund to help them in their marketing effortsdalourism
Yukon matches the funds that partners put intoogept, which
doubles the marketing investment.

Through cooperative marketing, the Yukon government
leverages approximately $1.8 million each year froarketing
partners and stakeholders. The government fundpecative
marketing initiatives in three areas — travel tradarketing,
partnership marketing and local industry partngshi
$500,000 each year is allocated to travel tradepexaive
marketing with tour operators and tour wholesalergukon’s
target markets. Travel trade initiatives utilizeaiety of cam-
paigns to promote Yukon experiences in overseagetsar

$600,000 each year is allocated to cooperativenpestiip
marketing agreements with destination marketingaoiza-
tions, NGOs, non-traditional partners, Canadian ribou
Commission and others. Partnership marketing ageatsn
focus on selling Yukon and the partner’s destimgtfroduct or
experience in a joint program.

$700,000 each year is allocated to the tourism eatjve
marketing fund. This fund provides 50-percent fungdio mar-

The museum’s gift shop replicating George Johnston’keting investment by Yukon operators, businessdspantners.

1950s general store stocks Tlingit artifacts araftsrand has
small Yukon gifts. There is a small theatre whibbws a film,

The TCMF, or tourism cooperative marketing fundpmarts
marketing delivered by fund applicants. A diversage of
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Yukon businesses, operators and organizations teoaved
funds, including Air North and the Klondike Visi®Associa-
tion. I'm pretty sure that the Minister of Tourisamd Culture
will speak to the partnership marketing agreemairitis Tour-
ism North — with Alaska — and our partnerships wvitie Ca-
nadian Tourism Commission.

In relation to Yukon's primary markets of the Umite
States, Canada and German-speaking Europe, themiffar-
ent types and kinds of tourists: cultural exploramsl the au-
thentic experiencer are two kinds of tourists whaeeha higher
than average interest in visiting Yukon.

I would also like to thank the Member for Pelly-ikn
for his comments and his consideration in prepamator this
motion.

I would like to also say that tourism is one of ‘buks
dominant economic activities. Yukon is not onlydsed with
the rich history that leaps out to the public andatural envi-
ronment that is second to none, but it is alsodeldsvith hard-
working women and men who have made the Yukon #tgua
travel destination. The importance of this sectmmot be un-
derestimated. Hundreds of thousands of folks comehe
Yukon every year. Tourism, according to the goveentrand

Our marketing campaigns are designed to attraciethethe industry, brings in over $200 million per yaar direct

kinds of visitors. In addition to Canada and ouighbours in
the United States, the primary target markets aen@ny and
Switzerland. The Yukon has focused our Canadiarketiaig
on Vancouver, Edmonton, Calgary and Toronto. | ald that
the U.S. ranks first as our visitor market, accountfor 77
percent of our total visitation. The German-spegkiurope
market accounted for approximately 9,400 visitor@@11.

The Fulda Challenge contributes approximately $Hioni
annually in media coverage. As | mentioned earber, secon-
dary markets include the United Kingdom, Australie Japan.
Australia represents a strong growth market, angtioterest in
finding new destinations, a significant segmentcofsumers
who have visited Canada previously and are keeexpbore
more. The United Kingdom is Yukon’s third largestecseas
market, just under two percent of all visitors aalthost 20
percent of overseas visitors. Japan is a strongnsiecy market
for the Yukon. The important thing about Japarhst & large
portion of the Japanese visitors come during theexi

revenues to the Yukon, and it is anticipated th& humber
may reach up to a quarter of a billion dollars tiest year.

Mr. Speaker, this is a dependable income streatud.ee-
flect on this for a moment. There is more than $20on per
year of direct revenue, not including the indinestenues. This
$200 million means jobs, taxes, purchases andhallthings
that build families, communities and the territofgzcording to
the Tourism Industry Association of the Yukon, #hés a 29:1
return on investment for each dollar spent prongpikon’s
tourism opportunities. Where else can a busineswiser a
government get a 29:1 return on its investment? l@oethat
with the more than $200 million per year in reventieat are
generated — it is incredible.

It should also be noted that the tourism industrgp®rts
the hard work of the mining industry and the impode that
industry plays in the Yukon, as does the OfficigdpOsition.
The tourism industry also notes that it shouldb®tbout min-
ing everywhere at all costs. We cannot allow ow tmost im-

The Yukon’s emerging markets are Netherlands, Soutportant industries to be divided and set off agagash other.

Korea and France — we had over 1,200 visitors ih12fdom
the Netherlands, which equates to approximatelypBréent of
overseas visitors. South Koreans, like the Japaredarge
portion of these people come for the northern ight'e had
approximately 1,000 visitors. France, which is hagva rela-
tively high awareness of the Yukon as a travelidasbn, pro-
duced approximately 1,000 visitors as well.

I would just like to say in closing that | belieeseryone
understands the importance of tourism in the Yukoow
important it is to the economy and the number disjat
creatésook forward to hearing other peoplemarks in regard
to Motion No. 380, and | look forward to unanimagreement
when it comes time to vote. Thank you very much your
time, Mr. Speaker.

Mr. Barr:
Motion No. 380:

THAT this House urges the Government of Yukon to-co
tinue to enhance marketing of Yukon as a qualiyetl desti-
nation through research-based, market-driven cagnpaespe-
cially in relation to the Yukon's primary marketstbe United
States, Canada, and German-speaking Europe; seganda
kets of Australia, United Kingdom and Japan; andkofus
emerging markets of the Netherlands, South KoreaFaance.

Both industries need room to grow and to thrivee Tin-
ing industry also has a role to play in tourismes&lenced by
Dawson City. I'll have more to say on that latey tae Member
for Klondike cheers me on with that statement.

The motion speaks of enhanced marketing of Yukoa as
quality travel destination through research-based market-
driven campaigns. The tourism industry is an indutdtat lives
or dies on the basis of its product and how thatpct is mar-
keted. There is no question that tourism companie® done,
and continue to conduct extensive focus and worktlon
Yukon brand. They have found that the brand camnsiSthree
elements: culture, outdoor adventure and pristpecss. Ac-
cording to industry leaders, it is the pristinecggmwhere all of
these overlap. The industry has found that the lbesg for its
buck and the government’s buck is to highlight fhéstine

I am honoured to stand here and speak tavilderness of the Yukon. As one industry spokespessaid to

me, “It is the sweet spot in the marketing.” Yuk®rpristine
wilderness is what draws the tourists here, and they take
advantage of Yukon’s culture and outdoor adventuites, in

turn, builds those elements of Yukon’s tourism wtdihe data
keeps telling us that folks come here to the Yukenause of
the wilderness.

As this House knows, | run a B&B in the Southerrkes
region, and | have a direct opportunity to speakidwrists
about the Yukon and their experience there. Sonastilii be
cooking them breakfast, and the conversation vallog from
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8:00 in the morning until noon and ranging overaaiety of
subjects: “Where will | go fishing in this areaPl’heading up
the road — where should | stay? How is the road twe Top
of the World Highway into Alaska?” If it's in the intertime:
“Where are the ski trails?” In the summertime: “Vithare the
hiking trails? Can | get snowmobile rentals? Howhis fishing
off the Tagish Bridge?”

It just goes on, and it also speaks to the people eome
to the Yukon. When I'm speaking with them, they arter-
ested in the First Nation culture, and they're afgerested in
the government and how the government deals wéHebacy
of residential schools — some of them are quiterimed about
that, or they have been exposed to that topic heg want to
explore that. And they're really interested in lgeble to at-
tend ceremonies or attend First Nation gatheringgere they
can watch and listen to drumming.

| would like to note, for example, the rising steremony
in Carcross that happens on National Aboriginal Daythe
21" — tourists are up with the sunrise, along with rbers of
the community and the people who drive from Whitskoto
witness such an event, and then they stay the wdayldo have
the sunset ceremony and in that feel the life efabmmunity
and the life of the people. So the conversatiorr tivese long
breakfasts is not only about what they see, buy thant to
meet the real people of the Yukon; they want totrtlee Col-
ourful Five Percent. They talk about some of thiksfavho
they’'ve maybe read about in Jim Robb’s magazined, the
fact that they could even maybe have conversatibimsy want
to stop in at fish camps along the highway and thetyonly
want to be able to see the realness that they abadt, they
want to feel it.

When they’re hiking on the trails where they mighbt a
moose or a caribou or an eagle flying by, they alaat to just
take off into the bush, so they would like to bushek. You
get these different people who really want to eigrexe that
sense of freedom. When there was a German-spetkinigt
this winter, we were snowmobiling up in the mounsabut that
way. One of the comments to one of the gals wasw'tdo
you like that?” In her German English, she saidjKé it. No,
no. | love it.” It was so real.

Then listening to other people who maybe get toedxp
ence this — we get to experience this. | believat’'shwhy
some of these people who come here on holidaysipndov-
ing here. We do have many, for example, people fthe
United States and from Europe who have taken udeese
here and have chosen to run businesses and lavglace such
as the Yukon, which is really unsurpassed anywbkse in the
world, as far as being intact, pristine wilderness.

Mr. Speaker, how much time do | have?

Speaker:  You're unlimited. We’re here until 5:30 p.m.

Mr. Barr: Hang on. At 5:30 p.m. we will be going
home. | know that many more of my colleagues wdikiel to
speak to this, although | do have more to say.

Some Hon. Member:  (Inaudible)

Mr. Barr: Say as much as | will — I will.

Some of the things that the people come to seetalkd
about are there as they get off at the airports sééethese pic-

tures of wilderness, we see the expanse of mowntaid vis-
tas, and then you'll see one of the Dakhkd Khwéanders —
some of the folks from Northern Cultural Expressi@ociety
are part of that in the pictures of the drummingl aagalia.
They want to see that. My concern, as I'll getdief, is that we
in government have a responsibility to guaranteg what we
are advertising is here for the people to see.

There are some little things that | think we haveay at-
tention to when we do market — for example, thehhigy
lodges that are now closed down, or from seasosetson.
Many people experienced a closed gas station, mgeloopen,
and they're thinking that they can get gas. | wduighe that the
Minister of Highways and Public Works is listenita ensure
in this next upcoming season that people know #reyclosed
ahead of time, before they get there and realieg #ne out of
gas. | know that in Carcross last summer there wdesv of us
who kept gas cans handy for tourists travelling ribeds who
couldn’t get to Whitehorse. They don’t expect tlaisd al-
though it means they sometimes stay an extra righwhich
might be good, but they do miss deadlines and ¢hisg we
have to let people know what's happening as thayelrthe
road.

The Official Opposition supports Motion No. 380,thu
would seem that the government is trying to eair tteke and
have it too. I'll explain this.

It is not enough for this government to pay lipveeg to
tourism and then support removing pristine wildeshas a
tourist draw and obliterate people’s livelihoodst then they
dismiss those very same tourists. The comments fhenMin-
ister of Energy, Mines and Resources send the wnoegsage
to tourists. The views of tourists from Dusselddibronto and
Pasadena are not relevant to this government —thegt wal-
lets, it would seem.

This government has spent tens of thousands cdirdale-
searching the Yukon brand. They have interviewadigts,
they have hired consultants, they have designeaisiogut all
of this work points to the environment as the sewttourism
dollars, as a source of important jobs and as eceaf steady
government revenue.

This government has re-branded the Yukon two times

since the Yukon Party government has been in poWss is
either indecision or, more likely, a sign of a gowaent that
doesn't really know what to think about tourism amitterness
tourism.

This isn't a baseball game. The City of Whitehoise
called “the wilderness city”. Look at the contrassewhen the
city tried to re-brand away from what everyone keoiw be
true — that it is not only mining that makes thekwn, but it
also is the call of the wild. It is the draw thatngs so many
tourists to our home. These tourists, in turn, telers; and
they, in turn, tell two friends; and they, in tute)l two more
friends, and so on. That's why the Yukon is in &laguides. It
is for the wilderness and the wildlife. That is totsay that our
mining heritage is not cool too. Dredge No. 4 is tavourite of
many families, and then there’s ti&S Klondike Let us not
forget that many of those tourists decided to rmleco the
Yukon, as I've stated before, to help build our reroy and
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our communities. In some ways, the government sestotk
in 1898. Not only is it all about “gold in them thhills,” but
they seem to have copied some of the more intagestiban
design ideas. What | am alluding to here are tlaeboiilding
facades.

We all know what | mean — those fake fronts thakena
rickety old buildings look grand. It would seemfttliais is the
approach the government has to tourism in Yukoommuni-
ties. Even when this government tries to meet texla of tour-
ists, they seem to get it wrong. The Southern Laf@sexam-
ple, is one of the gateways to the Yukon. Whilegbeernment
ensures that tourists have washrooms at the Carawoses,
they let the local infrastructure of Carcross skpwbllapse.
Tourists who walk the one block away from the trstiation in
downtown Carcross see a community infrastructuat th in
poor condition. The government has held meetingh War-
cross and the Carcross-Tagish First Nation abdaovigorating
the downtown of Carcross, but it would seem thatpde
community input the government decides on whatahty —
not want the community needs.

| was just listening to the Premier previously ing3tion
Period speaking about bringing over a colour ofdsémat
would be able to aesthetically pave the Front $tseetion of
Dawson City. | can’t image what that costs. I'mdytaat Daw-
son City has that — don’t get me wrong.

What | do think of, though, when | do speak to wie
community wants and needs or would like to seéigs tom-
munity — when | think of that section of Front Sitén Daw-
son City alone — yet we cannot fix the drain in ddewn
Carcross that floods every year or when we havevengour
that floods nearly half a block that tourists wothén have to
walk through or that affects the direct businesth&other side
of the road — people who depend on people walkitg their
business, let alone the people who are going td& \wmab our
nursing station. Could we please have that draiedfi for ex-
ample?

When we have people coming to the Yukon, we want pe
ple with smiling faces who see a sense of commu#itgtrong
and vibrant. Because | live right outside of thevoof Car-
cross and I've been there for 26 years, | will sptathis. |
know it extends to other communities in the Yukanveell.
The community house and the community centre ageetko
greet tourists when they get there. However, Casctmes lack
a youth centre and an emergency response servigieng.
They are there to greet tourists when they getther

| am happy to see that there have been forward stép
the First Nations with the new village this sumnmi&fe heard
talk in the House yesterday about paleontologyteowl we are
running out of space in our vaults to house allah#facts. The
Member for Pelly-Nisutlin spoke to this and how e} thou-
sands of new pieces coming in are going to haweethoused.
The community house wants to have a museum. A dutke
paleontology artifacts are in drawers. Perhaps ttmyld be
displayed for the public to see in this Southerkdsaarea and
possibly in conjunction with an aviation museumtliat par-
ticular area.

That makes a lot of sense, especially when thatqiaen-
try is one of the larger entries into the Yukonnfrpeople who
visit from Outside, whether from the States, asweetalked
about, or from people who have come up on the ersigps,
and — what was it? — 75 percent of people come ftben
United States? Why not capture them when theyist &nter-
ing into not only the wilderness that's there, butsome of
those opportunities, rather than not listeningh® lbcal people
— whether it's there or other parts? What | justéhdo say
again — in Carcross then — not getting it rightjust doing
what the government would like, rather than heathng peo-
ple, like the curbs that the tourists fell over &gse they were
built high, and they had to replace them, and tie2way street
that — well, if you followed the RCMP — | don’t kmoif they
go around that because people don't pay attentighat sign.
And actually, I've noticed that the signs that wr¢he middle
of sidewalks, or the ones that say “Park at YournCRisk,”
which | don’t understand, if you want to have affidly recep-
tion. Some have been taken down by the governmrith
I'm happy about, but others have just mysterioudigap-
peared.

So it shouldn’t be that local people have to —aast of
stopping at four stops signs as you come into amiéltre
stretch and then signs disappear mysteriously theifgovern-
ment would just listen to the communities beforeytlspend
the money putting up this stuff and then have tenspmoney
again to take it down. That's not fiscally respdesj nor does
it create an energy between government and comiesiritat
is a healthy working relationship.

| could go on about those different things in thae area,
and | guess | will. This area and the new visiggeption cen-
tre — yes, we need it. However, if you speak topgleple who
deliver that service — and it goes back to the gavent not
listening to the people.

The Yukon Party just does not seem to want torlisbethe
people — especially the people who deliver the iservlThe
people who have made agreements, the people whenze
gency services — and I'll use Tagish for examplewait to
get the proper clothes, or want to take it outhdirt budget,
which is not allotted, but they see that their fodst don't fit or
they're old It is not an honouring of these agreements.

As | heard in Question Period, the teachers whivelethe
service aren’t being listened to as far as whatMieenber for
Klondike was talking about in delivering educattools or the
ability to have a say in that. The visitor receptagntre in Car-
cross: there were some great ideas that the ped@arcross
wanted that would include th®S Tutshion the riverfront. It
seemed to make a lot of sense if you lived theletifne —
their ideas — but they weren't listened to. Yeswnee do
need a visitor reception centre. Could we not hdsaned this
and worked with the community? | know when | wamtdo
something and | have felt listened to, if | buyairit, | deliver
with great enthusiasm.

I think of the people in Carcross at the visitocapgtion
centre who greet the tourists day after day afégr & ou want
to make them happy. Let them know that you're fistg and
work with them, as in all sectors.
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| think of Ross River lately and the advertisingttigoes
into focusing on the sites of the Yukon. It doestfibw in the
photo brochures of what you want to see in the Ywkbat
“Danger: Do Not Cross” part of the visual of whesuywould
actually get there. The picture misses that pathaf. | would
like to see that in the communities that are oareh— let
alone the suspension bridge, which is not safedtk across;
they don’t say that in the brochures or the adsiegi. They
also don't tell you that once you get past the RRiser, that's
where we would want a sign: “Drive at Your Own Rigfom
this section to Ross River — rather than have “Rsrkour
Own Risk” in Carcross, which makes no sense to me.

We have also seen how this government fails attaapi
projects, and many Yukon communities are exampfethie
government’s neglect and poor planning.

I would also like to speak to land use planninge Tirem-
bers opposite may wonder what land use planningttaio
with their motion, but it has a lot to do with id | must make
a passing reference.

Mining and tourism, along with Yukoners and othec-s
tors, need to share the land. Many areas of theolYuiave
been developed and access to pristine wilderneas d@spre-
mium. The Peel watershed is one such place. Tahguinter-
ests of mining ahead of all others is a mistake. \&ed bal-
ance in the Yukon. The Dawson region is largehemated
toward mining. Southern Yukon is where most petipie The
Kluane and Watson Lake regions have forestry oppdi¢s,
for example, that hopefully will be met with landeuplanning,
in addition to other interests. But it is placéslthe Peel that
promote the pristine wilderness that our brandaisel on, that
our $200-million a year in direct revenue is basad| would
hope that this government makes land use plannpraty in
the next few years as we need certainty on the fiandll sec-
tors and for all Yukoners.

This brings me to land use planning. | understéedAtlin
Road new campground — | was listening to the Emwirent
minister state that construction on this campgrowiiibegin
this spring and that there is a YESAA process at@lthat will

The mission statement of the Yukon Land Use Planninspeak to the artifacts that have been stated a}d@e right in

Council states, “The Yukon Land Use Planning Couadio-
cates land use planning as a comprehensive meaatdodss-
ing cultural, social, economic and environmentataunability.
The Yukon Land Use Planning Council promotes amofser
and public process carried out by all Yukonerseaost in the
Yukon First Nations final agreements.”

Mr. Speaker, land use planning sets out areasddows
economic players, including tourism. The tourisrdustry —
particularly wilderness tourism — has a vestedregein land
use planning, as they are an actor on the land dab¢hey are
building a sustainable industry that brings in hmedld of mil-
lions of dollars per year to the Yukon.

that area. The Minister of Environment also stateat there
are going to be meetings in a couple of weeks with First
Nations.

It's interesting — | was speaking with some Firstidns
yesterday, and they haven't heard of a meeting tiete So |
would be really happy if the Minister of Environniemould
maybe enlighten this member as to when the meetiitgsthe
First Nations regarding the campground in Atlinhbié — the
time and date. | would like to hear what transpiiresn that
meeting that is set up for two weeks from now.

Another option spoken about in the final agreemevits
Carcross-Tagish First Nation is Conrad becomingdstotical

ThelLonely Planeguide has listed the Yukon as one of thesite. | might add there is a road in there, andetlage historical

many top-10 places to visit in 2013. This is traed | will say
again for the record today, as the Member for Peibutlin
and other members from the Yukon Party like to qubis. It's
interesting that the Yukon Party seems to want itk and
choose bits of information on the record for th@ivn under-
standing of what would possibly foster the Yukomtya idea
of tourism in Yukon.

buildings in Conrad. There is actually a bear gaeeple could
go see.

There are old buildings from that town of ConratlaThas
been talked about, and | would invite the MinistétEnviron-
ment to speak with those people — the stakehohdbis had
already been discussing the opportunities of a gaoymd
there. It would not have anything to do with digimg the At-

ThelLonely Planeguide does say — and it says the rest olin area that — and this is my personal point —n&lly got to

it, which doesn't get said — the Yukon “has a grurdand
beauty that can only be appreciated in person.” ¢l the
guide states that change is coming. It says thiatane of the
top 10 places to visit in 2013 — actually fourth but it does
not say get there now because change is comingtdatiie
Yukon because of climate change and a renewedesitén
mining. It does say that, yes. It does say that,tbdoesn’t get
mentioned from the Yukon Party whenever that qustdis-
cussed.

That brings us to the Peel land use planning psoeesa
case in point here. It would appear that this gorent does
not take land use planning seriously. They se& i grocess
where other actors interfere with the mining indysit would
seem. I'll state that again — they see it as ags®avhere ac-
tors interfere with the mining industry, it wouldesm.

see after 20 years of working, travelling with thlelers and
biologists, to re-cultivate the Southern Lakes lmaui herd. Fi-
nally, right in the area where the campground ispssed to
start being — | want to say that the Cats are gtindig it up
to get the road going — to cut it all up. That ikese | finally
saw 28 caribou at one time. I've lived there fory&@rs, and
when | think of every year, like clockwork — | caubrive
from Carcross to Crag Lake every year in the fall.

I would see the caribou herd, which is struggliogsur-
vive, cross between Chootla Lake and Crag Lake ando
Caribou Mountain — like clockwork every year. A pet for
logging was allowed there and, since then, thah aiees not
have caribou crossing. The elders who have lived far gen-
erations understand how sensitive this is for thdlife. To see
that with my own eyes — when | think of what is dogup in
Atlin, when there has been all of this effort tgain this herd. |
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saw 28, but the highest number is 37. That's angaaivhen
you might have seen two or three before.

There is a point where, if we continue to allowstto nur-
ture, the elders and the people who have chosést artl who
eat their traditional foods may be able to hareasibou in that
area again. Some have died waiting for that ané Inat eaten.
So | would ask that we be sensitive. It's not othig tourists |
was speaking about this winter who almost jumpedobuhe
car when they saw caribou back in that area agaéhveho
waited a month to be able to see that — | can’igima — but
the other people who come to the Yukon for thastpre wil-
derness experience, to see something not in almdgoto be
able to come across it as you're coming down tlael réace to
face. | might say, though, please do not feed dad— that's
not safe.

The motion has it wrong, Mr. Speaker, although Il &
supporting it. It's not about enhanced marketingha&f Yukon
as a quality travel destination; it should be abuatketing our
wilderness brand — the call of the wild and thestimie wilder-
ness. That is a niche market we occupy. We canmioipete
with Disneyland or with 12 century cathedrals, but we can
compete with pristine wilderness and with unspoiletas and
wildlife.

Nowhere in this motion can the government bringlitto
mention the environment. Studies are important,rbat com-
mitment to what makes the tourism industry a $20llem-
plus industry to the Yukon is needed. It meanseutatg pris-
tine wilderness and ensuring that the tourism itrgusas a real
and meaningful share of and access to an unspeniégbristine
land base.

It is also odd that the government trots out suchagion
when it has turned its back on the impacts of fadeuts to
Parks Canada. This is a government that quietlgdabdver to
the federal government on its cuts to Parks CanBle.tour-
ism industry is none too happy with this governriseiper-
formance in standing up for Yukon.

Last year, the Member of Parliament for the Yuktatesi
the cuts to Parks Canada would have no effectunista in the
territory. Then we saw the closure of t& Klondikeand
Dredge No. 4, as well as the historical archiveBamvson City
and the layoffs that hit towns like Haines Junctiond Dawson
City hard. Now the federal government, at the fastute and
due to industry — | say industry — and public ptesshas
allowed private operators to run guided tours ® 3% Klon-
dike and Dredge No. 4. Industry spokespersons have rtloat
this government has shamelessly tried to take tcrfedithis
development. But, alas, it was the voices of Yuksrand tour-
ism operators that got the federal government ¢ot#ible; es-
sentially the Yukon Party government went alongtfor ride
because it would seem they did not want to upstwat —
shameful.

These cuts will hurt our tourism industry. Therdl voie
long-term effects, including the maintenance okthéacilities.
These are not my words but the views and opinidnsiany
prominent figures in the tourism industry. Thankfuhe pri-
vate sector stepped forward at the last momentlamdh to
acknowledge their hard work and commitment to naéirhg

Yukon’s cultural heritage. However, we now haveriagiized
public service with no real plan in place as to howensure
that governments protect this heritage into therfut

The question of Dawson City’s historical artifagsstill
an issue. These artifacts are part of our histétlyo will main-
tain this invaluable collection and be able to htneeskills that
were in place to ensure that they are preservebegsneed to
be, by people who know what they're doing, who haveve
and a passion? This is why they entered into filedd.fThese
people don't depend on profit margins, becauseaiti'Smpor-
tant part of Yukon history that needs to be presgin a good
way, in a respectful way, in a manageable andfgkilvay.
Again, this raises the question of government’d oeanmit-
ment to the tourism industry.

In conclusion, this government just doesn’t get¥es,
they can string together the words to form a sex@emd thus a
motion about tourism, but they do not seem to ustded the
real nature of tourism. It would seem that they &egism as
an afterthought and one that they are not entcetyfortable
with. They put their other sectors ahead insteashgbar. Look
at the performance in pushing for resource exwactiook at
how they have dealt with the Parks Canada cutstlagoor
infrastructure in our communities. Look at the eshifting
branding exercise they have undertaken for the l@syears
and their refusal to share the land base in theiRPeeway that
balances out the territory. You have heard whatigtaifrom
Germany and the United States think about protgctinkon’s
pristine wilderness — the wilderness that drew theeme to
spend their hard-earned money. Our tourism mod&rgely
based on a niche market that requires wilderness.

So, while supporting this motion, it is the Officlapposi-
tion’s real hope that this government will stop ipaylip ser-
vice to tourism and put a real effort into protegtivhat makes
Yukon tourism an industry valued at more than $20llion a
year. It is about balance, not the government’e falance in
places like the Peel, but a real balance that $uifdour brand
of Yukon being a pristine place with vibrant cutterand ad-
venture. That should be the agenda of this govenhniéank
you, Mr. Speaker.

Hon. Mr. Nixon: As Minister of Tourism and Cul-
ture, | would especially like to thank the Member Pelly-
Nisutlin for bringing this motion forward. There ¢®rtainly a
lot to share with respect to our work in marketivgrseas and,
as | have only 20 minutes to speak, I'll have tmmarize to a
certain degree. There is a lot of good work beioged

Here is what we know. In 2012, Yukon hosted moenth
320,000 visitors from around the world. Of that F®D, nearly
34,000 were overseas visitors. In fact, in 2018relwas a two-
percent increase in foreign visitation.

| found it extremely interesting to learn that theerseas
marketing we are doing in Japan specifically paffd ®lore
than 3,500 Japanese visitors have come to Yukaenydar to
experience Yukon’s winter and the northern lightigre is a
market with extremely good potential. Having sdidtt Mr.
Speaker, Germany continues to be the Yukon’s lamesseas
market, representing approximately 26 percent efssas visi-
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tors. This is definitely a market that we will conte to pay
close attention to.

| find it fascinating that Whitehorse, Yukon, istemallest
city in North America with direct flights to GermanCondor
Airlines brought more than 4,000 visitors to Yukin2012,
contributing an estimated $8 million to $10 millido our
economy.

We also know that tourism is very important to fivate
sector economy of Yukon with an estimated $200iomilgen-
erated in Yukon business revenue annually. We kifnatvover
one-quarter of all Yukon businesses generate soimthedr
revenue from tourism with more than four percenyakon’s
GDP being directly attributed to tourism. I've btexb about
these numbers before in my hat’s-off to the stafl enanage-
ment in the Department of Tourism and Culture Ffaairt work
at identifying emerging markets around the globedfar terri-
tory.

Larger than Life — our solid Yukon branding hasibee
successful that Yukon was designatedUmypely Planetas a
top-10, must-visit travel destination for 2013. Sedfpuent to
that, global media coverage generated a tremenaloasint of
exposure for our territory, and it expanded awasertd Yukon
as a premier outdoor travel destination. | wordpsat that.

Following media familiarization, or FAM, trips |daly the
department, botiReader’'s Digesand Outsidemagazine have
highlighted Yukon as a must-visit Canadian desibmatem-
phasizing some of the exciting new visitor expesesn that
Yukon has to offer. Again, thank you to the depainoffi-
cials for their work on marketing our territory.

music, entertainment and other activities desigteéducate
zoo attendees about the Yukon. The exposure Yulas ig
Germany with this new zoo addition is remarkablieergé were
over 27,000 visitors during the two-day Yukon Daysent at
the zoo last fall.

It's important to speak about how this governmam-s
ports the touring artist fund.

Yukon artists just recently shared their talenthviellow
Canadians and with audiences abroad in Australenntark,
Germany, ltaly, Netherlands, Norway, Sweden, thetddn
Kingdom and the United States. | would be remiskdfdn’t
give a shout out to our Yukon Gold Comics, compgsbf
Steve McGovern, Claire Ness, Jenny Hamilton andr@eo
Maratos, who performed for audiences at the Adel&dnge
Festival in Adelaide, Australia, about a month algam very
proud to be part of a government that showcasestalant
around the world.

Our tourism sector continues to be a solid anddstean-
tributor to Yukon’s economy. We know that 2012 veagood
year for tourism in Yukon, with a four-percent iaase in visi-
tation compared to 2011, outperforming the naticenadrage
for one or more night visitation by non-residem will build
on the successes of 2012 and reports of a strontgmseason,
and we are forecasting a modest growth in visitatid be-
tween one and two percent for 2013.

It's important to note that the Department of Teariand
Culture implemented an overseas travel destinatisareness
project to mitigate the possible effects of thebglorecession
on Yukon visitation. Supported by CanNor fundirttg project

So how do we make this possible? For one, the tepaiis intended to market Yukon as a year-round quéléyel des-

ment’s marketing project with CanNor resulted iniacrease
in higher-yield overseas visitors, which has offaet antici-
pated decline in visitors from the U.S. and othaurtries suf-
fering from depressed economies.

We're also very pleased to enter into a three-yeanrket-
ing project just last fall with Holland America,f$50,000 per
year to support joint efforts to promote cruise rtguoduct,
providing significant revenues and benefits to Yikadourism
industry. Holland America marketing, as many of alieady
know, has a worldwide reach. I'll read you a qufstan the
executive vice-president of Holland America, Pawo@win.
He said — and | quote: “As the only cruise linebting guests
to Yukon, we understand the unique beauty, hisémiy charm
of this wonderful region. Our roots in Yukon’s \® economy
extend back many years. We are grateful to the Bovent of
Yukon for their support and are pleased to conttouaffer our
cruise tour guests the chance to experience Yukoolsrful
Klondike Gold Rush history, wild scenic beauty aith cul-
tural heritage.” That's a pretty significant statarh

Our ongoing relationship with Germany is also pngvio
be successful. I've mentioned before that just hesir we
sighed a two-year, $150,000 cooperative marketgrgement
with Fulda to promote their event in Yukon. Eacharyethe
Fulda Challenge generates European media coveralged/
now at over $5 million.

| was very pleased to visit Yukon Bay at the HararaXoo
during the Yukon Days event, which included goldag,

tination to overseas markets. In fact, as | touateearlier, the
investment made through the project has resulteal signifi-

cant increase in visitors from Japan. It has a¢swilted in sig-
nificant visitation from Australia and an investrhém tourism

packages by Korea'’s largest tour operator.

Overseas visitors to Yukon generally stay longed an
spend more than Canadian and U.S. visitors, wHighsawith
our strategy to attract high-yield customers to dfukThe pri-
mary target markets for this initiative are Germamgd Swit-
zerland; secondary are the U.K., Australia and dapdile
emerging markets are identified as France, the édiethds and
South Korea.

The additional $500,000 per year has enabled Y ttxom-
crease its market share compared to the rest ciidaaim key
European markets. Visitation from Australia hasréased to
overtake the U.K. as Yukon’s second-largest oversearket
behind Germany. Visitation from Japan for both &t winter
aurora viewing has grown more than tenfold in tlstpwo
years, and Japan is now a secondary market forrv.uko

What a great potential the Japanese market hakdder-
ritory. Through the Department of Tourism and Cudtit is
our objective to drive the preference for Yukonaaarto poten-
tial travellers in this market. We will work in gaership with
the Japanese tour operators and Yukon aurora suppio
move customers from their Yukon travel consideratibase to
actually making the travel purchase.
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The Department of Tourism and Culture will alsopde
training and support to Japanese, the U.K., Auatrahnd
South Korean travel industry sales staff and premrtbe ur-
gency of seeing the aurora, which is now at itkpdahe solar
cycle. We will also develop relationships with atharlines
servicing Japan to increase air access.

With this work it's important to build a culture thin the
territory where we'’re looking at developing new sner and
fall products for the Japanese, the U.K. and thstralian mar-
kets and other markets alike. It's important fotoagreate op-
portunities to visit Yukon during the summer andl fa re-
search, design and develop new products for thodeother
target markets.

At the same time, it's important for us to increass
Yukon product distribution within these markets, vasll as
other primary and secondary markets for that mattérat we
want is to generate consumer awareness of Yukoughrme-
dia relations to our secondary markets like Japastralia and
the UK, generating unpaid media coverage with ah @50
equivalent in advertising value for each dollarrgpen media
visits. It is important that we work in partnershiith the Ca-
nadian Tourism Commission in Australia, Japan, e and
South Korea to identify and attract high-produdirayel media
who reach our target segments through unique aedesting
story pitches.

| find the Australian market quite interesting. @fl
Yukon’s international markets, Australia represemg of the
strongest growth potential markets. As such, westemhanced
our marketing efforts and investments there. In, feast year,
this market overtook the UK for number-two positidom
Yukon'’s international markets, with 5,688 visitoos, 2.3 per-
cent of overall and 25.2 percent of overseas visitAustralia
is a market with high levels of interest from betholesalers
and media and a desire for new destinations andupts, as
well as a very large segment of consumers who pessgously
visited Canada and who are keen to explore more.

The success of the recent aurora campaign sugtegts
there is an opportunity to grow winter businessvall. With a
strong and stable economy, much like ours in Yukoder this
Yukon Party government, Australia is generally ailient
market.

Of course, we have to give credit where creditus.dl'he
Department of Tourism and Culture has been worldiig
gently for a number of years to enhance visitafimm Ger-
man-speaking Europe. Germany, Switzerland and iausie
collectively described as German-speaking Européjchw
forms Yukon’s largest overseas market and thirgdst market
overall. There is a very strong awareness of Yukem travel
destination at the consumer level, and we enjagctlimon-stop
weekly flights in summer from Frankfurt.

opportunities for public relation activities, tradeents, bro-
chure launches, media events and education.

We utilize a wide variety of tactics to increassitétion in
our Australian and Asian markets. The Australiaurism mar-
ket is increasingly important to Yukon, with Audiaa visita-
tion surpassing visitation from the U.K. for thesfitime last
year. We see significant opportunities in the Aaisin markets
for a number of reasons. Australians tend to traxgtnsively
and make overseas trips once per year. Austrabiansts are
seeking the adventure experiences that Yukon hasffes.
Long-distance travel is common in Australian toisisso
Yukon is in a competitive position compared to othearkets,
and Australians are seeking both summer and wirgeation
experiences.

For the Australia and New Zealand markets, thestcta
include hosting freelance media on Yukon fam toatsending
the Corroboree marketplace, funding cooperative ketarg
campaigns with our tour wholesalers, consumer aint pd-
vertising, and promoting Yukon’s aurora visits ionsumer
and trade publications.

In addition, the department support&dirus ExploreTV
fam tour in 2012.

A crew travelled to the Yukon in late August filmgitwo,
five-minute stories, including one on Dawson ance an
Yukon’s wilderness. As | mentioned earlier, visitat from
Japan is also growing, and the Yukon governmerg gezpo-
tential for significant growth in this market. Siarito the Aus-
tralian market, Japanese tourists are accustomedbrtg-
distance travel and Yukon’s abundant service tovidwecouver
gateway makes Yukon an attractive destination &padese
visitors. The Yukon is also very well-positionedtédke advan-
tage of the growing market of aurora tourism fraapah. With
significant tourist accommodation capacity in thenter
months, Yukon tourism operators are also well-parsétd to
competitively meet this growing area of visitatiofor the
Japanese market, the department supported Alpimss tcoop-
erative advertising, USAN co-op advertising, Japzenada
Travel Association co-op advertising and the Japavel Bu-
reau grand tour. The department also supported sunamd
winter cooperative advertising campaigns and a#dnthe
Showcase Canada marketplace in November of 20b%jdpr
ing funding for Ruby Range Adventure and Arctic BarAd-
venture to attend this showcase.

In November 2012, the department coordinated & salk
training seminar for Vancouver-based receptive tumperators
targeting the Japanese market.

Just a couple of months prior, in September of yasir,
the department hosted Japan Canada Travel Associtati a
fam tour of the Yukon. Yukon purchased an ad inGla@ada
Japan Journaland reprinted a variety of Yukon’s promotional

The German-speaking Europe market is significamt fomaterials into Japanese, including the City of \&fmirse map

Yukon. Germany, in particular, boasts a strong grulving
economy that is the engine for Europe. As | memtibaarlier,
our relationship with the Fulda Yukon challenge afukon
Bay at the Hannover Zoo presents additional oppdiés for
exposure within this market, and it provides ushvékcellent

and flyers highlighting aurora viewing.

In addition, Yukon is in the second of a three-ygagram
with Travel Vision-Air Canada cooperative adverigsi As part
of this initiative, a crew travelled to the Yukom late August,
as | mentioned, filming a three-part miniseries Sapanese
broadcast television, which aired in February.
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It is clear to me that Yukon and the solid Yukomr is
well-aligned in our primary and secondary oversemskets.
As Minister of Tourism and Culture, | look forwatd another
successful tourism season. | would again like ttersck my
thanks to the Member for Pelly-Nisutlin for bringithis mo-
tion forward, and | look forward to the support af of the
members in this Legislative Assembly.

Ms. White:
about an up-and-coming tourist market, and thah@ntain
biking. | started mountain biking when | was in marly 20s
and mountain biking was just starting its upwardnbl in
popularity. My first season, | was working at thédColate
Claim as a baker. | earned bruises, scrapes aattkes every
day and it was the most exciting time. | starteking on a
Kona Nunu, which is kind of an entry-level hardthitycle.
My friends would take me to the top of Grey Mountand
say, “Okay, let's go.” My introduction to mountalriking was
fast and furious and | fell in love. | self-identiAs a mountain-
biker.

In the City of Whitehorse we have two bike shogycle
Sport and Cadence Cycle. They are both phenomexcal |
businesses. People can rent a commuter purpledpiéiebike
for the summer, and that’s great for people whovésiing for
a short amount of time or a long amount of time.

It's super affordable. | think it is $125 for thersmer and
you get all but $50 back at the end of the seadwenwou re-
turn the bike. We have three companies that offeumtain
biking adventures: Up North Adventure, which carfdaend at

www.upnorthadventures.conCabin Fever Adventures, which

can be found atvww.cabinfeveradventures.corand last, but
certainly not least, Boréale Mountain Biking, whican be
found atwww.borealebiking.ca

We’'re graced in the Yukon with a phenomenal amaiint
trails. The trail network is incredible. The traietwork on
Montana Mountain was identified for its biking vellong ago
by Wayne Roberts, the authorkifeweed Hikes and Bikebkle
spent a long time scrambling around on Montana racdg-
nized that there were old established trails fromdilver mine
that would be great for mountain biking. He focuseda now
world-renowned trail that is referred to now as ‘itain
Hero”. This is a trail that gives you a view likeyve never
seen. You're at the very top of a mountain aftkina of gruel-
ing two- to three-hour pedal up to get to the topl shen it
comes all the way down the mountain and it has viéile
you've never seen. This trail was designated a%epit ride”
by the International Mountain Bicycling Associatitast year
and that’s incredible. There are not many trailCamada that
have been given the “epic ride” title, so that'sesame.

about views that are incredible. You cross overlsbridges
on mountain streams — the best water you've ever fiae
mountain biking there is incredible. | think thealtg interest-
ing point now is that other people are startingettognize that
as well.
I'm going to talk a little bit about Boréale MouimaBik-

ing, because it's an amazing home-grown Yukon camypa
Boréale is the dream child of two local entrepresgivlarsha

I am really excited, actually, to be talking Cameron and Sylvain Turcotte. They had their fesason on

the bluffs of the Long Lake Road in the summer 00 As
much as Boréale is mentioned in international maiariking
publications, you might think that they're luckyutbthey got
where they are with hard work.

They have memberships in organizations like the ekdv
ture Travel Trade Association, and through thatanization,
they actively pursue any and all journalistic ledlst they're
provided. The reason why this is really importambecause |
believe Boréale Mountain Biking has brought the ldido the
Yukon, as far as mountain biking is concerned, whth help of
Tourism Yukon.

So Boréalegoes out and finds the media connection and,
with their partnership with Tourism Yukon, they aable to
bring journalists up on flights. In the last fivears, the Yukon
has been highlighted in publications in the Unitddgdom,
Germany, the United States and Canadian magadirikisk
the important part about that is that if we doréivé an article
in every magazine, we have a photo or a selectigrhotos in
every magazine. So even if it doesn’t have thetitligs, there
are pictures of Yukon single-track.

I think this is very important. | just want to shdww big
mountain biking could be for the territory. Thesfitime we
were mentioned was in 2007 Mountain Biking UK and the
title of the article was “Yukon Adventure”. We habeen in
Outer Edge Magazinethe ultimate adventure magazine, and
the title of that article was “The 24-Hour Partyopk”. That
was in August 2009. We have beerMVi@lo Vert I'Alaska et le
Yukon Canadien in October 2009; we have been featured in
North Shore Mountain Bikinggr www.nsmb.com The first
article was called “Riding Yukon Style”, which weaeticles in
February, March and April of 2010. We have beenufiea in
the Globe and Mailwith the title of the article being “Biking in
the Land of the Midnight Sun” in May 201%ukon, North of
Ordinary, “Blazing Their Own Trail” in summer 2010.

We've been featured on the Ride Guide. The Ridel&is
a video clip. We had the Ride Guide Whitehorse coméere
and it aired in August 2010. ldutsidemagazine —Outsideis
actually one of the relationships that Boréale akle to forge
with the help of the Adventure Travel Trade Assticia So
they first made the connections withutsidemagazine through

The Carcross-Tagish First Nation got behind mountai that organization. The first time we were featunedDutside

biking and they've developed Montana Mountain iatevorld-
class mountain biking destination. You can check their
website atwww.montanamountain.cdNot including Mountain
Hero, they have 35 kilometres of hand-built andaresi single
track, and the trails up there are beautiful. Thegorporate
natural obstacles — so we're talking about roclgesl that
have wooden bridges that come up on to them. Walking

the article was called, “Mountain Biking Gets witie Flow”,
and that was in February 2011. We've been featiwr&kplore
and the article was “Go here: Mountain biking in i¥¥horse”
in March 2012.

Last, but certainly not least — oh, not quite getrry. Ca-
nadian Cycling Magazindad “Wild Whitehorse — Mountain
Bike Trails” in April 2012. Then agaimBike Magazin€North-
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ern Rises” in fall 2012; and most recently, on Mat2, 2013,
we were listed as “Best Biking Destination: Whitet® Yukon
Territory” by Outsidemagazine. That's a pretty exciting thing.
So I've had the opportunity to meet a lot of theseple, but
this is the quote from the magazine: “Call it thikeBRush:
after ten years of connecting a mashup of minimgnal and
recreational paths, the neighbouring cities of \hmtrse and
Carcross have created a single track network @l Kancou-
ver's North Shore.”

That might not move you like it moves me, but Vamco
ver's North Shore is world-renowned. It's the bjpldice of a
lot of what mountain biking is today with technidails and
obstacles. The fact that our single track is beiampared to
Vancouver’s North Shore is a big deal.

So it's no surprise, Mr. Speaker, the City of Whiese
has 300 kilometres of mapped single-track withia ¢ity lim-
its. It has 400 kilometres of double-track and @dds. This is
all easy to access within city limits. We have icdmnails along
the Yukon River. Trails that are featured in almalstof those
magazines — often it’s the Yukon River trail. Wevlarails
all over Grey Mountain, Haeckel Hill and Mount Mtjre —
the mountain itself and the Mount Mcintyre RecreatCentre.
The City of Whitehorse has put a lot of money inerg years
into trail building and trail maintenance. We hawdrail net-
work that | would say is — so would the magazinevne-
world-renowned. We have a bike park with jump linésops
and a pump track at the Mcintyre rec centre. It&tty fun. It's
pretty fun up there.

I have had the good fortune to be able to go intorauni-
ties like Ross River, Carcross, and even placekinwkVhite-
horse to do kids bike camps — helping kids imprakeir
mountain biking and getting them excited aboutngdbikes.

The mountain biking community in the north is vibira
We have organizations like VeloNorth that encousagead
riding — so the road bikes that you see on thevaggh— and
the Contagious Mountain Bike Club, whose sole goab get
people involved in mountain biking. It's contagiobscause
it's fun, so it's the Contagious Mountain Bike Clubhe sole
purpose of both those organizations is to encoupagpple to
get out on their bicycles.

We have a couple of special races in the Yukonyeshost
the only 24-hour bike race in the world that does$ allow
headlamps, and that’'s the 24 Hours of Light. Thesoe why
that’s a big deal is that 24-hour bike races dooutls happen
at night and it's dark, so you need headlamps. &tioitse’s 24
Hours of Light race is so phenomenal because yeuiding
under the midnight sun. I'm not going to lie — itist bright,
but you can see the trail the entire time. Thersasiething
pretty special about a 4:00 a.m. lap when you tiflrsse, and
people have started to come from far and wide. \bfétdhave
the big prizes that these races typically have Wmisure have
a lot of fun. So the 24 Hours of Light is a must-s¥ some-
thing to participate in if you like bicycles.

We also have the Kluane Chilkat International Biteday,
also known as the “Haines to Haines”. That stamtddaines
Junction and ends in Haines, Alaska. It is 238l8nkétres
long, and it's an eight-part bike relay for thogeus who prefer

to break it up, and the people who are particuladyd core
sometimes ride as solos. That race has been gainfproa
number of years and it's well-attended and seltseoary year.

Although we’'ve been awarde@utside magazine’s best
biking destination, those of us who ride here hiavewn that
forever. We know that we have phenomenal oppoiasitere.
In the last five years, we've been featured in lyeavery bik-
ing publication, if only in photos.

I think the one thing I'd like to see is how thev@omment
of Yukon can support the City of Whitehorse andrtbagoing
trail construction and trail maintenance and hoeythmight be
able to support the Carcross-Tagish First Natioth@ir ongo-
ing work on Montana Mountain. Maybe this is a neaywve
could start advertising, because we have what peang look-
ing for. We have the views, we have the trails —haee the
technical trails, the easy-to-ride trails — and ceetainly have
the biking community.

I look forward to having this incorporated in theomo-
tions that we're talking about, knowing that, in myind,
mountain biking is the tourist wave of the future.

Hon. Mr. Istchenko: It brings me great pleasure to
stand up today and speak to Motion No. 380 put éodvby the
Member for Pelly-Nisutlin. I'd like to thank him fdhat. Tour-
ism is quite the interest of mine, just as mountaking is for
the member opposite. | just would like to add to t@mments
that Paddlewheel Adventures in Haines Junction dlae
mountain bikes for rent.

The natural beauty of Kluane is within reach ofiteis.
Kluane National Park is a vast natural reservehenbiorder of
the Yukon and British Columbia that would take fatime to
explore, but if you only have a few days — it's &IESCO
world heritage site — it's easily accessible tousdsvisitors
travelling along the Alaska Highway. I'll speakitilé bit to its
accessibility after.

Within Kluane’s boundaries is Canada’s tallest ntaim
I've spoken about this mountain before as | amNhe\ for
Mount Logan, which is part of the St. Elias Mountai The
park is actually part of a larger collection of azgnt parks in
Alaska and British Columbia that protect 97,520 aqukilo-
metres of spectacular northern wilderness. Therqibeks are
Alaska’s Glacier Bay National Park and Wrangell-Btias
National Park and British Columbia’s Tatshenshitéek Park,
which | have spent some time in during Easter.

The jumping-off point for many of the visitors thet
Kluane region is my hometown of Haines Junctiont Ko
from Haines Junction is Kluane Lake, Yukon’s latgesdy of
water, where visitors can quickly get a taste @hiatural treas-
ure, but let’'s not forget the many other lakeshie Kluane re-
gion rich with history and tourism opportunities.

For an even better view, you can go by air. Foaae-
inspiring view of the park’s towering mountains amassive
glaciers, you can pack in more scenery in an hduityog
over the park that you could in a month of hikittg certainly
the easiest way to get to Mount Logan. The glaceesa par-
ticularly impressive sight from the air as theyvalpcave their
way through mountain valleys. One of the highlighgsthe
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Lowell Glacier, which I've been to, as it desceimt® Lowell
Lake, where you are sure to see giant chunks afabeng into
the freezing waters. I'm sure when the Prime Maristas here
last time, he got the opportunity to go there. dkspwith him
about that, and he thought it was pretty impressive

The glaciers are remnants of the last ice age, mgaki
Kluane and the adjacent parks one of the largastpotar ice-
fields in the world. The glaciers are constantlingerefreshed
by new water from the huge amount of snowfall ie ffark,
which is fed by most of the Pacific air.

This time of the year the Dall sheep are low onephe
Mountain, which is our most common large mammatha
park. You would likely only see them as a white dotess you
check them out this time of the year. The same doeshe
mountain goats. The odds are much higher that yithispot a
moose, grizzly bear or black bear, and you mostlyikvon't
have to travel very far to see one. If you drivengl the Alaska
Highway along the edge of the park long enough,rgosure
to spot a “bear jam,” as people pull their carsramd observe
the bears feeding by the side of the road.

If you do spot one, be sure to keep at a distancgur
car, approximately 30 metres away from it, whiclali®ut the
length of three buses, in order to not harass tivaas. Often,
spring is most desirable for this type of viewimag, is viewing
the swans that fly in to the open sloughs and svgarBpt re-
member, at this time of year, if you think you sebaby swan
in the spring, it's not; it's a duck.

| want to speak a little bit to the tourism oppuoities, as a
wilderness tourism guide for many years, and haviogked
with the tourism industry, with the Chamber of Coerne.
There is a vast number of opportunities for tourismthe
Kluane riding. | want to speak a little bit abotietKluane
game sanctuary and the Tatshenshini-Alsek ProvirRaak.
The Tatshenshini-Alsek Provincial Park is partloé thain of
parks | spoke to. Snowmobiling is allowed in thathkpin cer-
tain areas. The game sanctuary runs, when you leauges
Junction — that stretch of mountains — Mount Decaeld
Mount Archibald, the tallest one on the front alithe over
8,000 feet. That'’s also closed to hunting, aneé@sall the way
to Silver City, but you can access it.

There are many tourism opportunities in the Tatshigi-
Alsek park by snowmobilers in the game sanctuayy Al -
Vers, by hikers, bikers, joggers, walkers and talketalked to
a resident who had been hiking up there for mararsyeThe
Decoeli area is where the community goes with tkieis to go
tobogganing. They take the snowmobiles and go epethin
his many years of hiking, he was famous for tellihng people
he was hiking with, “I'm guiding you guys today. S¢hat
about bears? | run faster than you do — not a probl

But he said it's garbage — seeing the destructia we
hear from the members opposite about snowmobilésAdiVs
from some of the other residents of the Yukon. fifsstine
wilderness, and there is a lot of access in tHetes idone right
— a balanced approach. This brings me to the mditite Peel
watershed. We're talking about “this House urges @overn-
ment of Yukon to continue to enhance marketing okdh as a
quality travel destination...”

The Member for Takhini-Kopper King talked about meu
tain biking. Mountain biking is incredibly populdt.was very
popular in the southern parks. It's not very weleom Kluane
right now. Hikers don't like the bikers. But it's1te to look at
maybe some of our national park — I'm a firm bedievwhat
there’s no reason that the 90 percent of the tisuis the peo-
ple we're getting over here, who are going out veitguide or
renting an RV or renting a camper and trailer agihg to get
out there — the Minister of Tourism and Culture amgd this
conversation this morning.

There is no reason they can't see the Kaskawulslgi€l
— and that’s 90 percent of travellers. We have ¢ochreful
where we put parks and what we do with parks becawsst-
ing trails, i.e. up in Tombstone — if you ask somwdyp 20
years ago about Tombstone, they would have thotngtitthat
was a good movie. It was a good movie, Mr. Spedkevas a
western. There was, | believe, one or maybe tweemisome-
where in there and the odd guy on an ATV or a dznt or
whatever. Now it has been changed, and now theomlisa
certain type of access, which takes away from otbarism
opportunities.

| was looking through the greater Kluane — whakiatt
called? — tourism and economic development plam tttney
did in 2000. | was looking through Kluane Natiofadrk and
Reserve. A question of access — this was somethiaigwas
reported in 1988. The Member for Kluane, Bill Brégrs—
I've spoken to this thing before. This is a thiakcdment that
was put into the House to talk about a questiomcaess —
having a balanced approach and open thought to\kevwgo
about utilizing Yukon’s wilderness.

| want to speak a little bit about some of the nedirig that
Tourism does. I've had the opportunity to work withurism;
I've been on numerous fishing shows. | was lookanghe ar-
eas, the primary markets of some of these areasne-I'ik
speak a little bit to each area. | was in the itgusahere the
Condor flight would land and we’d pick our clientp. Not
many people knew where we were going or what weewler
ing, but they were with a guide the whole time tkayre there.
When we went down the river — | won'’t say whicheiivbe-
cause | don't want it to be closed for me to go dow there
was a cabin there with a frying pan hanging offitie customer
would say, “Can we stop there? | want to get aup&tOh, can
| take this?” No, this is somebody’s traditionalritery. They
were guided by a true Yukoner who had been herawdrile,
who knew how tall the mountains were, but some hafimt
didn’'t. Some of them came and wanted to hike inaiki
which was great.

Thirty people worked at the establishment | worked
they provided economic development in the communmiiyw
it's the biggest driver in the community.

| had the opportunity to work with Tourism and shao
few shows. This winter when | was flying out, thegre show-
ing some winter tourism stuff and there was sonwvsmobile
stuff | had done with Tourism Yukon for the OlymgicThere
was some film they were playing. | also noticed softy-
fishing.
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| had the opportunity to defend our great countryan-
ada in a fishing competition with Robson, who wafamous
actor on the Discovery Channel. He came to Canadashot
two shows in B.C. and three in the Yukon. He had e
fishing competition. It was two for two and for thest one |
had the opportunity to fly fish with him at Kathleé.ake. It
cost us $1,200 for the permit so they could filmhe national
park. We could have filmed somewhere else for fre¢he
Yukon, but they really wanted the background aregbenery
with the goats and sheep in the background andotistine
blue and green water.

| am just happy to say that | defended Canadaugitaa
35-pound lake trout on my fly rod with about sixnuies left in
the competition, which was the bigger fish. If yever get the
chance to see that show, he gives kudos to thedaaarad the
fact that he had to sleep overnight in a tent Wighr spray. He
was quite cautious of the bears.

| believe we need to promote tourism in Yukon, et
have to promote tourism and have a balanced approait. |
don’t think legislating and regulating everything death —
which | keep hearing from across the way — wheth ledisla-
tion come forward or regulation come forward? Wlon'd we
trust the keepers of the land — the people who iliveural
Yukon, the people who are out there, the local camgs in
Whitehorse that have guides who are out there.

They do a fine job showing off the Yukon. TourisraR6n
does a wonderful job; their employees are incrediblhave
had the opportunity to work with them on many o¢mas.
Another thing | just wanted to speak to beforenidh is that
the demographics of the average tourist are chgndirsat
down as a member of the Kluane Park managemend lyears
ago and had a community meeting where we talkedtabore
access to the national park and what we would tikeee. |
remember that when mountain biking came up, it Vilkes
“Not on our hiking trails.” That was, “Whoa,” riglaway. Well
things are changing. The baby-boomers on the faxe-alver-
night trips who are going down to Cost Rica or frashen-
shini, Alsek or to Dry Bay on the 10-day trip aeeangetting to
the social security level and the younger peopéel@oking to
do that sort of stuff, not for five days, and ay ajiven time
there’'s a quick tweet and a post on Facebook. Bgghare
changing and we have to adapt with the times.

We have to look at some of the other jurisdictidike the
United States and Canada and Germany. Tourism Ydkes
a wonderful job of seeing into the future — our &simarkets;
we see more and more tourists coming from Asikéwtinter-
time. | notice that now that | am in Whitehorsetiel bit more
often. | think it's very, very important that we tnforget that
we have to adapt with the times that are chandivgryone
has to have the opportunity to go out there.

tion centre. There has to be an opportunity forGdhadians
from all walks of life and all travellers of whatavage to be
able to have access to what we so gallantly poshenvebsite
when we look at Kluane National Park and the pieguor the
website for Up North Adventures or the Kanoe Peapleny
old website. There has to be an opportunity far\&ké have to
look at it with a balanced approach and make suae we all
have the opportunity to create a little businessuincommuni-
ties.

I would just like to speak a little bit about thesinesses in
our communities. Ron Chambers is a wonderful Hiation
friend of mine who runs a boat tour on Kathleen d.aklis-
tened to the Member for Takhini-Kopper King plugrebusi-
nesses, so | guess we can do that and I'm goidg tbat here.
I would just like to say that that is just an eleg#ip to see
bears and goats. If you ever get the opportuniyishat Kath-
leen Lake just about every day of the week.

There are a few other businesses: Paddle/Wheel Pdve
tures does some great canoe and kayak stuff and eaftig.
Bob Daffe of Tatshenshini Expediting does a wondejdb.
The Tatshenshini is an incredible river to go dolt/s.a Class
6 in the spring and when the water is high. Itéfirdtely worth
it. I've fallen into that river and crawled backanthe raft nu-
merous times. There are local fishing companies Baiton
Trail Lodge provides a great service to some of fimeign
tourists we have been talking about. There is & bo&luane
Lake, and you can go out with Sam, my friend. Hesda great
job of catching the big lakers out there.

In closing, | am encouraged to see that this isatenue
that we're looking at with this Yukon government that we
are looking to other jurisdictions and other maskatd getting
a campaign out there. I'm happy when | see our iSauminis-
ter and some of our tourism reps get over to Geyraad some
of the other countries because, you know, whentyavel —
and I've travelled around the world quite a bit -echuse when
people see either the Canadian flag or the Yukag, they ask
you about it. Yukoners who travel are the ambassafio our
territory and for Canada, and it's important that get out and
enhance the marketing for the Yukon.

In closing, I'd just like to thank the Member foelB-
Nisutlin for bringing this motion forward.

Mr. Silver: I'd like to start by thanking the Member
for Pelly-Nisutlin for bringing this motion forwartbday, and |
will say for the record that | will be in support this motion. |
do have a few concerns to address about how thideviac-
complished and where the money is coming from.

Our tourism industry could thrive with more goveremh
involvement — absolutely. But the marketing budigestatic.
In 2011-12, the budget was $6 million. This yeaisiforecast

A good example is when you pull into town in Hainesto be only $5.7 million. The real value put inte tmarket itself

Junction, we get a chance to go to the culturatreeParks
Canada is just about to display some of their nes¥ g there.
The Yukon government already has their stuff imregh€ham-
pagne and Aishihik is setting up. That is a greggtastunity for
the tourists and travelling public to come and dm#,we are
not in Kluane National Park when we are in thetoisrecep-

is probably closer to $1.5 million. Given the ligtt funding we
do have, it would be my preference to concentrateedforts
on existing markets. There’s a risk of stretchinig dollars too
thin and making no impact at all in some of thesekats the
Member for Pelly-Nisutlin has mentioned in his rooti
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There are other monies out there. This year, theerge
ment received $590,000 from CanNor for overseaelmdesti-
nation awareness funding — overseas travel maxkelinvas
a smart move by the Department of Tourism and Cailto get
this federal money. This allows Tourism and Culttoespend
its own money on staffing and other projects. Navhig per-
centage of the actual in-market spending comes foamada,
and 2014 is the final year of this agreement widmigor.

So what is the plan moving forward? Where will wet g
the money to market overseas when this funding outi®

Will there be cuts, or will it come out of the Diesition:
Yukon domestic market? Or will the government findney to
replace it? These are all very valid questions, latobk for-
ward to hearing some responses from the opposiee i the
House.

This is an issue, as this department has domgsticding
on the doorstep that | hope they have plans favedk I'll put
a few of them on record here, specific to my cansticy —
but clearly, there would be others.

The slot machines at Gertie's, for example — they'r

worth millions in revenue dollars for this goverrmheand
they're in need of an overhaul. Hundreds of thodsaof dol-
lars will be needed to retrofit these machineslti@mathem to
accept the new polymer Canadian bill. Does the gowent
have money set aside to help KVA with this extrgnmkssing
issue? Look into your wallet, Mr. Speaker. Seeisgwe're
talking about Gertie’s, | would make a bet that -ellwfor one,
you have more money in your pocket than | do. Butould
also make a bet that all of those bills — all th&88s, all those
50s and all those 20s in your wallet — are polyiids. So,
even with your best intentions coming to the tovirDawson
City, you’re not going to be able to donate to cause. So it's
definitely something to be looking at. Even if yaanted to,
you wouldn’t be able to give us those dollars.

There is also a new program on the History Chaoakd

It's very well-known that Parks Canada is not ablgro-
vide the same level of service it used to, andithismfortunate.
Our tourism industry has leaned on their able siersl for
years; however, over the past 10 years we have Beaeks
Canada slowly pulling out of the Yukon. This yeatigts are
only the latest round. A few years ago, the Beae&ifacility
was shut down. | hope to see a plan from this gowent mov-
ing forward to keep these resources alive so deyesutt offi-
cials can have something more to talk about andestvhien
they are promoting the Yukon in our internationarkets.

It must be stated that the marketing budget remaimgst
unchanged from when the Yukon Party government tib&e
over a decade ago. This has not been without coeseq.
Border crossing numbers in 2012 are lower than these in
2005. Recognizing the importance of this industrg, must do
more to promote and protect the natural beauty taatbric
resources of our territory, which help bring in 0¥$200 mil-
lion a year.

In closing, once again I'd just like to say thatupport this
motion and thank the member opposite for bringirfigrivard.

Hon. Ms. Taylor: I would like to thank my colleague,
the Member for Pelly-Nisutlin, for bringing this partant mo-
tion forward, which speaks to the importance ofrikia as a
major economic mainstay in the territory. It spetdkshe im-
portance of marketing and the role it has playedl @ntinues
to play over the years.

| served as Minister of Tourism and Culture for eavf
years leading up to the last election. | can shgd the oppor-
tunity to learn a few things about tourism andwdt Just to be
very succinct: | grew to garner a better appreaimtior the
industry and all it provides, the intrinsic benefénd value to
our quality of life and to the economy as we knovoday.

| learned that tourism is ever-evolving and hasnbsiace
9/11. | don’t have to remind you, Mr. Speaker, whappened

Yukon Gold | am very biased, but | will say that this is my on that very day. Ever since then, there has beehaa of

favourite new TV show. | have friends in Puerto dRizho
watch Ken and Guillaume and Hero and Karl andhedl gang
every week. | was just wondering what the departntes
done to advertise with this show. | imagine thayibg com-
mercial time would be very expensive, but the Yukuoivate
sector has found a way around this. | know thatMarth has a
banner that runs directly after the commercialsedly on the
show itself. It says, “Win a trip to Dawson CityirANorth”.
It's brilliant, absolutely brilliant. What a greahtapped market
we have here. A conversation with the producertherdirec-
tors of this show would go very far to advance adgertise
Destination: Yukon on an international market.

Not to mention, there is Discovery Channel's neassa

of Gold Rush— if they get their permits in place, that is.

Again, an excellent opportunity to open a dialoguith this
production crew, to showcase Destination: Yukonesknhare
just a few examples from within the domestic market

I will be supporting this motion; however, | am & per-
plexed as to where the money will be coming frond &hope
the secondary market spending will not be to theirdent of
our responsibilities domestically.

events throughout the globe. It has made a sigmificmpact,
not just to the Canadian tourism market, but celyat has had
significant changes on the whole globe.

| have learned how competitive tourism is globailys in
fact very fierce. | had the opportunity to see thrisa number of
occasions when | had the opportunity to travelli, Ithe larg-
est travel trade show in Berlin, Germany. It reahened my
eyes to just how important the market is and whas ithat
Canada is up against.

| also learned — in order to sustain tourism, idesrto
continue to deliver the very valuable programs aerdvices
provided by Tourism and Culture, and in order tantan its
competitiveness in the overall market — the impueta of
strategic partnerships; partnerships with the peisctor, with
other governments with other countries, with Fistion gov-
ernments, communities and with industry itself.

Really, that’s what this motion speaks to; it tadkmut re-
search based, industry-led, market-driven — thoseal very
important because it wasn't long ago that we didgrctually
have as strong a partnership with the tourism ittguss we do
today. | can say that through the Tourism Industsgociation
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of the Yukon and their very important efforts, havdrk and
diligence every day on behalf of industry — thetpearship
that the Yukon government has been able to work,WitA
Yukon, is through the creation of the Senior MangtCom-
mittee. The Senior Marketing Committee is primatigsed
with industry-led individuals, individuals who haegpertise in
marketing skills and who are in the industry. THex and
breathe it and they have come to know over thesyedrat
works and what isn’'t working and it provides gowesnt that
sense and that industry-led approach to deliveoogsm mar-
keting.

It is because of this direction and strength ofustidy,
working in collaboration with the Yukon governmetitat we
have been able to be resilient. Because of aletlcbanges, it
has really enabled the Yukon to become a veryieasibnd
strong force when it comes to administering tourism

| can’t say enough about the important role thatCSivas
in providing that strategic advice on an ongoingiban terms
of providing advice for the programs it deliversyhit delivers
and where it delivers, which also leads to the hipraent of
the three-year strategic plan. This was developecblilabora-
tion with industry. Each and every year there i®w@ism im-
plementation plan, which is almost like a repontdcan how
we’re doing. It is really having that strong indystens on
those public investments and many private investsnen it's
a true partnership.

It has enabled the Yukon to become strong andessiio
change. Tourism is all about change. As changesradncthe
global market, so too does industry. Ever sincanl iemember,
there have been many changes in how we deliveramgand
where we dedicate those resources and determinethdae-
turn on investment is for every dollar toward evergrketing
program. It is paying off.

| have to say that when you look at the rest ofciientry,
Yukon has done relatively well. 1 truly believagibecause of
the net results. Yes, there have been challengelsthere are
challenges all across the good country and throutghioe
world. Again, it is strategic advice by industryathhas really
made it resilient.

The tourism implementation plan, again, is like tee-
print or road map for the way forward for the yedread. It
does provide a breakdown of all the key marketshe-domes-
tic market, the overseas market — and it even deten into
meetings, conventions, incentive travel, sport issar— and
the list goes on. It's a great document and it igpide and
keeps focus on industry and the Yukon governmenatoy on.
Of course, it is reviewed, like any good plan.sltréviewed on
a regular basis to ensure that we are on trackhaowhen
things do happen and evolve in the global marketave able
to respond readily, efficiently and effectivelyhias worked.

| just wanted to mention that, because | think &'seally
important key attribute to the success of Yukontduistry.

| am also very proud of the many investments tteateh
been made by the Yukon government over the lastbeurof
years, many of which the Member for Pelly-Nisuthas al-
ready alluded to, as have other ministers on this sf the
Legislative Assembly. Again, it's important thatsitnot just

about dollars into marketing programs; it is ddalarto visitor
services and product development. Those are alf key.

They are investments in sports tourism, the coneerstand the
conferences that we continue to host. We have quiiteeup to
be proud of in terms of the number of events that have
hosted over the years.

It is events such as even the 2010 Olympics tlak pdace
in Vancouver, where we were able to leverage tinatstment
being made in Vancouver, just a stone’s throw afvam the
Yukon, and we were able to really capitalize onitguit in our
backyard and by really maintaining those strat@gitnerships
with the travel trade. We brought up members ofntieelia and
had familiarization tours and partnered up withustlly. That
in itself helped leverage the marketing reach of dnllars, as
compared to taking out an ad. Of course that onbsgso far,
as | am sure you would know.

We have taken advantage of other events, such rad@a
Winter Games and Arctic Winter Games, and we haaina
leveraged that by working with the Canadian Touri@om-
mission and leveraged funding through CanNor ireo#trate-
gic investments made through the Government of @ant
has helped facilitate campaigns such as Look UghNdrhat
was the first time that the Yukon had partneredhwtbe
N.W.T. and Nunavut for the pan-northern marketiagnpaign,
something that carries on. Again, it really has tat north on
the map and it has really exposed us as a vergcttte and
unique place to travel, to live and to raise a fami

We also used events such as Hockey Day in Canala.
sure all of us will remember Hockey Day in Canadd what a
huge event that was and how we were able to leeeBiy
second clips throughout that whole day for our Desion:
Yukon campaign. That also helped leverage and dxthat
marketing reach even more than had we taken oatan print
or radio or other.

I do commend the creativity of the Department ofifism
and Culture, and | commend the expertise lent drzdesl by
industry, which has made us the very strong teyritee know
today. Likewise, all the partnerships we’'ve beele &b garner
with Wilderness Tourism Association of the Yukohe tSour-
dough Rendezvous, Yukon Quest — these are all prefiesti-
vals we have used to not only support their ongoipgrations,
but extend that reach — again, by making greatafiseedia
and familiarization tours. All of this has contried to a very
strengthened tourism industry.

Our partnerships with arts and culture — over tkargy,
there were a lot of examples of other provinces libeked to
the Yukon as kind of a template for how you couldrkvat
strengthening the ties between tourism and cultuig.so very
true. When we look at the cultural programming, #mel im-
portance of our historic sites, museums and cultgatres and
how we are able to incorporate that in our markgtools and
how we use that to really extend our reach, as,wslla desti-
nation of choice. It is investments such as thbse we con-
tinue to invest in.

Air access is another important one. | know theier of
Tourism and Culture spoke at great length about &lsi well.
One only has to take a look at the recent stadistit the last
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five or six years, people planing and deplaninghat White-
horse International Airport continue to blow theorls. We're
receiving increased travel, and hence the invedsriarexten-
sion of the airport and also investments in thd pasirports,
such as Old Crow and runway improvements in Daweath
Old Crow — again, to facilitate jet access andatht

Those are all very important to facilitate and emtinue to
maintain that momentum that we have had over thtedacade
and some, by having international visitors comiirgatly over
to the Yukon. We are very fortunate to have thaeas, and it
has really led to huge investments. The marketirag Condor
Airlines provides would be very difficult for us &ven try and
match a portion of their annual marketing budget, by part-
nering with them and the State of Alaska, we ate abextend
that reach even some more — likewise, other conegalilke
Holland America. You know, Holland America — if ydook
at their product catalogue every year, their distibn channel
is a million-plus to their prospective travellefgain, by part-
nering with the State of Alaska and Yukon tourisng are
again able to extend our reach.

| guess what I'm trying to say is that we have dosgy
well with the dollars allotted and we have workedenhhance
dollars. The tourism cooperative marketing fund rd &ll say
this about the MLA for Klondike. There is refererioethe real-
ity shows ofGold RushandYukon Goldand | can say that it
comes with mixed reactions. | happen to have alfamémber
who is in the placer mining industry, and he hagediviews
of those shows because they may not showcase dhstig in
the best light, but at the same time wherevenieirand people
hear I'm from the Yukon, they go, “Have you seeattbhow?
Have you seelfukon Gol@ Have you see@Gold RusR” Actu-
ally, yes, | have. “What do you think? Do you kntivase peo-
ple?” How fascinating this is. We utilize televisishows like
that to extend the reach of the name “Yukon” tha are
blessed to have and we are proud to call ourséukeners.

It is important to continue to invest in marketipigpgrams,
and it is very important to continue to invest isitor informa-
tion centres or individuals and continue to invesinfrastruc-
ture. That is so critical to the continued develepmand
growth of the tourism industry.

| just wanted to say thank you again to my colleaffom
Pelly-Nisutlin for bringing forward this importamotion. |
certainly look forward to receiving the supportadf members
and, of course, receiving the support of all of thembers op-
posite for the budget as well, which speaks tartipmortance of
tourism.

Ms. Stick: I will keep my comments brief. | would
like to thank the Member for Pelly-Nisutlin for hging this
motion forward. Tourism is certainly an ongoing ecmic
driver for the Yukon. | would just like to refer the comments
from the member across the way on Yhdkon Goldshow. | too
have seen it and have heard people comment omitvery
clear when people ask about it that yéskon Goldis about
the Yukon and not the other prograviukon Menwhich is not
about the Yukon at all. It's an Alaskan show. | ‘it want
people to —

Some Hon. Member:
Ms. Stick:
thank that member.

I'd like to take a bit of a different approach autism and
I'd like to speak to this motion as a small busges/ner and
critic for small businesses in Whitehorse also. ¥dllinot find
many small businesses in our downtown core, incoammuni-
ties, or along the highway that aren’t impactedtdnyrism —
even a small used bookstore. We welcome tourista iround
the world, coming into our businesses, looking ferin my
case — Robert Service poetry, looking for booksoon his-
tory, or just looking for a book to read in theotél room, their
motor home, beside their campfire or in their canoe

| find it's the small business people who often énawore
opportunity and time to chat and meet our toustd to share
our knowledge of the Yukon. They are constanthynbeasked
questions. | find that in a small business, wetgdind out who
they are and what they're interested in, and wetgesteer
them to other businesses or events — whether thatéstau-
rant, Arts in the Park, a bed and breakfast or etber book-
stores. We end up giving them directions; we handpam-
phlets; we make phone calls on their behalf. Wemrsnend
mechanics. We recommend the best beer.

I always remember in my first location how many esnl
had to tell people that Canadian Tire isn't jus¢gi They had
no idea.

Yukon small businesses promote Yukon authors, poets
photographers, artists and craftspeople. We promaté’ukon
musicians by displaying and selling CDs. Sometimveseven
sell used books. Enhanced marketing of the Yukoa agality
travel destination is important. It is importantth@ small busi-
nesses. We provide many of the services that wé& dunk
about. It's the drugstore where someone goes tahgét pre-
scription renewed or look for a medication thatyttie run out
of. It's the grocery stores that fill the motorhantteis books or
whatever. Small businesses do a lot for tourismeyThight
not be a tourist business, but they do provideiseito tourists.

Unfortunately for small businesses, | find persbn#hat
advertising is one of those big-budget items. Wecanstantly
torn: are we advertising to the locals or are weediking to
tourists? Often those are two very different walyadvertising.
The one might be magazines and promotional masenweth
the other we would just advertise in the local reaper where
a tourist might not see it. That becomes a conéerrsmall
businesses. How do we get our product out there@nvithere
are tough economic times or a tight budget, itfisrothe tour-
ist advertising that we tend to cut.

Our local Whitehorse Chamber of Commerce is supgeort
of small businesses with training and planter-bmgmms, et
cetera, but not much in the way of advertisingoluld suggest
that perhaps this government could start thinkingua this and
find ways of being more supportive to small busaessin help-
ing them out with their marketing. We are not gofade trav-
elling to Germany or to any other countries promgtour
businesses, because we are not tourist busindssesie do
depend on tourism. Not every business can be om RBakeet,
where they are highly visible. There are a lot mfden gems

(Inaudible)
Yes, enough details. Anyway, I'd like to
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off on the side streets of Whitehorse that tourisight not
find.

So | would just like to close by saying that | sagghis,
but | would welcome and support partnerships thatildl also
give small businesses more opportunities to matet busi-
nesses, as well as marketing tourism.

Mr. Tredger:
tion. | would like to thank the Member for Pellys\itlin for
bringing this forward. | would also like to acknaslge and
thank all of the people in the civil service whorkwin Tourism
and work to market the Yukon and to encourage gebpim
around the world to come to the Yukon and visitrita sense it
also is to build it, for it is in sharing what wave that some-
times we come to understand its real value. Yulorae
known for their ability and desire to share whatytthave with
people who come to their land to visit. It begathwour First
Nations, who shared their land and culture andeslith the
first explorers and with the first gold seekers wdamne to this
land. That tradition has continued. | want to cagjate the
Department of Tourism and Culture for what theyenawone
and how they have enhanced and built Yukon's image.

| am very fortunate to represent the riding of Mayo
Tatchun and I'm very proud to do that. | often #agt as | get
out of Whitehorse in my car and head up the highway
spirit lifts and it feels a lot better as you hdatb the area,
which I'm lucky to represent, be it Mayo, Carmackelly
Crossing or many places in between, or to soméehefland
around that. It's quite invigorating. There areusniber of sites
that 1 can recommend in my area and encourage @egipd
are listening — people who are here and people rghd this
— to visit these places because they are very enaqd very
special. Like people who have spoken in the Hoaskee, I'm
proud of my area. I'm proud of the Yukon and we imdeed
fortunate to be in the Yukon.

| think of Keno City and the work that they've dotiere
to build the museum and a washhouse so that thistsuvhen
they come, have a place to wash. | think of themigt up on
Keno Hill that looks out over the area. The Kenty@ilining
Museum is in Jackson Hall, Keno City’'s oldest comitu
centre, which was built in the 1920s. I'm excitetiem | go
there and | talk to people like Mike Mancini, Jimillgly and
Jordon and other people who have worked so handhake
Keno City an attractive and nice place to live.ohgratulate
them for it.

I'm always excited when | visit Mayo. I've oftenkian
time to go to Binet House and see the latest disgad what's
being advertised and the look that gives into Magd histori-
cal Mayo and the pride the citizens of Mayo havevehwhen
they display the stuff that has made Mayo what Miayimday.
They share the information and it's a way to enagartourists
to get to know a little bit more about Mayo andstsrounding
district.

| think | would be remiss if | didn’t talk about erof my
favourite weekends of the year, and that's the Milydnight
Marathon.

People from across the world come to run. We hpead
ple talking about the all-night bike relays and ebikaces.
Mayo’s Midnight Marathon is just a wonderful evevttere the
whole community comes together and celebrates alegsan
opportunity for people to be involved in a marathAncompa-
nying that is the art show and festival that ocaurghat week-
end — and the farmers market. That's where the Ipeop

| am pleased to rise to speak to this mo-Mayo bring their wares, their produce, and thingst they've

produced. There are musicians and it's just a wdndeele-
bration in the park. If you do get a chance, ifisvonderful
way to spend a weekend. It occurs on the weekemahdrthe
long weekend in June, and | would encourage everyorat-
tend that.

We move down the highway a little way and end up in
Pelly Crossing where the Big Jonathan House allihngspeo-
ple of Selkirk First Nation to display some of theulture and
some of their traditions. It's well worth a stopigBJonathan
House is modelled on a house that was built at Felikirk.

If you can see it at Fort Selkirk, | would highlgcom-
mend that. Fort Selkirk is really a jewel. Over@(people a
year stop there. It's accessible only by water yplane. The
majority of people, of course, would come by waiarYukon
River trips. | know Parks Day is a day many pedplk about
because it's an opportunity for many people toayate from
the Pelly River Ranch into Fort Selkirk to seelim most
fortunate in that | live very close and | get to there many
times throughout the summer. In fact, this wintewds out
there and it was just a unique experience. | higabopmmend
Big Jonathan House.

In Carmacks, the Tagé Cho Hudan Interpretive Cestre
open throughout the summer. It is an interpretigati@ that
showcases the past and present culture of the &tarthut-
chone — many fascinating exhibits. There’'s a malge-boat,
a dugout canoe, rare collections of stone and bmsis and it's
an opportunity for the people from Little Salmonr@acks
First Nation to share some of their values and somtheir
culture with everyone.

There are many sites and many things to see arthend
Yukon, but I think our most valuable resource is treople. |
alluded earlier to the people who share their placé their
culture and their ideas. The beauty of tourismhiat tit's an
interchange. Both parties benefit. | think of tinvdsen I've sat
around a campfire and heard two or three diffetenguages
being spoken and talked to people who came froninSja
experience the Ultra or from Alaska to participat¢he Quest,
people who have volunteered to take part in thiaé feal rich-
ness and the real beauty of tourism is the delitjlet|earning,
the diversity that we celebrate when we engage in i

I will warrant that word of mouth goes a long wayda
tourists, when they return home, talk of our spadéey talk
about the hills and the vistas and the rivers. Ttatly about
that great little used-book store in WhitehorseFaonirth Ave-
nue. They talk about the people they met at thel ®aish Inn.
They talk about the people at the tourist officd #re hospital-
ity and friendship. When | think about trips | halveen on, |
think of the places | went but | also think of {heople | met.
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One of the tourism opportunities that is expandiagg
expanding very quickly, is tourism that involvedtatal activi-
ties and First Nations. People from around the dvare com-
ing to Yukon to share and experience First Natioluces, to
hear about a way of life, to experience what thestRWation
people experience, the values they have, theirdwodws and
their visions.

It's critical that when we start to talk about tmn we talk
about the expanding cultural and First Nation wmrindustry
and the value added — the carving, the painting ntlusic, the
art — and it’'s very exciting to see — to visit Mago Pelly
Crossing and see the First Nation dancers in tlegjalia and
the pride with which they strut their stuff.

There are some things | think a government cannanst
do to support the tourism industry. We need invesiis in
infrastructure, and there are many Yukoners whondltimg to
do so, but they're hesitating because of a ladamd use plan-
ning. Some people will scoff at that, but those pteadon’t
understand business — because, as a businessomvested
some certainty.

| ask you: Would you build a motel in Whitehorseydu
had no certainty that next door there would noabéndustrial
development?

Some Hon. Member:

Mr. Tredger:
ter opposite says to check with the City of Whitedeo The
City of Whitehorse has zoning bylaws. So, when ichase
that property, | know with certainty. Contrast thdth a resort
owner who finds a piece of property in the wildexneoff the
main trail, and he’s looking to invest in some cabiDepend-
ing on the type of operation he wants to have,ay foe that he
also includes some boats or ATVs, or he invessoine hiking
trails. But there is no certainty — there is nadarse plan.

So once he gets it built, the next day that land ba
staked. As soon as that land is staked — this piéaeilder-
ness — structures without foundations intendeduf® of not
more than 12 months can be built either on or neddp to
250 person-days can be housed there per year —on® timan
10 people at a time, though — construction of linesexceed-
ing 1.5 metres in width; construction of corridorg exceeding
five metres in width; trenching not exceeding 1,20@ic me-
tres on a group of three or more claims.

(Inaudible)

on lakes if we can give them some certainty. Lasd plan-
ning, or lack thereof, takes that away.

Yukon is famous as a quality destination. Yukoa gual-
ity destination. It's our job as stewards of thadao keep it
that way.

Sometimes people laugh when you suggest that maybe

ATVs shouldn’t be used above the treeline or runugh sen-
sitive areas or restrict their use to trails. Somes$ people
laugh and say you're restricting their freedom wiyen say
maybe the people who built that lodge have priaincito the
people who are going to mine the area. The ansaens’t
easy, but if we're going to have a tourism indugtrst grows
and expands, we have to take advantage of ourgstienand
our strength is the Yukon as a quality destinat@uar strength
is in our people; our strength is in our culturel aur values;
our strength is in the wide open spaces and theanrel land-
scapes. That is what the people are willing to pgyremium
for.

| had the good fortune to see a couple of tourstmie
with Great River Journey, which unfortunately diak survive
bankruptcy. But they had people paying big monegame on
a regular basis to experience our rivers, our cedttand our
people. We have a gem. The Yukon people are theagehwe
can build on that and we can build a tourism ingusthat is

Perfect — | appreciate that. The minis-why I'm excited about this motion. That is why I'excited

about the work that the Department of Tourism has ipto
this. That is why I'm excited about the way we &reking to
create a place where people from around the waidaome
and have a quality experience, where they can wisét with
another, where my children can share their staniéis people
from Spain or Disseldorf or Toronto, where peoplemf
around the world are welcomed, encouraged and livitl.
Thank you very much.

Ms. Moorcroft: | rise to speak in favour of the Yukon
government marketing the Yukon as a unique andialpeavel
destination.

How could | not, when — as others have said in kipga
to this motion today — we have the privilege ofriy in such
a special place?

The beauty and grandeur of Yukon’'s wild places niis
jestic mountain ranges, vast watersheds of rivedslakes and

This isn’t a pipe dream. This can happen. We'reirgsk the wildlife this habitat supports is something teke your

people to invest in the infrastructure necessaryitderness
— surface area of clearings not to exceed 200 siedféroad
use of vehicles in the winter; use of explosives exceeding
1,000 kilograms — we’re asking people to invesoir wil-

derness and in our tourism with no certainty.

A great leap of faith — can you take it to the baran
you get a loan on that piece of property? Can wiiutise night
sky when nearby a mine opens up and all of a sutitae is
light pollution?

We've been very fortunate in the Yukon. As longyas
can get farther than about 100 kilometres from ¥Hotse and
away from many other communities, you can find ekelaed
night sky. Tourists from around the world will ptygo to that.
Operators will build their lodges; people will hatreir cabins

breath away. Whether it’s the northern lights,ter stars in the
cold, clear night sky, or summer’s midnight sure tthanging
seasons and the tapestry created by the chandiogrsmf the
landscapes, the cloud patterns — you can walkimutloor and
look at the very same view and see something iitadsedif-
ferent and incredibly beautiful every day.

As the 2013Lonely Planettravel guide says, “This vast
and thinly populated wilderness has a grandeurbadity that
can only be properly appreciated in person.” Theely Planet
travel guide says Yukon’s wild landscape of rivenguntains,
snow and ice fields makes it one of the top 10amgito visit in
2013. In fact,Lonely Planet,one of the most popular travel
guides available, listed the Yukon fourth, behihd tsland of
Corsica, the Negev in Israel and Palestine, arebesm in Ne-
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pal. While Lonely Planetsays the Yukon is one of the few sheep or bear hunts, dog mushing and photograptsdéions

places in the world that remains virtually unchahbg time, it
encourages tourists to see the Yukon now becausénadte
change and a renewed interest in mining, whicthénging the
nature of the territory quickly.

Climate change means that parts of the far noghaatu-
ally dissolving into the Arctic Ocean and the giaetlad peaks
are undergoing profound change. Canada’s fivestalieoun-
tains and the world’s largest icefields below thetk are all
within Kluane National Park. The scientific evidenon cli-
mate change is conclusive — the glaciers are simgnkWe
can see the evidence on the ground. There is rkéfgiglacier
aspect to the discovery of Kwaday Dan Ts'inchi -anslated
as “Long Ago Man Found”. In 1999, three British Qumibia
men discovered the body of Kwéaday Déan Ts’inchinglavith
several artifacts.

The story went that the wife of one of the mentwa hunt-
ing trip made him promise that he would walk arotimel edges
of the glacier and not over the glacier becausewsigefearful
of what might happen out there on the glacier.aet,fthe sci-
entific investigation that was done on Kwéaday Dé&siinchi
found that it was likely he had either fallen irgacrevasse or
been caught in a sudden snowstorm. Radiocarbongetsts
us that he died 200 years ago, give or take a fades. This
was a wonderful example of a partnership betweenCham-
pagne and Aishihik First Nations and the B.C. gowent,
who came to agreement on how to respectfully contlue
scientific investigations, take temporary care loé remains,
and then undergo various scientific research. Thagd DNA
links from Kwaday Dan Ts'inchi to many Champagnel &
shihik First Nations citizens.

all contribute to economic development.

The arts, music festivals, art festivals, cultieaénts, mu-
seums and First Nation cultural centres also driavtovs to the
Yukon. We have historic sites; we have archivedeéd, re-
search and the knowledge-based economy, as wealichse-
ology and paleontology, are all part of the touattaction of
the Yukon.

The hospitality industry — bed and breakfasts, Isoéad
restaurants, all benefit when we promote our tourisdustry
and when we protect the land that sustains it.

Tourism dollars bring in a lot of local benefitswhnt to
encourage this government to recognize the valuéukbn’s
clean environment as not only the key to our tearsdustry,
but as an irreplaceable treasure for the globe.rigtsy like
Yukoners, are smart people. The Yukon land claieginme,
which envisions public and First Nation governmeguitmning
together, such as by developing regional land daesp are
well-regarded outside our borders. Leadership ftoenYukon
Party government in adopting thgnal Recommended Peel
Watershed Regional Land Use Plavhich was developed over
a six-year period with participation of represeints of the
Yukon government and of the First Nation governraemho
have lived in that area — Vuntut Gwitchin First Mat Na
Cho Nyak Dun, Tr'ondék Hwéch'in and Tetlit Gwich'ir-
would go a long way toward boosting the credibilitfy gov-
ernment and increasing our tourist potential.

| want to urge the government to recognize thabgaiz-
ing land claims agreements and taking a responsiiybeoach
to development is not only the right thing to dat that it will
in fact benefit our tourism industry, which we a@eaking to

When we speak about the Yukon’s wild landscape, wén this motion debate today.

have to remember that First Nation people haveamest life
on the land for thousands of years. Many First dfeticontinue
to practice a subsistence lifestyle as they hudtteap and har-
vest food at annual fish camps.

| listened with interest to the Minister of Highveawand
Public Works talk about a balanced approach anchées to
trust the people who take care of the land. Thatl&vde the
First Nations people of this territory who have wgied the
land since time immemorial. | would like to cautitme gov-
ernment that if it chooses to destroy special alikaghe Peel
region by opening it up to staking and resourcaagkbn
throughout, instead of adopting tiénal RecommendeBeel

Ms. Hanson:
support of the motion presented today from the Memfor
Pelly-Nisutlin. I'm not going to take a lot of timen this be-
cause | think we've heard the views expressed aliguently
by members on both sides of this House this aftarnabout
how important each of us in our own personal way as rep-
resentatives of the people and the constituentsntbae been
elected to represent view the tourism industry,ttugism sec-
tor in this territory.

I think we do because we recognize that, as myaglie
from Riverdale South mentioned, roughly 70 percet

Watershed Regional Land Use Plamhich does take a bal- Yukon’'s employed population work for businesses tieport

anced approach, then government can never replégermess
that has been destroyed. There will undoubtedlynégative
impacts on the wilderness tourism industry if ttevernment

some level of tourism revenues. That is a signifiamount.
The fact that over seven percent of our gross denesoduct
is reliant upon the tourism sector and that roug#390 million

fails to adopt theFinal Recommendedeel Watershed Re- annually is generated through the tourism sectathat is sig-
gional Land Use Plarand proceeds down the track of unre-nificant. It is probably triple what will be spetiis year in

strained resource extraction.

mining and mineral exploration. It is huge, andsita growth

Tourism is an important sector of the economy. As t industry. It is a growth industry that needs camd aurturing,

Member for Takhini-Kopper King noted, mountain Ioiggiis a
huge outdoor attraction bringing many people ndottcheck
out trails. Wilderness tourism, canoe expeditiond ahitewa-
ter rafting, and outfitters’ trips into concessiofts moose,

because one of the things that we know is thath@dMinister
of Tourism and Culture mentioned in his remarks,carefully
— through the research, and by supporting this enotve are
supporting the marketing research and identifyirtigere the
business opportunities are and where the oppoksnitre to

It is a pleasure to be able to stand in
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attract the kinds of tourists that can and wartdme here. As
he referred to them, they are “high-yield touristsfm places
like Germany, Switzerland and Japan, and one ofjtlestions
we need to ask ourselves is what it is about th&o¥uthat
these high-yield tourists — to be crass, that mewmple who
are willing to spend big money to come to this itery.
They're coming here because they're seeking auittignt
They're seeking what they no longer have in themaoun-
tries.

You have travelled. Many of the people in this Istgfive
Assembly have travelled. Many developed countrieEurope
are overdeveloped. They no longer have those wigen o
spaces — talk to the average German tourist. Tiaion of a
forest is a carefully planted plantation, esselytiafter hun-
dreds and hundreds of years of deforestation guidméng.

Their notion of camping is not your or my idea afhp-
ing. One year, we went down the Yukon River andstopped
at a place and thought, “This is fine — a nice elathere are
no people here.” The next thing we know, therethese tour-
ists coming along behind us and they happened térdme
Germany and they camped right beside us. | thouthy,
goodness.” So | actually said to them, “Nice to gea, but
why are you cheek to jowl with us?” They said, Germany,
you have to camp that way. You're not allowed tmpaspaced
out along the river in different places.” Their wief what was
acceptable and what should be done was very diffeBy the
time they got to Dawson, they were relaxed. Thegvkthat it
was okay. You didn’t have to be on top of each mtlaad
that’'s what the Yukon does and gives to touristshia terri-
tory.

One of the reasons | think it's really importangtttwe
support the notion of research with respect tonlagketing of
the Yukon and its tourism potential is that thexavhole mar-
keting and then, as quickly as that occurs, thereismter mar-
keting. We need to be able to inoculate this tenyitagainst
negative impressions of this territory. When thenistier of
Tourism was speaking earlier this afternoon and gzt Ger-
many was our largest market currently at 26 peradnthe
tourism market, and we continue to pay close atierb this
market, | couldn’t agree more. | think it's a veatractive
market, but | have to ask myself why this MinistérTourism
would permit his Cabinet colleague to trash-tal& thews of
tourists and others coming from Germany when thgyeass
their views — their heartfelt views — on the wildess areas
of the Peel.

When you travel, one of the things that you noéind you
know is that the impact of the social media is emss. Tour-
ism destinations have lost significant tourism adlbecause of
Facebook, Twitter, and TripAdvisor — comments mableut
safety; comments made about what was an autheate,pno
longer an authentic place.

In 2007, | had the opportunity after many yearsvofk to
take three and a half months and travel around aabiSouth
Africa. One of the places that we spent some tiras im the
Serengeti, the Maasai Mara area. In 2010, roughty,Tanza-
nian government had an election and they decidat ttiey
were going to put a road through the Serengeti -soit of

echoes putting a road through the Peel. You knowtkir.
Speaker? There was a massive international backlashtour-
ism industry in Tanzania suffered incredibly. Theréhgeti is
very different in many ways from the Peel, but ome ways
it's very similar. There is a significant ecoregiorhere 1.5
million wildebeest go across the plains each yaathis mas-
sive migration. It's the most bizarre thing to wate- back and
forth. It's one of the biggest places where yofitld the most
lions in a concentrated mass of area, and the goart was
prepared to put a road through it. National Gedg@itizens
who had been there, tourists — now the Tanzaniaergonent
tried to do what this government has done. Theadttd dis-
miss those tourists as some sort of raving envimntalists or
whatever, but you know what? The National Geogmadtci-
ety has very deep pockets. Luckily, tourism prediln that
case. There still is a healthy tourism industry #mel road did
not go through the Serengeti.

Money spent on cooperative marketing agreements wit
the tourism industry is really important, but therw that is
done on those cooperative marketing arrangemetitsprivate
sector tourism industry can be eliminated in ahflay views
like those stated by the Minister of Energy, Miresd Re-
sources. As my colleague the Member for Mayo-Tatcéaid,
it's all about people. If we show that we disrespseople —
because that is what a tourist is; they are noidget, they are
a person who is making an actual conscious chaicgpéend
their money in our territory. We have to respeeinth We have
to show that respect in every single way, becahsey$ that
are said in this Legislative Assembly are conveiyedur me-
dia and are transported around the world in a flagiain
through social media and through every other mpassible.

When my colleague from Mayo-Tatchun was speaking

with respect to the importance of supporting theism sector
in not creating more risks for the private sectuattgets in-
volved in the tourism sector, | heard a heckle fracnoss the
way with respect to the fact that business is latlua risk. But
do you know what, Mr. Speaker? Tourism is alreadyesy

risky business. The margins are very tight. Tourgperators
are brave risk-takers, but they do not need theheghment to
ridicule them or their potential or current custoseis we go
forward and as we support this government as ieldgs re-
search-based and market-driven campaigns, we’livbrking

to make sure that that research is mindful thatane in a
global economy that is struggling, and people aaking diffi-

cult choices about where they are spending theitap.oAs we
go after those high-yield tourists, they have cbsiand they
will make those choices based on whether or nognwiey
come here, they are going to be seeing the auth¥nkon —

whether or not they are coming here — and they béllre-
spected.

When they leave here, and they comment about vlegt t
saw and why they think it's so valuable — from wehagr their
perspective is — they would hope that their viewl e re-
spected, and not dismissed or ridiculed.

So I'm pleased to support this motion this aftemod/e
look forward to supporting the dynamic growth ofrery dy-
namic industry — the tourism industry in the Yukon.
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Speaker:
bate. Does any other member wish to be heard?

Mr. Hassard:
and to listen to the viewpoints of everyone heréthmmHouse. |
could make a lot of comments, but it's probablytdreif | just
keep them to myself, and we can take this motioa tmte.
Thank you very much.

Speaker:  Are you prepared for the question?

Some Hon. Members:  Division.

Division
Speaker:  Division has been called.
Bells

Speaker:

Hon. Mr. Pasloski:

Hon. Mr. Cathers:

Hon. Ms. Taylor:

Hon. Mr. Graham:

Hon. Mr. Kent:

Hon. Mr. Nixon: Agree.

Ms. McLeod: Agree.

Hon. Mr. Istchenko: Agree.

Hon. Mr. Dixon: Agree.

Mr. Hassard: Agree.

Ms. Hanson: Agree.

Ms. Stick: Agree.

Ms. Moorcroft: Agree.

Ms. White: Agree.

Mr. Tredger: Agree.

Mr. Bairr: Agree.

Mr. Silver: Agree.

Deputy Clerk:
nay.

Speaker:
ried.

Motion No. 380 agreed to

Agree.
Agree.
Agree.
Agree.
Agree.

Motion No. 409
Deputy Clerk:
of Ms. McLeod.

Speaker:
son Lake

THAT this House urges the Yukon government to con-

tinue to implement the housing and land developnoemh-
mitments outlined in the Yukon Party’'s 2011 electmatform,
“Moving Forward Together”, by developing a housiaction

plan that builds on strategic investments and add® the

needs of Yukoners for a variety of housing options.

Ms. McLeod:
Motion No. 409. This government recognizes the reecbn-
tinually address all facets of the housing contmuin the
Yukon.

I'd like to acknowledge the hard work of the Yukdous-
ing Corporation. Certainly, this is an area whepgggnment’s

Madam Deputy Clerk, please poll the House.

Motion No. 409, standing in the name

It has been moved by the Member for Wat-

actions are highly visible and where you can nesay that

If the member now speaks, he will close de-your work is done. Housing is a matter that affestsryone —

young and old, those considered high income ansktimot so

It's very interesting to be here today much. We all need somewhere to live, and how weesdd

social housing is one of the areas of focus forfthkon Hous-
ing Corporation.

I'd like to take a little time to talk about thegpects in my
riding of Watson Lake. We would like to keep ounigses in
their home community as long as possible and, tsubbe, most
of them want to stay. So it is with thanks thaetagnize the
completion of the 12-plex seniors residence, nolledaNye
Lake Manor. Yes, there have been some minor isar@sd
these units and these are being addressed as né&agleden-
iors are a resilient bunch. | have been to a fenctions at the
manor, and | can say that the seniors have createarm and
caring environment for all the residents. Being ttaélblazers
they are, Joyce and Lorne Armstrong were the forgake up
residence. The last time | checked, there was onby vacant
apartment.

In Watson Lake, one year ago, Yukon Housing Corpora

tion supported 46 social housing units and 34 dtaffising
units. That is about 100 homes, or just shy of @&ent of the
total housing in our community.

That is an amazing presence. Of course, southadsiny
represents but a small portion of the good work thakon
Housing Corporation does.

I'm extremely pleased to hear about the innovatixsey
that Yukon Housing Corporation is addressing thednéor
staff housing in rural Yukon. It's very exciting think how
that will affect the economic livelihood in commties.

| appreciate the work being done in the educatién o
homeowners and prospective homeowners. The sdtfdui
courses held earlier this year, in partnership witkkon Col-
lege, were fully embraced by the public. They afsovide

Mr. Speaker, the results are 17 yea, niltraining on EnerGuide for houses, best practisesoiiefired

appliance and oil tank installations, certified tikation install

The yeas have it. | declare the motion car-and design and HRV balancing, just to name a few.

This motion calls for a housing action plan thaildsion

strategic investments and addresses the needs kafn¥ts. |
can see that much thought and deliberation has gdoehe
upcoming 207 Alexander Street seniors residence radly,
the building of seniors homes throughout Yukon.gPams
designed to assist seniors to stay in their owndsoand pro-
grams designed to help with the purchase of a hareeall
investments to address the needs of Yukoners.
The housing action plan will be an excellent taoktsure
that housing for Yukoners is a living plan thaaide to bend as
it needs to bend and allow for monitoring and invyeraent as
needed.

Finally, | commend the minister responsible for ¥heon
Housing Corporation for his diligent work on behaifYukon-
ers by listening to Yukoners, and by moving forwafthank

| am pleased to rise today to speak toyou.

Ms. White: | rise to speak to Motion No. 409, put
forward by the Member for Watson Lake.
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Housing remains the single most important issuerfany
Yukoners. The Yukon NDP has been calling for a maus
strategy all along. You might not remember as tjeas | do,
but my very first opposition Wednesday called ois thery
thing. My motion read: “THAT this House urges thev@rn-
ment of Yukon to work with all governments, inclodi First
Nations governments, as well as non-profit andgteé\housing
providers to develop a Yukon housing strategy awotcy
framework that will: (1) include all Yukon commuieis; (2)
have performance and risk management measurelse (8dm-
prehensive, innovative, practical, and achievafi¢;increase
the housing supply; (5) improve housing affordaailand (6)
support individuals and families in greatest hogsieed.

what got us in this mess in the first place, atslgbing to take
much more than a long list of promises to get us ou

The housing challenges facing Yukoners run thesjpéc-
trum — from difficulty paying the rent or mortgagtess home-
lessness. Working and middle-class people candrafpricey
residential lots and new home construction. Busiegestruggle
to recruit and retain the staff they need to ogerd#bung peo-
ple, families and transient workers are forcedetve the terri-
tory to find work where housing is more availablel afford-
able. The list goes on. My point here is that tbading crisis
affects us all.

The motion before the House urges the governmectrte
tinue to implement the housing and land developroam-

That day was a very valuable one for me, as | veas r mitments outlined in the Yukon Party’'s 2011 electfpatform

minded about the power of language. | put forthrtfwion that
| truly believed this House could get behind.

“Moving Forward Together” by developing a housingtian
plan that builds on strategic investments and adei® the

An amendment was moved that deleted the words “daieeds of Yukoners for a variety of housing options

velop a” and replaced them with “implement its”.dibesn’t
sound like a big deal, does it? But it was andilltis.

We were told in this House on December 14, 201t tthe
Yukon Party had a housing strategy and all theyeddo do
was implement it. We learned three weeks ago thddt they
didn’t have a plan and that no action was takenrh&e we are
— 15 months later nearly to the day, glad thatgbeernment
has finally listened to our recommendation and anged it
will develop a housing action plan, but we are sadd that it
has taken so long.

We need more than words and certainly more thavecle
word games. Homelessness continues to be a graeimgern.
Many rental unit prices continue to be through tbef, and
real estate prices simply are not affordable fonynéukoners
even with the new down payment assistance progespe-
cially in this economy that is creating a growingpgoetween
the rich and the poor.

Yesterday | took a look at the job board on YuWNibst
of the jobs available have a pay scale betweerc@1an hour
and $15 an hour. Folks making around $14 an hourexam-
ple, make roughly $27,000 a year. Excluding sobi@lising,
what are the affordable options for workers makiigl an
hour? Yukoners in this income bracket are beingdehind by
the Yukon Party’s approach to housing.

Today’'s motion is weakened by its reference toYbkon
Party platform.

I went back to look at the Yukon Party’'s 2011 ebatt
platform to see what was said about housing, asdpitetty
thin soup. Yukon's housing crisis has grown undher Yukon
Party’s watch. Vacancy rates have remained low,simgu
prices have doubled, rental rates have skyrocketed,more
than 100 people in Whitehorse are homeless or testyo
housed. Housing challenges exist in almost evergingonity
in the territory.

Instead of moving forward with a comprehensive frogis
plan, with meaningful targets and timelines, thae&nment
continues to rattle off its list of one-off projsdin considera-
tion or underway, but a list of disjointed actich@es not con-
stitute a plan. An ad hoc, one-off approach to hmgus part of

When it comes to housing, there is another key Iprob
with the Yukon Party platform. It is overly reliaoh an ideol-
ogy that is simply not delivering results, like afiable hous-
ing or living wages. | am talking about the peesigttrickle-
down theory. When it comes to housing, this thenpnifests
itself as a belief that currently housed Yukoneilt wpgrade
by buying bigger houses or building on new, expengots
like those in Grizzly Valley, and then this upwandbility will
lead to an increased supply of more affordable veiea to rent
or buy. The trickle-down theory, it turns out, dosst hold
water.

The Yukon Party platform has not delivered on thigst
important issue of housing — the issue of afforddbbusing
and homelessness. That is precisely why the gowamhris
now acknowledging it needs an action plan. An acian
must be comprehensive; it must include all stakddrsl in
housing in urban and rural communities; it muspoesl to the
needs of people with all levels of income and caltudenti-
ties. An action plan must be innovative. The creatiolutions
are out there, but it will take government visiorda willing-
ness to lead and to be bold to turn those solutitom ideas
into reality. An action plan must be practical aahievable. It
needs to be grounded in the reality in the curenising crisis.
It must contain concrete steps, with sufficientorgse alloca-
tion to achieve them. The way forward must be cdlref
planned or nothing will be achieved.

A comprehensive action plan must include all Yukon

communities. As | mentioned, the housing crisideisitory-
wide.

It affects more than just Whitehorse. A comprehensic-
tion plan needs to have performance and risk manageele-
ments — a check and balance sheet, if you will.

Strategies and action plans are effective onlyéfythave
framework in place that allows the elements in thembe
measurable and evaluated. It's hard to measuregsedf we
don’t know what we’ve set out to achieve. Goalsdines and
benchmarks are critical if we truly want to address crisis in
a systematic and lasting way.

Another item from the platform that did not bearifwas
— and | quote from the platform: “Make Crown lanchdable
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to the private sector to ensure new rental acconatimts are
available in Yukon.” With much fanfare, the YukoarB an-
nounced their “innovative approach” to affordabdatal hous-
ing with its release of Lot 262, with the requirerhéhat any
development have a minimum of 30 affordable remtéts.

What happened to Lot 262? Their innovative apprdhah
would be a template to help bring affordable remtalising
throughout the City of Whitehorse on government-ed/tand
did absolutely nothing. This is a response | goMay 3, 2012
from the Minister of Energy, Mines and Resourcegmvhwas
trying to figure out what went wrong — and | quotéhe ap-
proach with Lot 262 was one that we identified asramova-
tive approach that we would put forward and evaualso
what we received through it. Unfortunately, desplite strong
interest we received from the private sector laitduring the
expressions of interest stage, we received onlyhigs. Nei-
ther bid met the minimum eligibility requirements.”

Even with the information we gained from ATIPP,ist
still unclear why the two bids were denied and wsaigl to not
meet — and | quote: “the minimum eligibility regements”.
Sadly, Lot 262 was quietly forgotten until it wasneleased as
Lot 1547, no longer with stipulations in place faffordable
rental housing.

Government must work cooperatively with private elev
opers. They cannot expect the private sector vghalttimately
a societal problem. Their job is to develop landildhouses
and earn a profit. It's the job of government tépheeddress our
collective challenges. Government must establiglarcexpec-
tations and guidelines for private partners. Whatheard from
developers on Lot 262 is that there must be ingestipossibly
in the form of subsidies or cheap land purchasiptjoas to
ensure success. Government cannot ask the prieaterso
take all of the risks.

Yesterday in the Justice debate, my colleague fGop-
perbelt South asked the Minister of Justice theerirstatus
regarding First Nations and the land titles issliee debate
ended before we heard his answer. Government nasstgy
with First Nations and facilitate their desire &cbme involved
in development of their traditional areas. In thgy ©f White-
horse, the two First Nations are the second-latgastowners.

By helping them with titling the land and leasingaage-
ments, they will become paramount in lot developm@his, |
might point out, Mr. Speaker, is also an item ie tfiukon
Party platform — an item on which there has beervisible
progress. The Yukon Party platform has not delidere these
most important issues of housing; that is precisehy the
government is now acknowledging it needs an acpiam, a
strategic approach that considers and integratiedl @ontin-
uum of housing needs.

| would like to support this motion but in orderdo so, |
propose the following amendment.

Amendment proposed

Ms. White: I move

THAT Motion No. 409 be amended by deleting the para
“continue to implement the housing and land develept
commitments outlined in the Yukon Party’s 2011 #tetplat-

form, ‘Moving Forward Together’, by developing” ameplac-
ing it with the phrase “develop and implement”.

Speaker:  The amendment is in order.

It has been moved by the Member for Takhini-Kopper
King

THAT Motion No. 409 be amended by deleting the phra
“continue to implement the housing and land develept
commitments outlined in the Yukon Party’s 2011 etecTplat-
form, “Moving Forward Together”, by developing” angplace
it with the phrase “develop and implement”.

Ms. White: The motion as amended would read
“THAT this House urges the Yukon government to depe
and implement a housing action plan that buildsstrategic
investments and addresses the needs of Yukonees\fariety
of housing options.”

| think | was clear in where | was coming from prio the
amendment. | believe that simplicity is key. Asstands now,
the government has already started on this goodk.woOn
March 26, 2013, the government released this nelesse. |
am going to read it off now: “Work has started e devel-
opment of a Housing Action Plan for Yukon, Ministespon-
sible for the Yukon Housing Corporation Scott Kanhounced
today. ‘I have asked the housing corporation téténa number
of organizations and stakeholders to participatéeweloping a
Housing Action Plan for Yukon,” Kent said. ‘Ensugima range
of housing options for Yukoners is vitally importaand our
hope is that all stakeholders with an interest auging will
help to create an action plan that is fully encosspay.” The
Yukon government will lead the process through Yuktous-
ing Corporation and the departments of CommunityviSes,
Energy Mines and Resources, and Health and Soeraic®s.
Building on this week’s Northern Housing Conferenitewill
identify the range of interests in Yukon’s houssegtor and set
the direction for the Housing Action Plan.

“Housing is an issue that is important to all Yuless and
by working in partnership with stakeholders, | aonfident
that we can move forward to create a realistic imguplan for
all Yukon,” Kent added. ‘“Yukon Housing Corporatisnfive-
year strategic plan defines the goals and objectfehe board
and the corporation, and having a fully supportedising Ac-
tion Plan will provide the clear direction neededtirn ideas
into action,” Yukon Housing Corporation chair Caiberome
said. ‘We are looking forward to the outcomes as tplan-
ning.” The development of the action plan will takeo ac-
count the strategic investments in housing and laindady
initiated or completed by the government to mestcimmit-
ments. These include land development, an expagdath
shelter, new second-stage housing for women anfdirehi
fleeing violence, the expansion of the Options lfudtlepend-
ence facility for adults with fetal alcohol spectrudisorder,
and seniors housing, such as the replacement ofotineer
Alexander Street residence and a recently annousenibrs
housing facility in Mayo. The Yukon Housing Corptioa has
also introduced a new Down Payment Assistance Rnogr
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| think that lays it out pretty clearly, and I'mgaised to see
that movement from government. Knowing that thithis press
release that came out on March 26, 2013, and krptiiat it
goes very well with what the amendment would réaapport
the minister and the Yukon Housing Corporation heitt ef-
forts to develop a housing action plan for Yukoattthey have
already started.

Hon. Mr. Kent: I want to thank the Member for Wat-
son Lake for bringing forward the original motiomdalet
members of the House know that we will not be ablsupport
the amendment brought forward by the MLA for Talkhin
Kopper King. I'll go into some of the reasons whyeo the
next number of minutes during my time here.

When it comes to “Moving Forward Together” — ouatpl
form for the 2000 election — it was built and grded in a lot
of the great work that was done by previous YukartyPgov-
ernments when it came to housing. Over $100 mili@s in-
vested by previous Yukon Party governments in hgugiro-
jects around the territory. From 2009 to 2011, Yl&on Hous-
ing Corporation alone constructed or purchased @using
units for low-income Yukoners. Those weren't justWhite-
horse. There is a 19-suite affordable housing mglin Daw-
son City and a 32-suite Whitehorse affordable haugiroject
for single-parent families, in partnership with thdomen’s
Directorate. The minister responsible for the Wommddirec-
torate and | were pleased to announce the extewnsitre co-
ordinator position for that project recently. Wdueathe great
work that's being done by that coordinator and wedoking
forward to that continuing.

Previous Yukon Party government — again a six-farit-
ily townhouse in Ingram; four single-family resiaders in Car-
macks; four single-family residences in Ross Rigér;duplex
suites in Takhini North — the Member for Takhini+smer
King's own riding — six mobile homes, three of whiwere in
Carmacks and three were in Ross River.

Again, Yukon Party government'’s investments fron®@20
to 2011 — and again this is providing that confextmembers
in the House on how we arrived at those commitmanthe
2011 election platform. Through the Yukon Housingrgibra-
tion in that time — the 2007-11 window — the Yukgov-
ernment constructed 113 affordable housing unitssémiors
and elders in the territory. That's an importanhghfor me to
also address here, that those are affordable rante. They
are based on rent geared to income, such as 2Bnpestin-
come for seniors. | can't think of a more affordabéntal unit
than that. So when the member opposite criticizefouwhat
we’'ve done with respect to affordable rentals, ¢hagpes of
investments are action that we've taken on devetppifford-
able rentals for Yukon residents.

Of those 113 units, the buildings promote indepande-
ing and the opportunity for seniors to reside igitlown home
and remain in their community, close to familiesl driends.
So 30 of those — the 30-suite Waterfront Placeassrigcility
was constructed in Whitehorse; nine suites in Haihenction;
12 suites in Watson Lake; a six-suite facility iar®; an eight-
suite facility in Teslin and 48 suites in the membeiding —

again, the athletes village residence in Whitehats@00 Col-
lege Drive.

Those were tremendous investments that previousiYuk
Party governments have made in housing and, | wardde,
significantly more than any previous governmentobef |
think the partnership with the Government of Canadd the
work that we have been able to undertake — or teeiqus
Yukon Party government was able to undertake —I&eéido
those significant investments that we have beee &bimake
for social housing and seniors housing over the¢ pasber of
years.

Now where we've arrived at is the planning for 2@11
Yukon Party’'s election platform, “Moving Forward gether”.
| think that many of the aspects in there, of ceumre very
important to Yukoners. We want to take immediatéoacon
housing. That's what we heard on the doorstepst'Sehat
Yukoners expected us to do, and that’s a promigevile made
to them. They responded by electing the third combee
Yukon Party majority government to this House. Werav
elected with the understanding that we would takenédiate
action, and that’s exactly what we did.

The Minister of Community Services — a huge investin
in lot development around the territory, includimgrk on
Whistle Bend with the City of Whitehorse, | mighticha to
come up with a design that works for the city, an@v we have
lots available for sale over the counter — sometltimat ex-
isted in the Yukon 10, 12, 13 years ago for perhdifferent
reasons, but now the demand is there and we'vehmatthat
demand and exceeded that demand with extra supply.

Yukoners wanted us to take immediate action forltadu
living with FASD, and that's what we've done thréu@ptions
for Independence. The Yukon Housing Corporatiorpdrtner-
ship with CMHC, was able to fund that facility atitht soci-
ety. | understand it will be open, perhaps as easlyhis fall,
with a number of units they've put in place.

| think | should take this opportunity to congraiid that
non-government organization, Options for Indepewcderior
their work and their commitment, as well as take ¢ipportu-
nity to thank the contractor. | know there were sodelays
with getting the building off the ground, but thentractor
honoured his original bid, and they were able tddbi. |
know, in talking to representatives of the orgatiarg it will
be coming in on budget, as they originally planned.

Yukoners asked us to take action on housing options
women and children who were fleeing abuse, andsthatat
we've done with Betty's Haven, an investment magethis
government of $4.5 million. | understand that candion is
progressing quite rapidly on that facility as well.

Yukoners asked us to take action on a youth sheltes
Minister of Health and Social Services has dong, timapart-
nership with the Yukon Housing Corporation, and lveeve a
new youth shelter that is now available in the dimmwm
Whitehorse core and have taken those shelter baeidefahe
Sarah Steele Building where they were previoustated.

Yukoners asked us to take action on seniors hopsing
that's precisely what we've done. Last August | vedde to
participate along with the Premier, the chair o tiiukon
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Housing Corporation Board of Directors, Mme. Deroras
well as our Member of Parliament, Ryan Leef, in@amcting a
new, 34-unit seniors complex that will be built2&t7 Alexan-
der Street. I'm happy that the Yukon Housing Cogtion offi-
cials were able to clarify for members opposite soofi the
details around the tendering process for demolitidnthat
building. I've been by there; the fences have gopeand
demolition is expected to be complete by June 18habcon-
struction can begin.

Those are a few of the government’s accomplishménts
there are also partnerships that we've undertaken the past
while. There are a number of accomplishments sihee€2012
fall legislative sitting. The Yukon Housing Corpticam Board
of Directors and executive developed and are nopldment-
ing the corporation’s strategic five-year plan.niok that's an
exciting development for them, and it has been stpd by
many NGOs, including the Yukon Anti-Poverty Coalitj be-
cause it's different from the last one. The Housagporation
Board of Directors and the staff of the Housingg@woation put
a significant amount of work into developing thatategic
plan, which would facilitate access to more atthieaand sus-
tainable home ownership in the Yukon — that's ofig¢ha
goals.

Number two is to support initiatives to increase #vail-
ability and affordability of rental accommodationthe Yukon.

Third, to develop strategic partnerships with Yukgov-
ernment departments, other governments, non-gowarnor-
ganizations and the private sector in pursuit dfaborative
initiatives to enhance the full range of choicesngl the hous-
ing continuum in Yukon.

The fourth strategic goal — the fourth and fiftke anore
internal strategic goals, but | am going to reagnthinto the
record because they are important to the indivelwdio work
at the Housing Corporation. The fourth one is takuvo con-
tinually improve the corporation’s organization#feetiveness
and accountability framework to ensure the effectand effi-
cient delivery of the corporation’s established araavly cre-
ated or enhanced programs.

The fifth is to ensure adequate human resourcemipig
and capacity to support the strategic goals andatipeal
plans of the corporation.

There has been a tremendous amount of work and |
plaud the Yukon Housing Corporation Board of Dicestfor
the work that they have put into this new directithm looking
forward to working with them as we move to implemdrat.
Again, going back to the Yukon Party’'s 2011 platipithere
were a number of initiatives that were identifiedthere and
they were real initiatives, real projects that veeded to get off
the ground immediately to address the needs of Netowho
were looking for housing. Absolutely, we took amdnative
approach to Lot 262. It was something that hade&rbtried
here in the territory before.

We didn’t want to miss an opportunity to attempinge
thing like that. | applaud the Minister of EnergWiines and
Resources and the Premier for identifying innovatiypportu-
nities for us. Another one was announced this wegkhe
Yukon Housing Corporation Board of Directors, ahdtts the

option for them to seek an expression of interesthey have
issued an expression of interest to identify partigno may be
interested in providing staff housing services iawBon City.
I'll read from the press release, just as the meropposite did
from a previous press release, and this is a qnote me as
minister responsible for the Yukon Housing Corpiorat “Fol-

lowing on the principle that it takes a communityefffectively
address housing needs, we want to have a betgeagleo who
may be interested in providing staff housing in Baw City.

The corporation will be examining all options todagks both
staff and social housing services in communities.”

The press release goes on to state that, “The Y bkurs-
ing Corporation (YHC) administers the Government of
Yukon’s rural staff housing program. This prograssiats in
recruiting and retaining staff to deliver governm@nograms
and services.”

Speaker:  Order please. The hour being 5:30 p.m., this
House stand adjourned until 1:00 p.m. tomorrow.

Debate on Motion No. 409 and the amendment accord-
ingly adjourned

The House adjourned at 5:30 p.m.
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